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Scottish film 
conference 


A conference on the possibili- 
ties offered by the film as a 
medium for publicity—the first 
of the kind to be held in Scotland 
—will take place at the Gateway 
Theatre, Edinburgh, on Tuesday, 
August 30. 

The conference has been 
planned to give Scottish organisa- 
tions an opportunity to hear 
about the possibilities offered by 
this medium and the results 
attained in practice by those who 
already are film users. 


Organised by the Scottish Edu 
cational Film Conference Com- 
mittee, which has held a meeting 


THIS WEEK 
Direct Mail Feature—page 211 


NEXT WEEK 
A barrister-at-law challenges a 
planner’s proposal for standard 
poster sites. 


in Edinburgh on some aspects of 
the use of the film during each of 
the years since the International 
Film Festival was launched, the 
event will be presided over by 
J. B. Frizell, director of educa 
tion for Edinburgh 

Principal speakers will be Gale 
C. Griswold, leader of the US 
delegation to the Edinburgh 
Festival, who will speak on 
publicity films in the US; Edgar 
Anstey, director of the films 
division of the British Transport 
Commission, whose theme will 
be industrial prestige films in 
Britain; W. J. Collins, of Pearl 
& Dean Lid., who will talk on 
the history and development of 
the cinema advertising film; and 
J. Denis Forman, of Granada 
Television Ltd., who will talk on 
the pattern of commercial tele- 
vision and the use of the adver- 
tising film 


To The Editor .. 


Tribute to a 
great man 


Sirn,—The news of the passing 
of Philip Emanuel came as a 
great shock to me, for somehow 
one never thought of The Reaper 
in connection with one so lively, 
so gay, and so fully charged with 
vigour. As it appears that my 
span of friendship was longer 
than that of those who wrote of 
him last week, I should like to 
idd my humble tribute to a great 
man 

He was one of the two or three 
most outstanding Jews I ever 
knew; the late Sir Montague 
Burton was of similar calibre and 
similar in many ways. Had the 
latter worn pince-nez they might 
have been twins. 

I knew PE from about 1915 
when he was a very fine George 
Newnes space salesman as well as 
the owner of a small Manchester 
agency. At that time we were 
fellow-members of the Column 
(Advertising) Club, which met 
reguiarly at the Grand Hotel 
His cronies there, I well remem- 
ber, included such men as Ernest 
Osborne and Samuel Peacock 
(founders of the O-P Agency), 
W. H. (later Sir William) Veno 
James Varney (the Veno advertis- 
ing agent), James Blake (of the 
Daily Chronicle) and other stal 
warts of the time. He was a 
faithful and diligent attender at 
the meetings, but when business 
was over he relaxed completely at 
the card-table, playing for stakes 
which jolted my adolescent ideas 

He was not especially eager to 
go to London; for a year or two 
he lost weight and deteriorated 
in health, but he soon recovered 
in the stimulating air of Long 
Acre. We continued to meet until! 
after the second World War. one 
annual appointment being a care 
ful joint inspection of the BIF 

Always cheerful, always kindly, 
never “put out” and never vexed, 
PE was a man without a fault, 
and must have been the perfect 
man with whom to work 

A great man, indeed—he leaves 
a gap hard indeed to fill 

J. H. Perxin 
Advertising manager, 
Yorkshire Relish 
1913-1942 


Mmm ’s the word 


Sir, With the doves a 
cooing blithely at Geneva, Stuart 
Lewis (July 21) has the hardi 
hood to start an Mmm-Coo war! 
If co- existence is Possible, how 


Walkers 


(showcards) 


MANCHESTER | 


much more so is Mmm-Co- 
existence! 

Surely each has its proper 
place—Mmm, say, for mmmar- 
garine; Coo, with its sly hint of 
origin, for butter? 

But I hope the boy with the 
triangular nose will stick to think- 
ing, not speaking, for he'll come 
UNstuck if he tries to say “Coo” 
with his mouth full of delicious 
sorry, lovely—bread and butter! 

J. S. Marks 


Bedford Square, W.C.1. 


Where to find 
farmers in a 
spending mood 


Sir,—As one who 
somewhat varied experience 
travelling about the country to 
county agricultural shows, I can 
agree wholeheartedly with your 
special correspondent’s observa- 
tion that these events “appeal to 
the farming fraternity who come 
with their 
perhaps, a 
wherever their 
favourite show is to be held. 
More often than not, they visit 
two or three shows in one year.” 

May I add just this—they not 
only visit but they 
spend a good deal of money at 
them if there are worthwhile 
goods on display for them to buy. 

It is a constant source of 
wonder to me (who has some- 
what curiously mixed an interest 
in advertising with another in 
fruit farming) why advertisers 
have not directed more special- 
ised attention to these shows 

Possibly at no other times 
during the year can the farming 
community be caught in a spend- 
ng mood And don’t imagine 
that things of value to the run- 
ning of a farm alone have 
appeal. Quality consumer goods 

“even gentiemen’s clothing and 
ladies’ underwear—can sell fast 
if expertly merchandised 

HERBERT SLEEME 


has had a 


year alter year 
families to spend, 
whole holiday 


sucn snows 


Sevenoaks 


Seeking for 
youth alone 


Sir.—Since when has our estim- 
ible profession become the tar get 
for such precocity, that youth 
alone is sought and bribed, and 
where mature experience has been 
deemed atrophying to the well- 
stocked mind? 


Small wonder that new entrants 
are so few in number, for, appar 
ently, there is no lasting future in 
advertising. How is it that old- 
established advertisers have not 
been cautioned their products are 
out-of-date? Why, too, revive 
typefaces of byegone days as ex- 
ception to the rule? 

While the advertising profes- 
sion boggles, industry at large, 
science, medicine, art and litera 
ture all respect and utilise gre 
white and bald heads with no 
sense of shame 

The records of the supreme! 
eminent demonstrate what they 
have achieved in spite of the 
“handicap” of age and wisdom 
which may, of course, account for 
the childish immaturity displayed 
in certain current advertisements 

BERNARD WATSON 
Knighton Church Road, 
Leicester 


Powney-Parker 
agency expands 


Powney-Parker Publicity Ser 
vices Ltd. have moved from 
Britannia House and Kings 
Arcade, Bradford, to bigger pre 
mises at Advertising House 
Lumb Lane, Bradford 8. 

The agency, which last year 
celebrated its 25th birthday, has 
recently taken over new accounts 
including the Scales. Fairy 
Electric Washer and Barr's Irn 
Bru (Yorkshire only) 


Polaroid windows 
at Brighton 


As part of a promotional cam 
paign which started last week for 
Polaroid sunglasses, Brighton 
chemists, opticians and sports 
traders are taking part in a 
window display competition 

Actress Noelle Middleton, who 
is appearing in a film to be 
shown at Associated - British 
Cinemas—with whom the pro- 
motion is linked—will present 
prizes 
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Where can one talk to 


FIFTY 
FOUR 
THOUSAND 
TYCOONS? 


Our latest ABC net sales show an advance on 1954 of over 74°,. 
If your clients are after the kind of men who indulge in — and 


authorise — big spending, your schedules need The Economist. 
10,412 in 1938, 17,750 in 1945, 50,358 in 1954 
TODAY 54,16! 


Reach them in The Economist 


22 RYDER ST., ST 
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a. 
is 2a Symbol... 
... of every aim and every achievement of the J. Arthur Rank Organisation. It means that pe 
we welcome the opportunity which exists in Britain to adventure into commerce — with a ib 
target whose attainment must be good for the country and good for all whose interests or ont 
whose work is with the Organisation 
"Le . ' oe . " iy 
The man-w e-gong symbolises our plans to offer the finest in 7/¢ J. Arthur Rank Organisation includes : os 
screen entertais {; to promote British pictures to match the best Some 550 Odeon and Gaumont cinemas. 
that other count have to offer; to give to millions of people overseas parm AE —— an annual pro- 
the opportunity to see our films and so learn something of British niet va ici gees ee led 
living, British thought, British character — and British goods. film peter: a ed i cil, ag 
§ To accomplish this two-fold purpose we have built up a British film 4. Arthur Rank Film Distributors ... with an 3 
F enterprise which pr duces, distributes and exhibits a major programme pret red gas to domestic exhibitors and thus to 
of first feature film s every year: a film enterprise which operates world- 4. ether Genk Guareces Sim Gletribcters ... " 
wide, helping to draw the free nations nearer to Britain and strengthen- = raking British films to the cinemagoers of the world. ; 
ing the ties between Britain and the Commonwealth. Jd. Arthur Rank Screen Services... covers screen qe 
a The man-with-the-gong is a symbol of our determination to keep peer tr = yo gg television advertising a 
4 abreast of the times — both in thought and in technical developments. g, .nont-British and Universal Newsrecis .. . a. 
é We are proud to have been pioneers in many fields of production, rie” ae pone on current 
~ . . ents to fi yoer r . ts 
i distribution, exhibition and the manufacture of components (from oes ne we “e pve eteo eel 3 
“ cinema seats to electronic equipment for cinema television) designed aes ~ vy a range of pooner equipment ey 
ta to serve the needs of the British Film Industry. and allied products. " 
The man-with-the-gong is a guarantee of first-class entertainment. parang ona gue ; = i —_ : 
He represents progress in the British Film Industry. po Raber 5 me —— 
: He symbolises our confidence in the present and our gygh Radio . . . making the renowned Bush radio %, 
3 


The Man-with-the-Gongsg 


faith in the future. 


and television sets. 


THE J. ARTHUR RANK ORGANISATION LIMITED 


peel. 
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ABC shows drop for 


mo-! nationals 


LONDON EVENING LOSSES CONFIRMED 


ITH most « Audit Bureau of Circulations sales 
figures for t). rst half of this year now published, a 
pattern of increas magazine and provincial circulations 
and drops for the |. rity of nationals is emerging. 
Of the 18 nat: yapers tered a drop last December on 
either dailies and their January-June 1954 figure 
al an injormal geception at the | London headquarters in |ondon evening cula three have fallen below their first 
ave Square on Friday are (. to r.) t Clements (vice-president, tion figures are own half of 1954 figure after increasing 
dctors Equity Association), R. A. B i (Institute of Practitioners : . ’ , , 
sales for Januar year circulations during July-Decem 
ertising council memberi, and Frank Hoare (president, Associa- ¢ ber 1954 it -uD the: 
Specialised Film Producers) The eption was held after the show a drop sir ilfo er > , and two are up on then 
signing of an agreement between th PA, the ASFP and Equit; 1954 in 11 cas first 1954 figure 
1¢ minimum terms and conditions of e oloyment of actors engaged A breakdown hows The table shows that no ABC 
in the making of filmed Tt mmercials that six of t see figures are available for four 
(The agreement summarised page 192.) accompanying gis nationals for the first half of last 


year; all four, however, show a 


Exhibition clash FIGURES FOR THREE PERIODS rise this time on their July 


December 1954 sales 


‘Uneertainty of Jan.-June Ji ume Only one national newspape: 


1954 the Observer. so far show 1 con 
- “. . . D 4,069.21 137 sistent increase in ARC figures 
, . aily Press O06 4.09 : hn) 
Fe BIk i he] denied Dails F rald , a10 + - 998 during the last three half-vears 
= : Daily “irror 4.664.919 4 $725,122 During the January-June period 
: A statement by the chairman Mar ter Guardian 146,242 : 56,154 there were three influenc 
* of Olympia Ltd., that the con- New ronicle 1,315,771 1 52,778 on sales: the newspaper strike 
pao a8 * Th , > 7) ' mans Sin . 
tinuance of the British Industries a ~ Sen ae | < eye the rail strike; and-—in the case 
Fair is uncertain has brought a eee " he World 8.134.826 81 71020 of the London evenings— a price 
trong denial from BIF Ltd. Obser §34.752 S4 4,307 rise from 14d. to 2d 
yi In his annual report last People §,167,445 5,1 S351 W.H. Smith & Son (Holdings) 
[hursday Olympia chairman H a fe ae 627,834 60 579.180 Lid. chairman's report states that 
ae aye unday Chronicle 826.4 KMW631 the newspaper = strik “ 
Oliver-King said Sunday | xpres 3.243.489 3.28 ‘5.178 aeuete ‘ol “A j TA gpd ‘ 3 
Last year I reported to you Sunda raph 1.2 ; |. 220,056 tt ta aol b P An “wy - { 
he uncertainty in regard to the Sunday /ictorial 5,446,255 5,543,818 5,539,442 prensengetg: > ssegnancge gt Bar 
fp continuance of the British Indus- Sunda mes 600.266 606 346 creased the cost of distribution 
tries Fair, and although this /vening Standard 761,292 7 10,776 Rest of the ABC figures—-page 
$: exhibition is booked at Olympia 7”¢ 5“ 1,102,546 1,068,341 1,010,809 193. 


for 1956 the uncertainty contin- 
ues beyond that date 

“While the non-appearance of 
this event would undoubtedly 
create a void for at least one 
year steps are being taken to pro- 
vide for alternative letting in the 
event of the Fair not being held 

“Beyond this the halls are as 
well booked ahead as at any time 

With the exception of the 
future of the British Industries 


uy Fair, the exhibition baromeser i Shoes use 
set fair and results for the 
¥ present working vear at least 


hould be satisfactory 
Sir Ernest Goodale, chairman 
of BIF Ltd., replied with a state- 
@ Continued on page 192 
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Advertisers to pay ‘use fees’ to actors for 


TV ad film repeats 


PQUITY WARNING ON ‘LOW RATES’ 
AT SIGNING CEREMONY 


A FTER five months of negotiation an agreement was signed 

on Friday by representatives of the Institute of Practi- 
tioners in Advertising, the Association of Specialised Film 
Producers and the British Actors’ —— Association over 
conditions of employment of actors in filmed commercials 
for TV. 

Main aspect of the agreement is the financial one. An 
actor is to be paid not less than £7 by the producer for a 
day’s work, in which he can make three commercials. These 
commercials can be shown once at no further fee, but for 
subsequent transmissions the actor is to be paid a “use fee” 
by the advertiser 

Neither live nor filmed TV 
programmes are dealt with in the 
agreement 


filmed commercials. It continues 
in fgrce until terminated by not 
less than three months’ notice in 


The formal signing of the writing given by any one of the 

agreement took place at the IPA’s ‘parties, provided that no such 

Belgrave Square headquarters notice shall be given. before 

Two members of eact i the October 1, 1956 

bodies signed They were: for [NB.—For the purposes of the 

the IPA, R. A. Bevan, a membe agreement, “Advertiser” includes 

of the council, and J. P. O'Cor advertising agency; and the 

nor the secretary tor tt commercial’ any motion picture 

ASFP. F. A. Hoare, the president made to advertise a product or 

and L. G. Parker, th cretars service, and for the showing of 

and for Equity, John Clements which the advertiser pays a fee 

the vice-president, and Gord but which is not a shopping guide 

Sandison, the general secreta of more than six minutes in 
R. A. Bevan presided over length.| 

neeting Main points from the agree 
Mr. Hoare paid a tribute to the ment are as follows 

IPA epresentatives§ for whew 

work during the negotiations, and FEES 

said that their knowledge of the The basic studio fee to be paid 

‘complications f advertising to the performer for each work 

had been of great assis n 


ng day is not less than £7. In 
addition the producer pays the 
performer the sum necessary to 
make up his total payment for the 
three months’ notice from any day's work to £7 plus £2 for each 
side. This, said Mr. Hoare, gives film in excess of three in which 
all three sides a chance to look =the performer appears on that 
at the agreement actually at work. = ja, 
A warning that although the : 
framework was sound and would 
remain, the actors might consider A commercial may be trans 
the terms rather low was given mitted once from each station in 


by Mr. Sandison, speaking for the United Kingdom without 
Equity They hoped to secure 


mprovements in the terms in the - ° 
future, he said Electrical section 

But this is a completely new 
medium,” he added. “We have Details were announced this 
had nothing to work on—no week by BIF Ltd., of an electrical 
terms of reference from other exhibition which will be staged 
spheres from which to get help in London as part of next year's 
and guidance.” British Industries Fair. It will 

He believed that the agreement be held in the Grand Hall, 
was the first ever to be signed by Olympia, from April 23 to May 
Equity with two other bodies, and 4 
not just one Some 100,000 square feet of 

On use fees, by which the exhibition space will be available 
advertiser makes further payment for the display of a wide range 
to the actor for repeats of his of electrical products, from 
commercial, Mr. Sandison said power station and industrial plant 
that it was the only fair basis for equipment to lighting and domes- 
the new medium tic appliances. 

“If an actor proves to be a Letters of invitation, space 
good salesman, he should share application forms and an illus- 
in the results of his efforts.” he trated leaflet are being sent to 
said more than 1,000 electrical firms 

The 3,800-word agreement de- this month. 
tails the minimum terms and This decision to transfer the 
conditions of employment for al electrical section of the BIF 
performers used in TV from Birmingham to London, 


The agreement is to run for a 
year, from October | this year, 
and can then be terminated at 


EXPLOITATION 


=). | 7)... sace ose «< 


(Left) The IPA representatives 


the agreemer On Mr. Bevan's left is E. M. 1. Buxton 
IPA’s negotiating panel 


panel, is in the centre at the back 
Parker, who signed for the ASFP 


payment to the performer of any 
remuneration other than that 
payable in respect of the day or 
days of performance 


Ihe advertiser pays the per- 


former tor any turther transmis- 
sions of ny commercial the 
following use fees in respect of 
such transmissions fron the 
Station < tlabons constituting 
each stat N 
(For this purpose, there shall 
be three n groups as fol- 
lows a) London; (b) Birm- 
ingham VU hester and 
(c) All ’ tations in the 
United Kir n, provided that 
for a , t} number of 
statior ’ than five 
any u j ic im respect 
of trar ’ , rom mions 
n thal er hall be calcu- 
lated ut cale as may 
be agree j time to time 
hetween B Equity nd the 
idvertiser 


For transmissions (after the first 
provided in “tees” above) of each 
commercial from the station or 
stations constituting each group, 
the advertiser pays use fees as 
follows :— 


Stage I a block of 
nine fturt transmissions, a 
sum equal t t less than 50 
per cent of the performer's 


@ Continued on page 25! 


J. P. O'Conner (left) and R. A 


Bevan six 
chairman oj t 


Dan Ingman, another member of the negotiatin 
(Right) Frank Hoare (left) and L. G 


@ Continued from page 19| 
Olympia and 


the BIF 


ment which said: “In his annu 
report the chairman of Olympia 
Ltd., refers to what he calls *: 
certainty over the continuance 
the BIF beyond 1956.’ 

“ As chairman of the BIF Lid 
I wish to state emphatically 
there 1s no question of the | 
BIF being the last. The BIF » 
be held in London and Birmings 
ham in 1957 and in the years 
follow 


Talks on lease 


“The chairman of Olympia - 
remark that the exhibition baro 
meter is set fair ‘with the excep- 
tion of the future of the BIF’ ca: 
only refer to the Fairs futur: 
booking at Olympia and not tw 
the future existence of the BIT.” 

When asked if the last par 
graph was a hint that BIF Lt 
was considering a move fr 
Olympia, a spokesman of the BIt 
said this week that negotiations 
were proceeding for the renewal 
of the lease on Olympia for the 
May part of the BIF. This lease 
expires in 1956 


to be in London for 1956 BIF 


was Stated, was made in response 
to views expressed by large sec- 
tions of the ctrical industry 
In planning the change, said BIF 
Ltd., they have had the support 
of the Britis Electrical and 
Allied Manufacturers’ Associa- 
tion and of other manufacturers’ 
organisations 

Commenting on the change, 
Kenneth Horne, managing direc- 
tor of BIF, Ltd., said: “This will 
be a wonderful opportunity to 
show the world the great advances 
that are being made in electrical 
invention and development. I am 
confident that, with the support 
of the industry, we shall be able 
to make the electrical section a 
credit to Britain and a major 
attraction of the London BIF. 

This will be the first time that 
the industry has been on show at 


the London BIF since the Fass 
started in 1915. Although the 
electrical section will be at Olym 
pia, those electrical firms who 
still wish to exhibit in Birming 
ham will be able to do so. 

The 1956 BIF is being held at 
two different times of the year 
at Earls Court, London, from 
February 22 to March 2 and at 
Olympia, London, and Castle 
Bromwich, Birmingham, from 
April 23 to May 4. At Earls 
Court light consumer goods such 
as toys, fancy goods and jewel 
lery will be on show. Technical 
products such as _ chemicals 
office appliances, scientific imstru- 
ments and electrical equipment 
will be on display at Olympia 
The engineering and hardware 
section will be at Castle Brom 
wich, Birmingham 
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ISBA aims to 
help the small 
advertiser 


One aim of the Incorpor- 
ated Society of British Adver- 
tisers Conference in October 
will be to assist in making 
available to smaller adver- 
tisers some of the experience 
gained by larger ones. 

This was announced by 
‘ ISBA in a statement issued 
} this week about the prospects 
tfor the conference. 

‘ “All aspects of all types of 
, advertising will be covered by 
¢the conference,” say ISBA. 
; This will be done either by the 
, invited speakers, or by dis- 
’ 
‘ 
; 


ussions at the informal ses- 
ions, in which ISBA invite 
lelegates to take part. 

Dates of the conference, to 
be held at Hastings, are Thurs- 
lay to Saturday, October 6 

8. 


‘lackintosh Medal 
judges panel 


Advertising Association 
nnounced the committee of 
s for this year’s Mackintosh 
award 
bers of the AA will 
n the near future an invi- 
to submit nominations for 
§§ award of the medal, 
s for “personal and public 
to advertising.” 
committee of judges will 


‘ 


orman Moore (chairman), 
jent of the AA; Rt. Hon 
Mackintosh of Halifax. 
resident, AA; G. R, Pope, 
vspaper Proprietors’ Associ- 
Malcolm Graham, pres, 
Newspaper Society. Claude 
Wallis, president, Periodical Pro- 


Lord 


elors Association; Lt.-Col. 
Alan M. Wilkinson, president, 
titute of Practitioners in 
\dvertising, Clifford J. Harrison, 


esident, Incorporated Society of 
British Advertisers: and George 
Mills, chairman, Outdoor Adver- 


ng Industry Advisory Com- 
tlee 

i foe 

j 

] ad 


i = 
4 ter ale 
‘ 
Crusader 
—. 
This new display unit advertising 


the “Women's Independence Policy 
has been designed for the Crusader 
Insurance Co., Lid., by their pub- 
icity manager, J. K. Leslie. The 
units will be produced by R. Perrins 
Signs Ltd 


Latest ABC figures, for the 
first half of 1955, continued 
the trend of a general increase 
among provincial papers and 
magazines as opposed to the 
slight drop suffered by most 
nationals. 


Journals whose half-year ended 


on Merch 31, 1955: Speedway & 
Stock Car World (31/3/54) 
11,8! (30/9/54) 13,595, 
(31/3 55) 9,794. Sports Argus, 
Birn ham, 266,577, 174,432. 
254. Sports Gazette, South 
Shie 29.176, 18.706, 26,562 
Yorks vre Sports, Bradford, 
104.1 75,488, 94.340 Wake- 
field xpress, 71,250, 71,825, 
73,32 Widnes Weekly News 
series (to 30/4/54) 24,513. 
(31 54) 24639, (30/4/55) 
25,21 Sports Mail, Oxford 
(31 5) 26,506 Longford 
Lead (half year to 31/3/54) 
9.336 ear to 31/3/55) 9,317 

Hulton Press figures are as 
follo the latest in each case 
beine .ubject to ABC confirma- 
tion Picture Post 999,959. 
950.08 950,165 Housewife 
175.7 180.588, 207,129.  Lilli- 
put 1.214, 177,005, 153,224 
Farr Weekly 173,780 
171.4 


‘Two Freds’ space 
tops £3,600 


F< the eleventh match in 
success. on, Dudley Turner and 
S. H_ Vincent are offering the 
same oneentive for the “Two 
Freds match, proceeds of which 
go to NABS 

For this year’s game, once 
again, Mr. Turner will give Is 
for esery run scored by the 
Press and Print side, and Mr. 
Vincent will do the same for the 
Advertisers and Agents. 

With the latest list of sup- 
porters of the programme, 
£3,631 worth of space has 
alread been booked Latest 
advertisers im the programme 
are 


Auld & Tilbury Lid 
David Clackson 
Dighy Wills Ltd 


E. R. Howard Lid. Hulton Press 
Lid 

Johnston Engraving Co. (1924) 
Lid 


Kent Messenger 

Luton News 

New sweek 

Joshua B. Powers Lid 

Reader's Digest 

Southern Publishing Co 

Tibbenham Publicity Lid. 

C. P. Wakefield, Workers Travel 
Association 


The match, organised by the 
Fleet Street Column Club, will 
be played at Hurlingham on 
Wednesday, September 7 
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Latest ABC net sales: Provincials, 
magazines show increases 


Jan.-June, July-Dec., Jan.-June, 
1954 1984 1958 
Financial Times 65,599 71,712 78.953 
Weekend Reveille 3,707,449 3,434.56] 3,233,950 
Midweek Reveille 1,630,459 1,657,598 1,588,133 
Bulletin (Glasgow) 162.198 158.68) 159.802 
Evening Citizen (Glasgow 202.916 197.543 211.251 
Evening Times (Glasgow 249.847 238,766 243,018 
Greenock Telegraph 24.545 24.144 24.818 
Stirling Observer (serie: 16,542 16.%6! 16.594 
Impartial Reporter (Er 11,706 11.675 11.626 
Portadown News 7.36s 7.388 1427 
Munster Express 15.47] 14.879 1$ 900 
Ilford Recorder 37.778 78.195 19.704 
Richmond Herald an « Mortlake 
Herald 10,582 10,729 12,252 
Birmingham Garett: 9). 389 89.259 91.530 
Bolton Evening New 84.917 84,609 86,197 
Bristol Evenine Pos 134.4558 134.978 139 388 
Evening Despatch | 163,468 161.592 172.247 
Express & Echo, (t 40.166 40.879 42,084 
Herald Express (1 21,822 23,429 2?.89 
Huddersfield Dail) 47,446 47,087 48,54) 
Jersey Evening Po 16,116 16,265 16,2580 
Northern Daily M Hartlepool) 41,753 41,829 12,464 
Oxford Mail 41,406 19.33) 4? 48 
Yorkshire Evening §§,257 $5 450 66.90 
Oldham Evening ( 42.695 41613 43.679 
Sunday Mercury (Bb 183,584 190,495 03,5 
Birkenhead Nev “ 45,643 45,245 47 44¢ 
Bucks Examiner 9 493 QO RIR 10.243 
Chatham News (ser $9,248 SR SOR 6l¢ 
Coalville Time 9.158 1.658 10.2¢ 
Cornish Guardian 24,623 24,710 24.98 
Cornishman (Pen 16, 565 16.613 1¢ ) 
Dover Express & ! 5 17.014 17.019 17.239 
East Kent Gaze 9,500 9499 9 701 
Essex County Star 40.118 S1.)%¢ 44.958) 
Exmouth Chroni 4.726 4700 47% 
Home Counties 132. 860 134,38) 43.76% 
Huddersfield 26.144 >S 7RR S R06 
Ilkeston Advert Valley 
Weekly New 11.166 11,242 11,475 
Isle of Thanet G 17.800 18,0459 in 59 
Kentish Expre 
Kentish Expre W346) W658 11.688 
Tuesday Expre & 44) 8.569 072 
North Wales & B Groups 98.747 103,88) 1,380 
Oxford Times 41,812 31,657 42,521 
Prescot Reporter 9.49 9,703 10,221 
Romford Recorde: 21,449 21,983 >> 940 
St. Helen's Re; 
Tuesday editior 14,828 14.931 14.974 
Saturday 32,939 13.4745 19 937 
Salford City Re; 21,179 22,076 
Slough Observer 17,4045 17.811 19.028 
Somerset County ( 46,989 47,334 48 060 
South Yorkshire Tin 47,46 47,543 48 541 
Tiverton Gazette (set 9,285 9 34) 459 
Walsall Observer & flordshire 
Chronicle (series 45,568 45, 7¢ 46 RR 
Welwyn Times 7,454 R248 4.900 
West Somerset Free / Minchead 
Advertiser 9,674 96RS 1.64) 
Western Times & G 25,57¢ 26.611 ' 
Weston Mercury & Somer re Herald 20,122 0). 285 0.470 
Wiltshire Times 17,322 17,269 17,346 
Radio Review. 157,850 141,722 148,213 
Investors’ Chronicle 19, SO¢ 22,938 27,359 
Catholic Herald (group) 115,125 115,668 119,445 
Air Mail 85,22 73,740 
Angling Times 65,702 82,007 4.913 
Dalesman 22,882 23,358 4,424 
Farming News & North British Agricul- 
turist 22,443 21,547 iis 
Gramophone S3.818 62,271 
Ice Hockey World 11,196 11,437 11,569 
Jewish Observer & Middle Last Review 15,382 15,400 15,54 
Photograph) 37,434 42,132 42,05* 
Scottish Field 19.410 42,148 46,404 
Woman's Life 21,131 21,714 22,206 
Dublin Opinion 45.750 38,476 45,572 
Geographical Magazine $2,667 51,881 $0,111 
Whitehaven News with West Cumberland 
News 24,583 24,5589 24,704 
Stourbridge County Express (serves) S718 $8,228 49.952 
Beet Grower 28,824 27,326 24,335 
Coming Events 103,724 106,982 107,287 
Pharmaceutical Journal 28,385 28,463 28,668 
World's Paper Trade Review 1,997 4,062 4,046 
Post Green Un (Bristol) 55.470 $8,141 46,40 
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Progress with TV spots is 


surprise for McMahan 
‘YOU KNOW WHAT YOU ARE DOING’ 


The progress made in the production of television commercials in 

his country has surprised Harry W. McMahan, vice-president in charge 
of TV commercials at McCann-Erickson Inc., New York. 

At a dinner attended by mem 

. ; bers of both the Advertising 

One bid for ITA Ss Agency Commercial Television 

Circle and the Advertising Crea 

t t far tive Circle last week, he said 

con rac $0 ‘| have seen commercials com 


pleted now two months ahead of 


7 ae wae eo. 


At the showing of the first Soo 
commercials for Oxo were (left 


Corporation Ltd. have applied air-any That is something that Agents. press see right): Paul Mezulianik, G. Str 


three directors of Regent Film 
- never happened in the States. | 
to the Independent Television 14 no idea you were this far ‘ . = Fitzgerald, Street's television dire 
Authority to become the pro- giong. You have got perspective SChwerin system wor: wW. Morley, Street's tele 


& Co., Ltd.'s TV art director; Johr 


y 
ss 
: 


gramme contractor for week- and know what you are doing ine exeraive: and fean Stall 
end programmes for the Birm- = think you will go on your way Street's TV production supervi 
ingham and Manchester sta- 1, success in commercial tele al Ww ork here * 
tions, and subsequently the vision.” Sooty to sell 
station serving Yorkshire. Introducing the Schwerin tele- 
They are James A. Wilson (manag- Mr. McMahan screened and yicsion res v's to over 0 . TV 
ing director of the Regent Film commented on a large number of 25() advertising agenc execu- xo in 
Corporation), city financier American commercials, including  {jves, the pr ind programme ° . 
Michael Jay and the Marquis OP 19 newsreel format for contract London last week, film series 
of Donegall. Chrysler cars, as well as cartoons, was Horace Schwerin, president : ; 
? 4 £3 million share capital is pro- live-actions, silhouettes, jingles, of the S n Research Cor- Sooty, television's Teddy bea 
os posed, which would be placed poe «ye ay Pao ag ee poration of A : ee be seen on — T\ 
| \ ‘ ercia o callers snorke uring M Schwerin’s visit sptembder O-Slar and owr 
a aati 7 acini said yesterday Pen, and even one to advertise an, a ondon , wasdemon- Harry Corbett has just fin 
« (Wednesday) that only one inary radio programme strated on fou nes at the making with G Street & 
ipplication had been received He said that in America they Royal Empire S ¥, where test Ltd., a series of 26 advertis 
so far for the contract. had in the past made too much sessions of hnique on films for Oxo Ltd 
—s of the “gimmick” and had tried qualitative re nder British The contract is exclusive 
on to be entertaining rather than to conditions w d suring that these will be his 
ag \ = 3 ‘ do a basic job of advertising Tae commercial TV appearance 
a lore Al Cc rates Basic advertising began with Sold direct it least two years, althoug! 
: believability, he said The serv i direct to BBC series a I 
© : , . | tis next 5 contract, reported to be wor 
for Midlands Live action ‘believable’ nce hg a Seen Mesias valentin 
Associated Broadcastir ( He questioned whether research manager ration. will September, 1956 
ae Ltd. is to open ar men had the right yardstick: be making p oresentations The films were made b 
e. Birminghan lr} they could test memory but not to Jeading ft t no adver Street's team headed by ex-BE 
; respons f ' \ a oo Ap _ tiser will hed until 
hi ll advert , , ' clievability could usually € their agents in Oppor- seas 9 
oe, Mid “ 1 stat \ lays 1 achieved more effectively through tunity of apy the sasinen ‘Millions of cubes 
Se Frida sdverticers live action, but this did not rule tions of ti rin. method “Millions of cubes in millions 
ine whose bu not handled Ut the cartoon to British TY litions,’ says of homtes” is the name given tv 
’ from Le j The previous evening, Mr Mr. Boden a new one-minute TV commer 
Included in t ABC advertise McMahan showed almost. the cial now being produced for Oxo. 
nent rate r the Midlands are same programme of commercials Selling lo farmers Ltd. by Halas and Batchelor. 
2 the following charges for adve it the Savoy Hotel to clients of 3 = G. Street & Co., Ltd., agents for 
tisement magazines McCann-Erickson, to whom he Successful vy to farmers Oxo Ltd. say that the film has 
Mention up to 10 seconds emphasised that good advertising does not call ! discussions now reached “line test” stage an: 
visual and 18 words). £130 A was good information on matters not cted with the is expected to be ready in the 
ume) and £80 (“B” time), identif McCann-Erickson he anid actual sale, n t call for next few weeks. 
cation (up to 10 seconds visual) were now operating commercial special knowled ihese obser- 
£65 ("A™ time) and £40 K TV in eight countries vasions are & aS ioe producer John Fitzgerald yw 
time) n eignt ce ric ‘ The N tye . new on uce ( ne itzgeraid, ne 
* These ten Deine wrbdinciing Mr. McMahan was introduced “er Soci clnhaans ‘ Nicker- he agency’s TV director 
a coats . »y William E. McKeachie, chair- sons, the seed spe At i Spec al showing last week 
fi Rates for time-spots hie man of McCann-Erickson Adver pb oa . oie aaa of the first 12 in this new ser! 
4 second advertisements _trar oe . cultural shows eanv savs tarry Sycamore, managing direc 
si mitted on the hou are Members of McCann-Erickson’s ht is was n that office OF OF Oxo, said I would lik 
12 noon, 3pm. 4 p.m. § pm television board were introduced personnel wt ded an Week ill parents to be able to permit 
and 6 p.m. £40 each 7p by Barry Barron, the agency's stands and were fr connected ome a - ap Ape peter 
and 10 p.m., £70 each ind at head of television with the sales dey nent, were knowing that they will see good 
- 8 p.m. and 9 pm., £112 10s. eact (See Mainly Personal, page 244) = successful in ¢ business sar = + a a oe 


made firm bookings for the firs: 


‘Top Twenty’ competition pulls large response — |2 ons “sh the provision 


that their commercials will be 


erg Scott & Bowne Ltd \ tunes from the current “Top 20. ind Derek Farad oroducer of ‘transmitted from all provincial 
completed a competition to pro choosing six and placing them in musical progran for radio Stations as they became available 
note the sales of Stablond and the correct order to make the and TN 
Brunitex shampoos, in connec m Th gree — . P T he results wer ar nounced on Benn dividend 
tion with their Sunday evening ¢ judging was followed by a he “Top Twe ’” programme on 
‘Top Twenty” hour on Radio incheon at the Café Royal w th Sunday The _ agents Saward, The directors of Benn Brothers 
: Luxembourg some. oho representatives Baker & Co.. Lt port a large Ltd. recommend the payment of 
: present. Radio personalities were response to the c petition t final dividend, less tax, for the 
Eg Competitors had to imagine judges. They were singer Frankie Clarence Wriet , endin ond year eaded June 30. 1955. of 10 
3 that they were giving a musical Vaughan, Clarence Wright, pro- TV executive of Saward, Baker per cent on ordinary shares, mak- 
4 party and select the most suitable ducer, singer and record compére & Co.. Ltd ing 15 per cent for the year 
% 
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Talking planes: 
Another threat 


The general purposes committee 
of Surrey County Council have 
reported to the Council that 
their attention has been drawn 
to advertising by means of 
loud-speaker announcements 
from aircraft 
e€ committee stated that they 

elieved that this form of adver- 
rising “constituted a_ serious 
sisance and a possible 
‘ danger to road users. 
hehalf of the Council, they 
we asked the County Councils 
issociation to make strong re- 
resentations to the Minister of 
ransport and Civil Aviation to 
ure the prohibition or con- 

ol of aerial advertising. 


1955 


source 


sk at the Festival Gardens is devoted aly 
The whole arched front and int r of the k 
uinted orange trees, and twin domes or 
Agents responsible for the dis; are 


vrange 


ranges 
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TEN-NATION JURY AT 


AD FILM FESTIVAL 
AA, IPA chiefs will be there 


Norman Moore, president of the Advertising Association, and 
Hubert Oughton, vice-president of the Institute of Practitioners in 
Advertising, will be the British members of the ten-nation jury at the 
International Advertising Film Festival, to be held in Monte Carlo 


from September 26 to October 1. 

Names of the jury were an 
nounce this week from the 
Lond office of International 
Screen Advertising Services, the 
organ s of the Festival. The 
15-me er jury will judge adver- 
tising 1s and TV commercials 
enter¢ y producers from more 
than vations 

Prize. will be awarded for the 
best en’) es in each category, and 


to sales of Puritan 
Sm AS dex orated 
surmounted by 
Auger & Turner Lid 


roo! are 


All-media drive too!) the story 
of rubber to 120,000 children 


Last year almost every indus- 
try which makes use of rubber 
was catered for in the publicity 
campaigns of the British Rubber 


Development Board, according 
to their annual report for 1954, 
just published. 

All the recognised media, in- 
cluding press lectures, films, TV. 
public relations, direct mail, ex- 
hibitions and advertising were 
used with success 

Over 416,000 publications were 


Colour film for 


Cotton Board 


A 16 mm. Kodachrome sound 
film in colour for showing to 
audiences at Women's 
Townswomen's Guilds 
and similar meetings and also to 
the staffs of retail stores has been 
made for the Cotton Board by 
Technical and Scientific Films 


woman's 
Institutes, 


d on the radio programme 

Any Questions? the film, which 

is in colour, is entitled “Any 
(Questions on Cotton?” 


distribu 
answerc 
The 
in nea 
Board's 
Durir 
effort w 
younger 


1 and 71,000 enquiries 


ss played a major part 
every sphere of the 
ctivities 

the year considerable 
devoted to telling the 
generation more about 
one of > Commonwealth's most 
importar and fascinating raw 
materials. An educational kit, 
designed to form the basis of a 
lesson series of lessons on 
natural rubber was issued to 
schools at nominal cost 

The report estimates that the 
Board's visual aids issued during 
the year carried the story of 
natural rubber to at least 120,000 
young people 

Promotional efforts for latex 
foam “continued to meet with en- 
couraging success.” Of special 
interest were the Latex Foam 
Furniture Design Competition 
and the Latex Foam in Furniture 
Conference both of which stimu- 
lated considerable interest among 
furniture students, designers, 
manufacturers and retailers. 


there will be a. spe 
award for the best f 
the Festival, exclus 
commercials 

The jury will 
diplomas for photog 
effectiveness of cinen 
entertainment vali 
score, sound effect 
tising impact 

Other members « 

Italy: Comm 


iaterne 
Holland: L« 
dam 
agency 
Monte Carlo: 
nominated by 
Monaco 
Germany : 
Mungersdorf 
Adver ng 
German Fe 
Strauf 
German 
chairmar 
diploma 
Norway: 
Oslo. pr 
mittee of { 
woctat 
France: 


head of 


Annonc 
Denmark : 
Copenhager 
relations man 
Breweries 
of the 


United States: J 
execulive vice-pr j 
Bates Agency I 


agency 


Brewers join ISBA 


New members of 
porated Society of Br 
tisers are 

Barclay, Perkins & 
Bass, Ratcliff & Gr 
Flowers Brewer es 
& Anchor Brewer 
Lowe & Son, Ltd 
Union International ¢ 


Fair success 
Soho trader have ' 


rd business 
Fair Plans 

Fair in 1956 
made The Farr 
Soho Association 
relations handled b 


Douglas 


ried 
f the 
irger 
being 
“ < . ; the 
l iblic 
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This stand was designed and con 
structed by Acresmith i 
Permutit Co.s exhibit 
Waterworks Exhibition 
gress, held in London 

The Permutit stand 
an isiand = Site 
coloured transparencies 
diflerent waterworks inst 
built by the Permutit company 

The stand is constructed of polished 
timbers on @ terra. 
floor with Yorkstone gardens and 
a display of cacti and su 
plants Water and 
Engineering’ published a 
on the stand in their July issue 

The exhibition of 
services for 
conjunction 
was the first exhibition 

The Congress t 
1.000 waterworks 
Vu wr more 


pe Hished 


equipment 
waterworks heli 
with the Cons 
f its 
rough! together 
men from 


ountri¢es 


kK. J. Robertson is 
NABS president 


I J. Robertson ind 
managing director of Beaverbrook 
Newspapers Lid was clected 
president of the National Adver 
tising Benevolent Society on Tues 
day at the Society's 
mecting Ni 


chairman 


i 


annual 
vice preside nts 


elected were 


E. J. Robertson 
council, Ronald 
vice-chairman of 
Messenger ; hon 
Oughton hon 
Clarkson ; assistant 
tary, Miss B. S. Fielding 

Council members clected were 
J. M. Beable ; E. Glanvill Benn 
C. P. R. Crane W.C. G. Drew 
Miss G Ferguson kK A 
Loader; W. Memory Vernon 
Nye; Mrs. A. E. Pearce GR 
Pope; G. Lindley Sparkes 
R. C. Sykes; C. W. V. Truefitt 
Verrinder . Geoffrey Wills 


council 

treasurer 
secretary 
hon 


100th birthday 
The East Kent Garett 
publishers, W. J. Parrett 
Sittingbourne were both 
years old last Friday 


and its 
Ltd., 
100 
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C. P. Spurr NV. Newsome Robert Carrier J. E. Brown R Madee Brown S. F. Gairn 


Ronald Bandey has beer 


Ferguson man 


= —= pointed a director of Intam Lid 
a 7 London Formerly a magazin 
a . . / editor and specialist writer in 
o* jos Dolan RN CWS A bout industs ficld. he joined Int 
months ago as personal! assist 
Noel Newsome ( un t the managing director 
boards of Patrick Dolan & Asso - : 


ites Lid. and Dolan, Davis Whit 
mb & Stewart Ltd. next month 


———————— = = = —— Kari H. Askew, who has b 
Robert F. G. Churchill, for six 


Kemsley group advertisement r 
He prese fire r of pub 3. sentative in the Midlands for 
rela ne and idvertising for years senior account executive with ‘ opy chief last six years, has been appoir 
Massey-Harris-Fergus H ned Young & Rubicam, Montreal, has After st g aS copy trainee with deputy to Norman St. J. Stem 
Harry Ferguson 48 1 wing returned to take up an appointment McCann-Ericks Advertising Ltd bridge, advertisement manager an 
1 short sp fit of public as advertising and sales promoton he was with S. H. Benson Ltd. and director of two Kemsley 1 
rela ' ¢ National Coal nanager of Johnson's Wax Pro Hadd & Co., Ltd. Since the papers, the Sheffield Telegraph an 
Board H ‘ M Ferg lucts Formerly manager of the h heen group pywriter The Star Mr. Askew has ov ? 
son during the 1 « Ferguson Dunlop department at ¢ I F. Hig Lid py chicf years’ experience with newspap 
farm sysiem, and |} ved o7 Higham Ltd. Mr. Churchill left Dav Whitcombe & m Kettering. Gloucester, Bristo 
following the mers f the Fergu- England to gain experience in rt Lid i. f the past year Manchester and Leeds 
ym and Massey-Har terests (wo Canadian and US advertising and 1 senior copy with Clifford G. E. Pielow, who succeeds M: 
~ H “ He i or marketing Bloxham & Partr Lid Askew as the Kemsley group repr: 
Thursday, August aS executive * * * * * bel sentative in the Midlands. ha 
! PDA nt publi F. Paice has been appointed L. F. E. Shrimpton, secretary of worked for a number of trade put 
rela rganisa t I ‘ssistant advertisement manager of Alfred Pemberton Ltd. since 1941 lications and for the last three 
. UK and oversea He w 1lso Good Housekeeping has been ! director of the has represented The Ironmonger 
- ve « the + i of DDWS in * * * agency M Shnmpton joined the Midlands. Bristol and §% 
- ' I ry cay y the agency s Miss Madge Brown, who after an Alfred Pemberton’s in 1927 as a Wales 
2 on put ' ta ibsence of nearly a year. has ¢ umior clerk * * - 
Pa * * oined Richard Potts & Partners > ——— In succession to Bill Dealtry. 
get ee _ Lid. hasbeen “appointed "spa: PR director etiee tom, wath: tans tapmdine 
, Caleta nulilicits i tiie B * * * Robert Carrier, who joined Public years in advertising, 4. Seryek 
MB mn, ¢ '? Spurr | k 1 William EF. Holden, manager of Relations As tes Ltd. in Novem een , appointed space } ~ 
Ye sen x t osit with Roles Rothesay (Bute) Pavilion has been ber sw y been appointed Alfred B & Son Ltd 
; . : a r 4 director w ' esponsibility he joined the media departmer 
& Parker Ltd. 7 he w reely ippointed§ publicity manage: of ~ ~ F. C. Pritchard. Wood & Parts 
he ’ id w urketing am Sunderiand and takes up his new for ’ sid An ritchar ox < m arts 
7 : a . be ~ ites ast juties in August Ame n i in the US Lid He returned to PV P af 
ath ne a . * e Army in | ving in England war, and joined Greenly’s 
Fran nd G nv July 6 some two vears later as 
. e * Raymond Charles Dolan = has ie: weieeiaiiad rel i . | 6 space buyer, a position he 
been appointed circulation managet tation of the I “gts five years before going to 
Noel E. Deane, managing director of the Junior Express Weekly. H papi \ i Potts & Partners Ltd. as nm 
: G wson & ( Lid.. paper joined the Beaverbrook organisa - rican HW ter manager 
has been appointed vice ion jn Manchester 15 years ago - sNomees eetindiintenl d ha aie —_ yint 
it fent of he Rotary Club of For the last three years he h y c ~ rogran cs, an nother executive appoint 
mei . ; ’ . bony in 1949 b ditor-in-chief of ut Alfred Bates is that of Teresa 
Fy I lon. He is a past-presidem of been assistant to the = circulation ih. ae it ‘ : Wai . ab bo 
2 he Paper Agents’ Association and manager of the Manchester editior . a aig Many tee. tn atte who will be in charge 
a iaken cit tam anata of the Sunday Express Spectacles j Past two years agency s PR department 
7 Mr. Carri a8 worked in public 
7 relations in Eng j : 
; - a Obituary 
British Europear Airways have 
ame : v0 . 
‘ppow ed Stanley F. Gairns as ad Sir Bertram Ford 
vertising manage He takes over 
from T. L. Marks, who is now with Sir Bertram Ford. fo 
Guinness as dve ng manager int 1943 general manager of th 
Gairns t BEA’s advertis Birminghan P ind Mai 


ng unit in Augus 46 following managing 


firector of the Birming 


ervic with Londor Transport ham Post and Mail Ltd. from 1944 
under Frank Pick od Christian to 1946. diced suddenly last week 
Barman. He was 86. He had remained or 
Mr. Mark ned Guinness in the board of directors since his 
January ind Martin Pick, then urement in January 1947 
advertising manag ft at the end As an accountant, he was engaged 
of last month n the auditing of the accounts 
- * * the Birmingham Post and Ma 
Among recent visitors combining during his carlier career 
a visit to IPEX with a holiday in His special qualifications led 
this country was Rutner Ronnestad. his appointment as manager of the 
the mew managing director of two papers in 1913. With the sale 
Arbeiderpressens Samvirk Al of the papers to Lord Iliffe m 1942 
He recently succeeded Johan Ona, ind the formation of the new Bir 
; who relinquished his post with the mingham Post and Mail Ltd.. Si 
— for a bi window display a yp tegenes by ‘ * ped sdministrat pany of social Bertram became managing director 
ainwear an 4 was a holiday in Switzerland for two, including air democratic newspapx i t Ppositio t ntl 1947 
‘ wavel by TWA and hotel expenses The panel of judges Ul. to 7.) in order - ae aa Pr rnd Sir eee ee Lady 
Ray Drury, advertising manager of Alligator Rainwear ictor Geil, of biadet Ford 
Rex Publicity Service. S. Mason, of “Fashion and Fabrics Peter * * * The funeral was on Monday 
Brunskill, public relations officer for Alligator Rainwear; Mrs. Josephine Phillip Morgan, editor of British followed by private cremation. A 
Easton, of “Harper's Bazaar R. C. Granger, director of Rex Publicity Plastics (Associated Iliffe Press) has memorial service will be held in 
Service; and G. Hobson, of TWA. awarded first prize to Paulden's of been elected vice-chairman of the Birmingham Cathedra! to-day 
Manchester Plastics Institute for 1955.56 (Thursday) at noon 
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In Great Britain 7,522,000 women go out to work 
I.1.P.A. Survey). Of these 38°), read the 

Daily Mirror every da 

Most of them live in multiple income homes 


so that their earnings can be added to those of others 


in the household to make a larger family income. 


With the biggest daily net sale on earth (it exceeds 
4,750,000), the Daily Mirror offers you the lowest square 
inch per thousand rate of all national dailies. 


The Daily Mirror is the world’s greatest mass market medium. 
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biggest daily 


sale on earth 
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£250,000 budget 
| for Australian 
sales drive 


The Australian Government 
announced last week that 
£A250,000 is to be spent dur- 
ing the coming 12 months to 
sell Australian foodstuffs in the 
United Kingdom. 

The Government will contri 
bute £A160.000 towards the 
first stage of the promotion, anc 
food marketing boards and t | 
industries will be asked t 
vide about £A100,006 


a) a ae 


Three agents 


The proposed campaign (Avy! 
TISER WrEKI May 12) will 
meet the publicity and adver- 
tising requirements of the major 
Australian exports. Early plan 
ning of the promotion is being 
handled |} Greentys Ltd 
Richard ‘ le-lland Aseu) 
ciates Li ' 

The campaiz j 

a demonstration 

j vertising and pou 

play material 


‘Pictorial’ 


Winner of : 


FOR Ali 
SALES - AIDS 
WITH 


S&aViCcE 
Mf ALL AREAS 


MARKSMAN 


ERNEST MARKS PUBLICITY LTD. HAMILTON ROAD, MANCHESTER 13. 
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Pearl & Dean show first 


CinemaScope ad films 


Over 1,000 cinema and advertising representatives on 
Wednesday last week went to the Warner Theatre. Leicester 
Square, to see the first five CinemaScope advertising films 


to be produced in Britain. 
The films were made by Pea 
& Dean Productions Ltd Ir 


rsions 


British poster 


contest at 
Danish 
A r 


show 


covers 
Ltd.): B 


(Osborne-Peacock 
ick & Decker Ltd 
ctric tools; Ovaltine (for A 
Wander Ltd.); and Lt 
Soap (J. Walter Thor 


Introducing the films on beha 
f Ernest Pear 
ud eady some 2,000 
emas in Britain have beer 
pped to show CinemaScope 
In the feature ie!d 


his company 


OF cinemas 
show films in this 
ned that the 
n making (¢ 
rtising films 


ore to the budget 


produc 


Indies setting 
Yan one-minute film, 
called “* Meal 

features Pan Yan 

the Maconochie canned 

¢ es and soups 
W. S. Crawford Ltd 


will be 


chies 


State that 
distributed initially 
600 cinemas in England, Sc 
1, Wales and Northern Ire 
1, starting at the beginni: 
October 


’ . 
Standard work direct 
Just published is the second 

sed edition of How to Sell 

essfully by Direct Mail, by 
Ww. W Althougl 
st edition of this book was pul 
ed only in August of 
r has already become 
tandard British work n 


hiect 
yyect 


on mail 


Cassels.* 
J 


The directory section, wh 
| supp! ers 


cludes a st of ndex 
vices and equipment and a See Direct 


ssified guide, has been brough page 211. 


Mail In Action 


POINT of SALE 
ADVERTISING 


Th ree-way lift 
for exhibit 


Last week 


wagons left 


a train of 25 good 


sidings 
Organ Sation al 
hepherds Bush, and 
, hr r es left hy 
y for the Continent 
week these will be followed 
two Bristol freighter aircraft 


. Col ort 


This three-way transp 
schedule is taking to Geneva 
British exhibit for the First Int 
national Congress for 
opment of Atomic 
Peaceful which 
open there on Sunday, 


Uses, uc 
Augus 
Russian exhibit 

the USSR and 


zdom are all stag 

of their achievement 
eld of peaceful uses 
tomic power—in_ whict 
he United Kingd 

n the lead 

Purpose of exhibits designed 
and produced by the City D 


play Organisation is_ twof 


believed 


s an Official governr 
bit and a commercial exh 
which ts supported by the ind 
ries engaged in manufactur 
> accessories and plant for 
mn of atomic power 
13 erectors ir 
llowing the trar 
ement local labou 
City Display 


Organisation's Swiss associates 


Relayed TV 


Wills, chairman 


SERVICE 


| 
ee | JuLy 28. 1955 ~ 
a as 
ee : a < Pe Ff i 
i . 2 ee. eS 
= + t ae ae a aa? 4 
ae =| Pt a 4, “ae 
of PS a . ; ey 
2 . i 1 a 
» ‘ ie 4 oa 
2] eS ee 2® sarin oe ' -. 
i ’ ws ores. : Fe 
: a 4B. be ay 
J ob Winds £ 6 nee 4 ie 
rer, <i ice 
grea Sayre: <F 
é ;] ea “% ee ‘ ro 
Po =" ee es ; 
v. Wyatt > a A 
ca W — eact aie, sie aes > 7S 4 / 
es aa) hye. 3. 5: rn 
m were made, one in Cine: — — Jee ite aa ll ang 
Scope and the other for the — = 
normal size screens : eA Bee 
} . + 
| ¢ hilms were m ide for P iy 
. 1ain Pickles (in conjunction wit e fo { Geneva-bound truck oaded u 4 " 
w ¢ fae ; aie , d tri is loadec ee 
y I Var " ep it ( open- at ow 
haven < mbe the rey 
nt Brit In r 
f { k and the ' 
Federa K Industries 7 
su eas Fairs 3 
I ster con ee 
of Tivol i S 
(sard wo tres | CC Va “F 
iu . ec peti pia a a: 
tors I nal an 
idvert iH i . ae 
7 { — s a 
‘ ( scope has een a great E , a pt 4 
yeas cess ; a tee of e 
rn: “ ‘ ne eces £ 
ri Overseas, the speed of con ae an 
es n has been even more p led re , 
a ‘ triking Even small territories in if 4 
-% k t nd nean } . » a 
ae mea fawn om : rx sf ar on ae 
ie - ifge . ag 
’ ; juipped t j . ' ble eg 
_ Jt se lium.” wn § | be _ 
’ A of He cla i } e own + 
+ }~\80 ‘ cos $ e ire i 
4 — _ id ‘ shar 
. 5 F oo pe ea! K lat Tt 
4 ; - af litte ii ib ova i 
; ! F 
Fy +f toa ‘2 The Lux film runs for two vs ; mE 
3 MAME) cvinutes, It features Ann Craw. _ Pos een 
P| "<¢*-¢& er ; rr 4 
oe ‘ Fight . 1¢ ny s rf ce 
£ - ¢ . aa 
¥ - ‘ i zs, * i x we ) -d ‘ed 
: oe, . a te I s hat ae 
+ F > tae eis 
i | ee | ing 7 
i “ss Wer = ol ae 
; ¥ : J irge oF 
: ee a 
‘ . a ips Applic ye made ¥ 
mr S ‘ Pim os Au I British O - 
” bie 
x , @ : seas Fairs | ; I i Street “a d 
a ' , ols nw e I dav, wt 
ie . , se ptem he S la =. 
ve ~ a Onc f i - 
oe fa... Bt 
me 
7 me. 
—¥ hh 
ey 
a ME contest |, 
pe S47 sh infor- 
= vf 
“on Figure Finding ¢ une S 
rs day from Sweden, wi is come 
? 
Ss Marilyn i Broa ry ted . 2 Eee. 2 igi 
a show Nas tou Bus managing director of Broadcast ae 
Le from Ramsea j sont 
a 7 n $S$0C Relav Services Lid announced oe 
is Hastings to We) ‘ : . - 5 . uy 
( ford Ltd r S$ annual report that con ej 
where the how rT ' . onan 1 tele 1 
cut-out figures of M +] = 5S ges ercia ecievision programme 
and a mung lad . , d tables. " xe relaved bv his services = 
mens ve era shen ITA transmissions become ee 
i Goddess Venu Win : ee — ivailable in the parts of the Bint 
Y ks a J 
ke “Sak 
ne Budi 
oe av 
P| | § 
ee | 
Ry 
=e ee) 
wid 


ADVERTISER'S WEEKLY 


“It’s the Echo advertising 
that keeps 


goods moving” s 


says this North East chemist 


“I'm always pleased to stock a good line 
that’s going to be advertised in the Echo. 
Indeed, I'll go further anc say that I'm not 
particularly interested unless it’s going to be 


advertised in the Echo.”’ 


There’s no gainsaying the fact that the 


Echo sells goods. And why not? It appears 


- on the breakfast table of 107,553 homes every 

morning. And it’s read, not just glanced at. 
People want to know what's going on in their You can't afford t e facts; alert retailers 
own town and county and they're interested who are glad to « te with you and 107,553 
in the advertisements, too. Any retailer can families with money to spend and a genuine 


confirm this from his own experience. interest in the Eche rtisements. 


You’re missing much if you miss 


Che Aorthern Echo 


MEMBERS OF THE A.B.C. PRIESTGATE, DARLINGTON 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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OMMEN 


EXPORT MARKET 
CHALLENGE 


“With growing competition, both 


at home and overseas, effective 
advertising becomes an_ in- 
creasingly vital factor in 
marketing. Particular thought 
must be given to export market- 
ing.” 


This statement by the Incor- 


porated Society of British Ad- 
vertisers recognises the real 
significance of this week's 
announcement by the Chan- 
cellor of the Exchequer of an 
intensified credit squeeze. 


Mr. Butler made it clear that the 


principal object of his policy 
is to encourage export activities 
at the expense of home de- 
mand. For advertisers that 
means a revision of marketing 
plans and the reinvigoration of 
publicity overseas. 


The power of ads 


Some manufacturers have in the 


past been deterred by foreign 
trading difficulties and have 
preferred to concentrate on a 
prosperous home market. Now 
it is clear that overseas sales 
must be boosted if expansion 
at home is to continue. 


Failure to recognise the power of 


advertising is often responsible 
for a meek approach to over 
seas marketing. 


The new concept must be one of 


continental or even = giocbal 
marketing. Haphazard, piecce- 
meal schemes are no answer to 
the new challenges in our 
traditional European markets 
German activity increases 
monthly and there are indica- 
tions that American competi- 
tion will develop sharply. 


The answer 


The British response must be 


bold and decisive. Encouraged 
by ISBA and prodded by the 
Chancellor, advertisers must 
plan new methods to restore 
our fortunes in = foreign 
markets. There are three 
essentials: 


® Adequate research to ascertain 


the requirements of the market 
and the kind of advertising 
likely to sell. 

marketing rather 
than side-line selling “just to 
keep the flag flying.” 


® Imaginative advertising, with 


the use of all media—and co- 
operative schemes when prac- 
ticable. 


\ Surten Advertise? 


asc MEMBER, 


200 


Talking Points 
Provincial ad men wonder 


chose Brighton again 


N club circles and in other 

orbits of organised adver- 
tising the most frequently 
posed recent question has been 
“Why is it to be at Brighton 
again?” 

It's the old, old argument 
Should the Advertising Associa- 
tion’s annual conference be 
moved about the country? Or 
should it be staged conveniently 

and within easy reach of 
London? 

Certainly Brighton is con- 
venient. The 1956 event will be 
the third held in the metropolitan 
seaside town since the war. That 
means an easier administrative 
task: same hotels, same halls, 
same people to deal with. 

Active and argumentative men 
in the publicity club movement, 
however, do not agree that con 
venience is the sole consideration 
And, despite the fact that the 
‘same again’ announcement came 
in the close season, they are 
making heard their expressions of 
regret. 

Of course, there are two sides 
to the question: 

For Brighton: It's casy to get 
to, most people who attend work 
in London anyway; leading 
Government spokesmen don't like 
to travel far from Westminster 

Against: People from the Mid- 
lands and North resent travelling 
south year after year; most dele 
gates are from London because 
the conference is on the south 
coast; it’s time industrialists 
rather than politicians dominated 
the platform 

Well, there it is. Everyone will 
agree to disagree on the 195¢ 
venue and the event will be a 
great success 

But it seems highly likely that 
the repercussions will be suffi 
cient to move the conference up 
country in 1957. 


THE ODD MILLION 


ERALD NABARRO, MP. is 

all burned up about coal 
Understandably so, when the 
winter fuel prospects are so 
bleak. 

But why, when he is hotting 
things up for the Government, 
should he scorch advertising? 

Recently he has asked: “Why 
should State Boards advertise 
their wares at your expense?” 

His argument is that everyone 


knows how good electricity is 


and why they should use it 
Therefore there is no need to 
p And the same goes, 


puDdlicise it 
r 


asserts, for the integrity and 
pacity of Mr. Thern 


Stating an extravagant case, 
Mr. Nabarro makes outrageous 
asse r 

He says “millions of pounds” 
are spent annualiv on the adver- 
tising of State electricity and 
“1 ns of px unds” on gas 
pundiicit 

How their agents wish it were 

Statistical Re w shows total 
expenditure on press advertising 
lor gas ectricit and coal as 
£212,932 for the isy January- 
March juarter B geest adver- 
tiser was the Gas Council 
£74,426 

Mult the t by four, add 
the print ar d poster bil s, and 
the ¢ nm mark is still 
Dar hed 

A DOG’S LIFE 

NY dvertisement manager 
p wi i ver made up a 
dumn W te you what a 
problem it t ike sure that 
displa ited rivals are not 
nr | *f r 
’ 
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why AA 


Few, however, would imagine 
that such difficulties would 
extend to the placing of ads on 
litter bins. 

But hear the news from 
Nantwich 

The Urban District Coun 
General Purposes Committ 
requested that certain litter ¢ 
carrying advertisements of 
local confectioner be more 
fully sited It was stated 
some of the bins had by 
attached to lamp posts out 
the premises of rival con/ 
tioners 


SOME SPACE 


TIWWO ads in The Times ca 
the eve last week. 
First was an editoria! 
space for the Bovril com; 
meeting report It looked 
usual and read well for 
company report, giving 
credit to advertising for 

success in selling 

Second was a nine-inch d 
advertising Atomic Er 
Authority vacancies for de 
chief and assistant chief engine 

Even a hardened ad mar 
heard to comment: “Some 
for sits. vac. classified 
Times to announce ‘work 
novel character’.” 

Large-space classified ars 
the uper ide Local weeklie 
getting them, too 


TO-MORROW'S TOPICS 


A national newspaper publish- 
ing house has plans for a 
general interest gravure maga 
zine, 


A “wear a hat” publicity drive 
next sp A be aimed at 
women 


Man-made fibre clothing will 
be challenged for the spring 
market next year by new light- 
weight. crease-resisting, all- 
wool material developed in 
Australia. This is described 
as “coolstream™ open weave. 


New wgestion for road 
Safety pub ¥ iS a series of 
localised < paigns with all- 
media support 


The range of British canned 
foods is to be extended next 
year. Record campaigns will 
back new lines. 


Plans are being considered for 
a new more “popular” 
approach to BIF publicity 


@ Record spending on milk p 
city has done no more 
stop the sales slide So app 
priations may be = further 
boosted in a bid to get ar 
ward trend 


@®A major development in lip- 
stick presentation will involy: 
a container designed to meet 
the requirements of a new 
method of application. 


@ Special promotions are plan 
ned to extend into ‘the au! 
the demand for colouri 
thick-wool casual clothes wt 
has been rising despite 
warm summer. 


© The advertising of roofing felt 
is to be “glamorised” with the 
use of novel window displays 
and point-of-sale material 


@ Agents will be named nex 
week for a big co-operative 
campaign to boost  bacor 
sales 


ROUND TABLE 


HEAD OFFICE: GUILDFORD. Telephone 5252 
LONDON OFFICE: 


143 Fleet Street. Telephone CEN 6692 
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Britain's most Stable Iarket 
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ComMONWEALTH demand is backed by 
goodwill—they want to buy British. 


NEW COMMONWEALTH can help to turn this 
goodwill into contracts. !t is read every fort- 
night by the important government, industrial 
and agricultural interests responsible for creating 
the new wealth of the Dominions and Colonies. 
As an advertising medium designed to cover a 
widely scattered and complicated market, 
NEW COMMONWEALTH does the job cheaply, 
efficiently and effectively. 


Published by TOTHILL PRESS LIMITED 
33. TOTHILL STREET, WESTMINSTER, 5S.W.1 
Telephone : WHitehal! 9233 (12 lines) 
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Review of Advertising 


ever neglect 


the 


Ver’ [ periy A re 


proved by esp 
dent some week f 


unqualll d 


tisement that 

the pr 

alluring ies 
Alt 

lis 

tT i 

tisemer 

s lg 

‘ " 


men! 


howe never filed fifte tps 
hanes the filter cigarette for 


BARON s 


In pvtasters opinion there . 
a 200 story buried away in this 
copy 


famultar 


By COPYTASTER 


to millions, or when tt 
juct 1s a standard article at 
indard price—such as an el 


c . ’ 4 Cika C 
s t objec } 
} ) rut ne ne 5 
Again, when er $s a whole 
ing t zes and prices, as w 
tor-tyres or photograp 
1S, Spa $ fa 00 COS to b 
Jasa price lis 


But when you have a new 
and fairly expensive product to 
sell (a washing-machine, a 
pressure cooker, or a peram- 
bulator for example) I believe 
that you create real ill-will by 
concealing the price. 

Even with quite modest affairs 

1 as lipsticks and nail varnis! 

nen are iff tated by | 1aving 


ind ask The pays who de 


ese nings al isu 
} ind ne do no se 
e tha casual purc 
jom as casual as t 


Consider the reasons 


I am not asking for a big d 
iy of the price in 36-point ultra 
d All | suggest is that you 
vuld put the price (even if it ts 
the minimum price) some 
nere n the advertisement Iniess 
have really cogent reasons 

suppressing it Above a 


not leave out the prices n 
cause your competitor does so 

1 woman is undecided about 
vo con pet ng products she 

y to plump for the one 

se price she knows 

But there is something much 
more dangerous than forgetting 
the price and that is forgetting 
to say what you are selling—or 
using an argument that is as 
clear as crystal to you but 
obscure as smog to the unin- 
formed. 
Here, for instance ts an incre 
le wundelible lipstick § called 


Sans Egal. In a good well-printed 


woman's face with a fir 
ressed against her 


igazine the photo graph . 5 
that I thought nt showed a 
1g2er 


cheekbone, 


»ut | am told that the finger is 


nose of a man who is nib 
ng her ear or perhaps kissing 
at all events keeping well 
of reach of those incredible 


I del ble lips 


headline 


The mystery, however, is in the 


When the policemen 


price 


} it’s 


aiss 
AND 


his 
ar I d asure 
the | ceman 
i holding up 
‘ ‘ AC 4 
har 
Doe ' . vthine to This m the lipstick for gis 
x ng to ndebsble. Ix keeps your | 
ng tk 
wane Pm. avecret ogs it chose as the somg im your heart | 
gi iend 
aght haunting coloen cach touched with that mare! 
taad merr ooshene of lovers make-bebeve: Danc 
it and Plame, Right Revel, Cherobec, Dreamy Pink, Sure fice 
Sugar Plum Pink, ( apnee, Mumsoon 
LIPSTICK 6igd. REFILLS 3/38 
Claims not believed 
ctrone ad.  tneredible INDELIBLE 
jective f ut men 
eem 1 ly to an 
art ! $ n as 
i itt eauty er 
advertis ) ip 
i on 
i Cc that 
' Se LIPSTICK 
g ark 
, - ( igi ne 
But | must confess that if I ve n the 
meet anyone under the mistle- 
toe with lips in such haunting 
; 7 6 Na na Ma with j 
colours as Dancing Flame, wa Hy in be o ina 
» ve r > . ie ee . 
Cherokee Dreamy Pink or man it ; fe. it seen 
Sure Fire | shall be mighty he is poss a neighbou 
nervous this Christmas. yours but certainly not, | 
The g riding pleased to sa of mine 
atter Thefe 1s a good chance 


@ Continued on page 204 


The smaties girl4 
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9 a / read st thes 


} er mer . santel Ptingling 
he gives it a excitement om the 

jent best of taste 
iiquor € 
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Realistic and Sophisticated Figure 

Kurt Ard 

Beetles 

Miles Chance 

Stanley Coleman 

Olive Coughlan 

Hants 

Robert Hodgson 

Horowicz 

) Kenneth Kirkland 

j McVeigh 
Michie 
Mortelmans 

Ostrick 

Rix 

Peter Rees-Roberts 

Bill Sawyer 

Martin Tyas 

A. R. Whitear 

| H. R. A. Winslade 
| Gerald Wood 
- Kenneth Wynn 


Hans FALK 
George Hi" 
Edmond K’~? 
Ronald LAMeTT 

Feliks TO’ SKI 


1 Humorous Figur: 
Susan Einzig 
Andre Francois 
lt W. Hewison 
Bruce Petty 
Porter-G. 
Bruce Roberts 
Ursula White 


fk ismion and Be uty 

Crosthwait 

q Delmar 
= Ruth Freeman 
r Harambure 
Pat Kendrick 
Edith Maclean 


We are proud t tion of these 
Jean Primrose 
Phyllis Stroudley five famous names | ternauvionally 
Veronica Venus ) sranh 
4 recognised Artists, D tographers 
Scraperboard and Still Life we exclusively represe 
B u 


We hold specil ese Artists, 


which we should be | 


R. L. Bates 

Dick Hutchings 
Howard McLean 
Charles Oates 
Rose 

A. B. Spreyer 
Norman Weaver 


Clients throughou 1dom, most 
countries of I urope at ilready avail 
themselves of the talent 


Posters and Design 
John Barker 
Donald Brun 

Jean Colin 
Eckersley 
Eileen Evans 
Heinz Kurth 
Reg Mount 
Herbert Leupin 


Perhaps ,we can | your creative 


production problems 


~ 


srector 


Savignac G. Donovan Candler 

Harry Stevens Betty White 

Tooby John Barker 
Patrick Tilley 

Cor 
Lar J ape, Architectural Arthur Denis 
wae 5 CONE Anthony Bowen-Davies 
Olive Hammond larew Tinks fy 


Ruth Hurle 
Ronald Lampitt 
A. J. Wilson 


Peter Goswell 


Photographic Contacts: 

Denis Wreford a a 
: a. ARTIST PARTNERS Ltd. 
Zoltan Giase Jane Glyn-Davies 44a Dover Street, London, WI 


E. Ward-Hart 
Adrian Flowers 
John Donaldson 


Hyde Park, 9941 (10 lines). 


Print Partners, Ltd: 
Harry Minton 


THE ARTIST PARTNERS ORGANISATION ALSO EXCLUSIVELY REPRESENTS THESE ARTISTS 
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Copylaster wonders ohne be ocaoionis 


about a 


you will be as glad as thousands 
of others who have already wel 
comed him He | i pe n who 


been carefully chosen, trained 
and tested. He brings you a new 


idea n Home Sanitatior 
something close to push-bDutton 
home-cleaning that gives you a 
brig lean home without the 
drudgery that now uses up t 
much of your energy and tr 


When he knock at our d 
you are asked by the advertiser to 
give him a weic 
How's that for a teaser 
“Home Sanitatior sounds like 
plumbing course, but there 
must be t it thar nat 
Frankly | am mystified, but 
I am sure of one thing. This 
advertisement appeared several 
weeks ago, and if the chap 
turns up now and tells Mrs. 
Copytaster he is the “National 
Man she will give no better 
and no worse a welcome than 
any other hawker or canvasser, 
for she will not have the 
faintest recollection of the 
advertisement. 
These veiled hints of 
button cleaning and free 
from drudgery are too nebulous 
to stick in a Woman's mind ; the 
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highly intoxicating. Except that 
it is sweet, we have no idea how 
we l come it tastes, smells or looks, and I 
give it a confident vote as the 

liquor least likely to succeed. 
Another candidate for the 
Unlikely Stakes is surely Baron's 
new filter tipped cigar Buried 
away in the copy there is a good 
story about a “new type” filter 
that allows the fine flavour to 


create no mental picture and they 
need to be much more specific 
Saves you three-quarters of an 
hour every wash day.” “Give 
vou @ free afternoon for the 
cinema once a week'’—those are OE TT cg e : 
promises of the sort that might ‘S°™MS ‘rough ful’ anc neh, but 
tick in a woman's mind. But  '* ™sht as well be in Latin 


° 


- y 4 
a bright new home without For who is ever likely to read jlll@igome Your “National” Man 


irudgery” is the kind of thing the copy in six point after being Vous “Mathami” Man—ponstinty 8 


that you are supposed to get with numbered d lulled by this 19 erighinne of yourt—te coming we ver foe "Dy 

1 tin of floor polish if’ you read word headlir Even if it was oes seuieaahus eho uae aa 
vertisements. Like permanent readily leg nstead of being anadited tebe vas acta 

waves and indelible lipsticks, it's setin an ug xture of lettering) Chena, ainda tested, Be #8 Swen! he 
st advertisers’ talk t is toc ng. too involved and dion as wie tense 
Now here is another puzzler re ny ogg we b | ersuade his. Sees tneinduman> 21) 

Baby-Pom Cuvée Royale Sweet a t ae eet Ses rey — Sete ottnn Ge Gxt 

The smartest girls in London are “* “'8™** *° & sce py Neely area | 

isking for it, and in the picture prea sage 


A runner-u 
one of them is carrying a Pomer $y 


anian dog, although I thought Even the tame poet became dis — = 
this breed ceased to be smart at suraged i} nhras » e 
couraged, and $f ase in the Walger! appe twain we ogee 
he beginning of the 1914 war panel wa ely not his most of ope mrp 
All the information we can find = brilliant effort: 7hey Taste Good woes 
bout Baby-Pom is that it is the is a Cis Should. (See sept ne Pat an 
newest and most exhilarating Hustratior page 202.) - 
drink “for years’—whatever that Indeed, it st runner-up 
~ » ra r le 
may mean—and there is an ex- [© 4M execra gic for Halex yy, Copytaster's opinion 
hortation to “E njoy this cham toothbrushes that has stuck mad- veiled hints are too nebuli 
pagne glassful of tingling excite deningly lies emory for all 
' t ‘ an of 25 years For teeth like thoughts 
ment in the best of taste,” which P ! 
pearls brush round and round in When the advertisement 
s more than can be said for the whjri; In fairness to the poet appeared it read Round 
evolting mixture of types and 1 ought to add that he did eventu rounds the wav to brush 
lettering. (See page 202.) ally have further and better teeth to-day 


CERTIFIED BY A.B.C. 


Average Monthly Net Sale 
January —June 1955 
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DAVID AL 


[au NCH your sales appeal with the unrivalled impact 
of size, colour and repetition that posters can give you 
Throughout Scotland, North East and North West 
England, North Wales, Northern Ireland and Eire you'll 
find David Allens poster sites strategically placed to put 
over the final reminder that clinches the sale. 


Telephone: SLOane 0711. Telegrams: Advancement Sowest London. 


Area Offices in Glasgow, Edinburgh, Newcastle upon Tyne, Liverpool, Belfast, Dublin. 
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With its 
appeal to 
throughout the 


cS 
; iS no getting 
F that television 1s V 
markable effect on the 
, drinking customs of the nation 
i Programmes such 
i Pickles” and the Sunday 
play are keeping 
home round their sets 
And ti resul 
falling tt ft 
- while s 
‘ nowing 
a 
a I} has been not 
s: WEEKLY 
more iwu 
i « 1 ! 
‘ Th i 
ja ¢ 
" i sf 
‘ ill f 
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ind show 
i ence trad 


The critical 


loss of 
change-over 


giving the 
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Packaging and Point of Sale Display 


Ww! is happening to the 
nation’s drinking habits 
rapidly 


millions 


NuUsiness 


problem facing 
the licensing trade is to prevent 
customers 
in fact to ensure 
that “a pint in the pub” is re- 


Inside the glass is a small electr 
motor which causes a shaped 
coloured plastic rod 
mpressior 


heer 


placed by the habit of “a beer 

during TY.” 

To promote this 
campaigns have been 
to build up sales of bottled beers 
now. In part emphasis is 
being placed on a new point-o! 
sale material t impulse 
yuying 


new hat 


cular 
© create 


One example of these new dis 
plays is a clever 


bottle pouring 
unit now being distributed \ 
Russell & Wrangham Litd., the 


Yorkshire brewers, to boost sales 
of their Pale Ale and Prince Ale 
This display which was designed 
ind produced by the Acme Show 
card & Sign Co Ltd., at the re 
guest of Russell & Wrangham 
consists of a bottle, mounted on a 
display panel, pouring 
ously into a glass 


continu 


Revolving plastic rod 


The realistic 
vided by 


movement 
a shaped and coloured 
plastic rod revolving between the 
p of the bottle and the glass in 
which the lower end of the rod 
Inside the 
electric motor 
he rod indefinitely, the cost 

the power negligible 
pancl 


sprayed in 


oro 
is [— 


is hidden glass is a 


small which turns 
used being 
The background 
holding the 


d spl i\ 


bottle 1s 


intensified . 


Keeping pace 


Ni 
B ( 
the Ri 
h 
The 
if { 
4 th 
I 


both qualities 
in fact, fundamentals in putting 
commercial 


over 


Here 


fact 


Television is modifying much in the British way of 
life—including drinking habits, 
with the trend our Packaging Correspondent has noticed a— 


a good 
vision advertisement 


ef 


. 
nis par 
has 
ent and 
ws the 
advan 


which are, 


tele- 


‘Pouring beer bottle unit in 


to attract drinkers in TV time 
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BRILLIANT 


Sregmws 
bring business 


There is no doubt that a high grade glass sign 
with the decoration permanently fired into 
the back of the glass has many advantages over 
all other types of ‘point of sale signs 
Glass signs have that Quality appearance so 
essential for advertising Quality Products 
Please ask our Representative to cal! 
LEADING SPECIALISTS IN 
EXTERIOR ILLUMINATED & SWING SIGNS 


TABLETS, PELMETS / 


METAL & NEON ee 
BRILLIANT SIGNS LTD 
PARAGON WORKS, 


SHEPHERDS BUSH, W.12 


SHEpurans susx 2281 


ADVERTISER'S WEEKLY 


You may only require 25, ¢0 
or atew hundred copies—your 
requirements may run into many 


thousands—you may demand 
brilliant colours on dark grounds 
or minute detail direct on to 
lywood or plastic. It is all one to 
with 3¢ years of wide experience 


me has been built on 
hit 


no firm in our Industry 

iow such a record of National 
rds for ex ellen c And vel 
| ces are re asonable try us, 


4M PRTESTLEYS 


of Gloucester 


The Personal Gift 
FOR EFFECTIVE AND LASTING 
GOODWILL ADVERTISING 


SUPER SHARP 


STAINLESS STEEL PEN KNIVES 
_ A # CY SUPER SHARP 
FZ pen knives, given 
ae to customers and 
business associates on 

suitable occasions, help 

to cement valuable 

& lasting friend- 

ships. As personal 

gifts they are an 

economical and effective 

means of main- 

taining contact. 

Distributed through 


all the leading 
advertising novelty 
specialists, consult them [ 


for details. 
STEPHENSON & WILSON 


Louvic Works, Garden Street, 


Sheffield |, England 
SPECIAL 


FOR GOODY 


PEN KNIVES 
ADVERTISING 
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| Yon con new reach 29 /. I 


of Britain’s total weekly 


cinema audience of 
: 24,002,615 
| through the 2,341 cinemas’ 

showing one-minute and 


a | 


two-minute films under contract 
with PEARL & DEAN LIMITED 


oe: * including such important circuits as A.B.C., Granada, 
F Essoldo, Shipman & King, Clifton, Sir Alex B. King (Scotland) etc. etc. 


All screen advertisers and agents should 


Study the statistics set out in the accompanying chart. 


For further information, please contact 
PEARL AND DEAN LTD: 33 DOVER STREET: W.1 
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Are your direct mail shots 


going into the right letter boxes! 


it you spend on creative work, 

ess of a direct mail campaign 

n the mailing list you use. If 

isn't accurate, and the resulting en- 

quiries or sales are poor, then a client cannot 
be blamed for wondering whether his agency's 


judgment isn’t seriously at fault. 


We at BIA specialize in direct mail. And just 
as you ask your clients to put their advertising 
in your hands because you are the specialists, 
o we ask you to put your direct mail business 


in our hands because we are the specialists, 


We are particularly proud of the way we keep 
our mailing lists right up to date. Every day 
people move, retire, die. They sell their busi- 

nesses while others set up new ones. 


And it needs a large and highly 


BRITISH & INTERNATIONAL 


trained stat] to cope with this bewildering 


and perpeiual state of flux. 


At the mon ir BIA International Library 
h iIds more t! 000 urrent relerence be Oks 
which are c tantly being cross checked for 


additions and corrections. So that whatever 


list of addre you may need, whether in 


Britain o ther part of the world, BIA 


will give you the rreatest coverage with the 


highest deer 


it accuracy. 


ADDRESSING LTD 
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The scope of direct mail as an advertising medium is 
demonstrably wide - much wider than is usually 
4 | appreciated. nd the advent of commercial tele- 
J vision in September is expected to increase its 
g | value -a letter about the product, seen last evening, 
| | or to be seen the coming evening, will bea powerful 
sales booster. Direct mail is cer’ ne of the 
ay tools in the advertising agency’s kit which 
should never be under-rated. 


How to obtain a lis! that will 


pinpoint your sales target 


Ww N tne gunner can The accuracy of the list is basic to the succes» ny direct change more rapidly than lists of 
. 7 . ° ° . ° firms am directori ' ’ hy 
pinpoint his target, he «mail campaign and in this special article g e on the =(frms, and a eye WP 
P ttacks it economically and atter is give he advertisi bv J. <\SELS from six to To months out-of-date 
, matter ts given to the advertising man by J. Ss) ~=sohefore they are published. How 
lectively with yncentrate aac . : " , oy J : 
‘ B, -- t il ea ce director, Addressing Co., Ltd., and author « to Sell is a list compiled on addressing 
ut when a re Knows of . F ’ . plat ' f i 
that the ret lie th Successfully by Direct Mail.”* The value « ia! lists is plates or cards to be corrected 
rat the farget tes within emphasised as well as the necessity for keep up to The danger of dead wood is 
ertain area, he must search I : ‘ d = : : P obvious and dead wood means list 
x sweep this area—an ex- ate. inflation. A test of a good mail 
ve and not necessarily ing house is the methods they 
- cessful method. t good for direct mail that mailing ime employ to prune the dead wood 
3 | f joing so sour ™ dis 
e simile is not inapt when _— eS : 
ed to the problem of obtain mailing house, on its part, = crepanc inds Reaching the doctors 
t list of the right people for Shou'd be frank. To pretend that when t 
ect mail campaign a s better than it is may lead Does ger An example of the difhicultics 
? ; —— P { sappointment over results list has shy involved comes from the pres: 
1 make wooden legs, you I iverage advertiser apprec mpiled’? O dential address of Professor Su 
viously » he « C d sly 
Ost f = oe dl Ps i! frankness, whereas hints of pru David Campbel to the British 
hy vh onal a aa = leg ‘ ious sources peculiar to The d due Medical Council He said. as 
fo Phoson : ‘ ry es _* f usually are—peculiar to a dif quoted in The Times, that of the 
2 is Ve Ww - y . : ler ' , . 
. 1 okies ag der normal circumstances letters semt to doctors by the 
every ouseholder 1 a , * ‘ . , - ‘ 
- merel xo ae h a ven s es of lists are available to all Chote two coun check up or their 
- eee oe ; a Pp red to pay the price ; what iddresses, between one third and 
ill percentage within it who s oa <%. ee ae aie \ ghter one-sixth were unanswered. There 
nterested in wooden legs. you 5 the queasy 6: ths com f 
} rested if WOOC iczs. 0 manuta r ol 
Gnd it alt th 2 > anne n nse and ingenuity with oo 
ind it altogether too expe ‘ f wo 
; ; . — w nailing house uses this 
vet int it n mo ng ' house M k e 
y — There ane ties Gels peabiems |«“Quomed nny $ Market testing 
‘ ory pressin > Smt ~~ r. ‘ oe 
| cry presseng Come f he mailing house—build ss he “ 
: , nd , : n Tt manufactu urger JERHAPS§ the = greatest 
_ Q and naintaining ne ; 
? This ts Stating the extremes ; ? i ften more difficult th e: list f to find f his single advantage that 
* it to-day the demand is press +f ret * , = ~ — circulars were wavside direct mail holds over any 
: ng heavily on the mailing house | oe iene. ae cafés, milk shops other sales method lies in the 
‘ = a : 2 Ss are compiled from a , f; hat it al al 
Ss ass-produced and more . f rces which include n i i had act that it always allows you 
= ide-to-measure lists ee ma buff os rey tobaces t ther list at any time and at the mini 
«WG . es Yul IOKS 
F The advertiser is asking for the sonal dir ‘ local direc wa strict t t and mum cost to test your market, { 
i vooden legs ' nee al , would hav re suit the saleability of your product 
essional rectories, ‘ . 
Among recent inquiries some: oils ilat and : ‘ I ible in tl , or any factor in your selling 
have been about Directory of Directories takes Had the . probed 5 J. . - CASSELS. 
@® Class A widows under 40 256 pages to list all the direc ints : mat ‘ ye he 
, we ee cna \ “ have f f differ 
@® Company directors who use SVSusN Direct nail : red fos fore most of the mailing hous 
2 Charing Cross station more a _ 2 eee a ae ; a ae which specialise in medical list 
than twice a week ve ess CUITINES en devise their own methods ! 
. e| a " n picture As for Ask questions. Find out the noe ; : 
ro firr \ > Ss . 
x are ms wn ct use , sources. their name . sources used and the date they : ¢ 
: solid fuel to heat their offices ae am For the comfort of those who 
‘ , <a eg : . egion were published. Go on asking mail doctors frequent ; 
t : ; r > > eo re . ' at » ' A ] 
Some of the inquiries we get are But the average list is compiled until you are satislied you have id th , 
tthe unrealistic but they indi ne orn dye ‘ : the x ylanation sce that from & small personal 
» trend m the general list . ore directories and 2 eee survey made by myself I found 
e yarticula quant iS " find satisfactor' is imp —— ng it in hentios Se Be 1 vad . 
re g place to quality Users : Ree : F 1 gt , oanele ce sts surgeries usually remain 
rs i rT re showing a healtt . . ques 1 why tw I j surgeries for a very long time ] 
ec ing found house that F hee 
i! SITY aD ut the lists they are *How ¢ ‘ ” ius ; Direct M jw Ww ef t wie a had cen 
23 ffered. They are quite right and Business Pu sitions Ltd. in association with B T. Batsford | pr : @ Continued on page 212 
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2 we don’t 
say we’re 
the cat’s 


whiskers 


f claim gets you 
it as a direct mail 
underfoot. And in 


, 
impression were a 


hig! | nothing less than 
ten-shot , let’s say this: At 
CL wu nd attention on the 
traik r t-building, address- 
ing ar 1 m on those campaigns 
which bear print. In fact our 
department 1 of work have been 
expanded t service. So if you've 
any mailing ike to hear of them. 

\bout those roots — they go back 


to roor, Our latest FACTS AND FIG- 


URES shows how we've moved with 


t l the times. [Cs yours for the asking. 


CHADWICK-LATZ LIMITED 


Creators and Distributors of Direct Advertising 


Alexander House Shaftesbury Avenue WC2 Temple Bar 264! 
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Direct Mail in Action 


Special lists are worth 


the additional expense 


doctor's or dentist rgeries for 
over 40 years So ur circular 
will pr Papi he r nea 4 a 
doctor, eve f the na $s wrong 

Post returns should Nivure 
pretty cons ibly in the main 
taining of 6 1 condition 
and for mailing 
houses will | turn px ge 
in or Jer io es and 
addresses t i C pecome 
obsolete 

I sts ir » three 
categ s 

@in} 

ein 

@In sp 

The marily 
doc rs j ist s 
often inc 5 


First-class impression 


Addressing y Ss 
capable of p fi st-class 
impression > and 
address, far y than 
could be sust st It 
is also capa hands, 
of very bad Black 
marks I g and 
crooked ad excus 
able, except f al per 
centage 

The adverti should take 
steps to check it hind of 
work he is gx o get. An 
unexpected visit tc the works 
and an examination of a job 
actually on the m ne is quite 

a good idea emand a 


good standard. tiave a iook at 
your post returns and sce what 


sort of quality sou are vetting. 

Lists in ger | may 
be copied str ght single 
directory or f over 
lapping source could 
mean duplicate \ which in 
cluded ironmong nental 
stores, electrica reless 
shops A ild n same 
names appearing 1 once 
and the advert decide 
whether he wi! licates 
go Of pay extra the duplicates 
to be eliminated If list 1s 
on a card index, tt nating 
will have already | e. but 
that will depend up w much 
the list is in de i d what 
facilities exist for keeping it up 
to-date 


Long experience necessary 


The maintaining of a staff of 


addressers, if we n so term 
them, 18 a major Operation and 
only by long experience is it 


possible to build up a staff of re 
lable girls who possess type 
writers capable of turning out 
good work. And the copying of 


names always means some in 
accuracies unlike machinery 
where, if the name 1s started 
right, it will remain right 

If you require handwritten 
addresses (and there is often 
much to be said in their favour) 
ask for specimens of handwriting 
in advance and specify the ones 
that are to be used. In all cases, 
watch your post returns 

Now a plea from the mailing 
houses 

The labour problem is becom 
ing severe for them. The prices 
they charge do not permit high 
payment for the addressing of 
envelopes and the work 1s not 
attractive to people who can earn 
higher money in the factories. If 
it were not for the housewives 
who like to earn a little extra, 
the problem would be much more 
icute Chere is room for more 
mechanisation but in this class of 
work there is a limit to what the 
machine can do. So when you 
cannot get the work done the day 
before yesterday, you will know 
why. Give the mailing house as 
much time as you can 

The building of special lists is 
the most interesting but from the 
point of view of the mailin 
house not always the most profit 
able 


Question of payment 


Research involves the tracing 
back of many threads to their 
source, only to draw a blank in 
many cases 

I think the mailing house 
would be more encouraged to 
delve into the problems of 
compiling special lists if the 
advertiser were more ready to 
pay adequately for the result. 

There is a tendency to expect 
to hire a list which has been 
compiled by the burning of 
much midnight oil, at the same 
price as one which is obtained 
straight from a directory. 

Almost any list could be com 
piled at a price The highest 
price of any list I have compiled 
worked out at £75 per 1,000 pre 
war. it was also one of the most 
profitable It is unlikely that a 
list is going to cost anything like 
that figure; but it is also a little 
unreasonable to expect to pay 
SOs. per thousand for one that 
has called for heavy research in 
compiling 

What is involved in the compil 
ing of a special list? 

Every mailing house has its 
own methods; but it may give 
some insight into the problem if 
an outline is given of how my 
own research department handles 
an inquiry 

t is a rule that every inquiry, 
however fantastic it sounds, is 


@ Continued on page 214 
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With nearly 90 years’ experience 
SMITH, DALBY-WELCH 


make plain sailing of your 


ADDRESSING and ENCLOSING 


We have often b sk | to address, enclose and 
| mail 100,000 24 hours. We've also 
| handled up to nailing shots in a single 
Bod week. Have - ied it? Then don’t— 
unless you’ve 1 office full of new staff 
f and had sev iu ay runs to plumb the 
* intricacies of | 1 tions. Of course, after 
‘ go years, it’s sailing to us. We can 
ss honestly say t st couldn’t give us an 
* order too larg ‘t out on time. What's 
4 more, if you : to a limited budget, 
‘eg we'll show y: ercome that too. 
a But remem! direct mail campaign 
4 depends for accuracy of the mailing 
+ lists. We h compilation of these 
6: lists the m t department in our 
. business. \\ r our clients special 
. facilities for cuon of sales letters, 
There is not lirect mail which is not 
taken care o! n our staff. Give us a 
i ring when ig your next campaign. 


; SMITH, DALBY-WELCH LTD © 


POSTAL ADVERTISING CONTRACTORS 
ESTABLISHED 1868 


11-12 HALF MOON COURT - LONDON - E.C.1. - TELEPHONE: MON 967! 
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Direct Mail in Action 


Keep the lists pruned to cut 


waste to a minimum 


refer 
fore 


anyone 


snou 


cont 


this department be 
definite an 
ay “n 


red 


giving a 


worry, you 


thing about ROTAP} 


Li 


Post the engu 


—vour represe? 


Helap int | 


—— 
ENQUIRY FORM 


Please send, wit! 
obligation, printed sr 
mens and full details of 
Rotaprint 


NAME 


DEPARTMENT 


8 


Pin this Enquiry Form to your 

letterheading and post to 
ROTAPRINT LTD 
HONEYPOT LANE, 


LONDON, N.W.9 


possible future use Under 
“Textiles,” I see not only a com 
mentary on the reliability of 


of textile 
a note to the 
that, at present time, 
om sing cotton 
manufacturers are below the aver- 
age of other trades. 


certain directories 
trades; but also 
effect the 


1 
results ff circular 


t Novel envelope-letter from US ¥ 


Reversing conventional mailing practice 
unusual 
into a nine- by twelve-inch er 


n the United States an 
Instead of inserting a form letter 
He 


on 


th other enclosures 
letter 


nin are 
ness the 
and takes up so little 
’ Organisations consider 
ntial to good adminis- 
hold name in industry 
iepartment. 
nvenience of printing 
iffice stationery within 
g in time, expense and 
you haven’t done some- 


f your invitation. 


Rotaprint Limited, 
Rotaprint House, 
Honeypot Lane, 
London, N.W.9 
Tel: COLindale 
8822 (12 lines) 


has given the Heinn ( 


effective direct mail 


and 


now reproducing niat 


two-colour envelope itself. 


SPACE for ROTAPRINT 


If this file fails to throw light 
on the inquiry, then we have to 
make up our minds whether there 
is @ way of compiling this list and 
if so, what is the cost, or whether 
we shall have to return a negative 
reply 

A system which is widely used 
in the United States but has so 
far found little favour in this 
country 1s that of buying or ex 
changing lists. You will see ad 
vertisements in the trade maga 
zines Of, say, a manufacturer of 
perambulators offering his cus 
tomer list to a non-competitor and 
he may sell or exchange it wit 
a manufacturer of baby foods. I: 
is obviously a way, and often the 
only way, of getting at the 
“wooden legs,” and I hope that 
it will grow in this country. 


Amount of importance 


But if we end up on the n 
of special lists, there would be 
danger of overstressing their 
portance in the scheme of direc 
mail 

They may be the jam, but for 
most people, the need is for the 
plain bread and butter lists. 
which can run into a hundred 
thousand or more. 

These are the lists that should 
be pruned or groomed so that 
waste is reduced to a minimum 
And the advertiser who b 

gives the fullest information 
the mailing house and asks 
most searching questions, wil! 
the list best suited to the job 
hand 
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Two of the great advan! irect Mail 


advertising are : 


(i) You needn't wait ecision and 
execution — “*s} iyS Immediately 
available. 

(ii) Your “shot” rea ht person 
at the right time rect 


competition fro: cruisers. 


These are vital factor rowing 


attack on the purse of | r... and 
this is where the exper! rganisation 
backing every scheme h Simmonds 
Postal Publicity, pays © nds to both 
established and new use! © powerful 


advertising medium that is Direct Mail. 


Now’s the time to contact Mr. S. C. Simmonds 
or Mr. Gaston Gonord ab: mned 


postal publicity. 


" | M M () N ) C (POSTAL PUBLICITY) LTD. 
82-84 Peckham Rye, London, S.E.15 


Telephone: NEW CROSS 0331/3 
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T' is not easy define 
success in relation to dire 
mail advertising \ campaign 
may produce : tying 
volume of inquiri which 
only a small per turn 
into orders. Agai ent 
response may sf tor 
a campaign ¢ on 
direct sales to | 4y 
while an 0.8 per ponse 
may be quite satisfact ra 

firm selling capit 
where each inguir even 
tually lead to a fi x figure 


contract 

By and large, | 
take it that the 
saics manager § 14a 
econone percer 
from the right ki: 
means that t! 
Paign is, initia! it 
ful 

Using this ya 
that direct ma 
successfully to ads 
wide diversity of J 
services 

Let us consid 
examples. The 
Everglaze Fabrics 


Sending the samp! 


One of the bea 
mail advertising 
enclose things—-and 
of these fabrics it < 
that it is the only way 
over the special charact 
various Everglaze finishes 
mail shots, enclosing sw 
fabric, showing the va 
of finish, played an 
part, and are still playir 
portant part, in selling Ey 
to makers up, department 
and others of the many « 
of the textile industry 

Additionally Everg 
(which is sent out at 
intervals by direct ma 
useful job of building ; 
and keeping everyone informed 
of all developments 

One particular issue, which 
announced pleated cottons, 
duced ever 75 direct inquir 
from makers up, and these were. 
of course, duly passed on to the 
lieensees. In the course of four 


years, Everglaze has been firmly 
established in the British textile 
direct 


industry—and without 
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to 


mail much of the spade work 
simply could not have been 
done. 


The second “success” story | 
want to outline was a double- 
barrelled job. 


The Kenilworth Manufactur- 
ing Co. already had a good con- 
nection with garages through 
their product, “Hermetite,” a 
liquid-jointing compound. They 
developed a new product, which 
they styled “Hermetal”—a cold- 
setting plastic metal filler, similar 
to other types, but with an extra 
selling point: the material was in 
two tins and was mixed for use 
as required, and so could not go 
hard in the tin. 


Simple shot designed 


They asked us for suggestions 
for advertising the new product 
and, after investigation, we sug 
gested that it might be useful in 
the research and development 
departments of large engineering 
firms. A simple little shot was 
designed, offering a trial supply ; 


success 


ent De 
have 
pecause 
and 
in the oc 
Royce, 
Group 
Saunder 
Cables 
Naturally 
success in 
and sent 
engineer: 
also rang | 
45 inquis 
negligible : 
While 
successful ¢ 
for their 
details 
reveal 
common f 
study and 
first shot 


efore mailing 


went to 3,000 big 


thing special 
except perhaps 
superscription : 
Design / Develop- 
Bul there must 
eed for the stuff, 
fuced 391 replies, 
biggest names 

y. including Rolls 
Havilland, Rootes 
Motors, Napier, 
and Callenders 


we publicised this 

ur own direct mail 
a shot to 2,000 

firms. That one 

« bell by producing 
by no means a 
nse. 


sold by these 

s are notable 
nalysis of the 

is campaigns 
nave all one 
treful research, 
n before the 
nailed—even, in 


Client and product or service 

Servis Recorders Ltd 

(Time-recorders) 
Everwear Candlewick Ltd 

(Bedspreads for passenger liners) 
Solarbo Lid 

(Balsa wood for handicrafts) 
Bristol's Instrument Co. Ltd 

(Mine ventilation pressure recorders) 


Kuiper & Haskett 
(Anemones) 


Permali Ltd 
(Picking sticks for looms) 


Protective Footwear Service Lid 
(Safety boots and shoes) 


Chessington Zoo 
(Childrens outings) 


Wadworths Ltd 
(Bottled beer) 


Kenilworth Manufacturing Co Lid 
(Plastic metal) 


-- 


Results of some direct mail campaigns by 
Glovers Advertising Lid 


Mailing list 


20,000 transport use 
and manufacturers 


900 Marine superir 
tendents of shipping 
lines 


25,000 schools 
all types 


1,000 Nationa! ( 
Board area and su! 
area engineers 


3,000 ironmongers 
florists and seedsmer 
(Pilot) 


2,000 textile mills 


4,000 factories 


25,000 schools, clubs 
clergymen, etc 
London area 


400 cinbs in 
West Country area 


Design developmer: 
depts. of 3,000 leading 
engineering firms 


Result 
new customers 
per annum 


6 inquiries 


ypted in over 
$00 schools 


7S inquiries 


retail accounts 
opened 


»pted in $3 mills 
625 new outlets 
opened 
Attendance doubled 
in four years 
) new retail outlets 
opened 


391 inquiries 
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is 


By R. J. HIGNELL, 
director, Glovers Advertising Ltd. 


many cases, before the first s 
was designed. 

This approach to direct n 
advertising can be illustrated 
the story of the man with 
hammer. 

A large new boiler was be 
installed in a factory, and as 
was being lowered into posi! 
it slipped and fell over, sustainir 
a large dent in one side. A 
some discussion, a local bo: 
engineer was sent for and ask 
he could help. On arrival 
asked for a heavy sledge-ham 
and after looking all round 
boiler he stepped back and 
it a resounding blow wit 
hammer. The dent was rect 

“Thanks very much,” said 
works manager. “Send us 
account, won't you.” 


Considering the cost 


In due course, his invoice 
£5 5s. Od., arrived and was p 
to the firm's accountant for 
ment. He, thinking the c 
excessive for one blow wit 
hammer, asked for the invox 
be itemised. It came back 


follows: 
£ s 
To hitting boiler 
with hammer > * 
To knowing where 
to hit 5 0 
Total _ 3 


The same principle applies 
cisely to direct mail. It is a 
useful “hammer” to have in 
agency tool kit, but you hav 
know where and how to hit 


Link with other media 


The medium can be used in 
great many different ways bot 
by itself and in combination wit! 
other advertising media. In tt 
last respect it is of special valu 
when handled by a department 
actually within the organisation 
of an advertising agency. Direc! 
mail can then be used with great 
effect, in conjunction with the 
various other media, in the suc 
cessful operation of advertising 
campaigns for many different 
products and services, including 
consumer goods. 

The first requisite. of course, is 
to have something to sell. Unles 
the product or service fills some 


@ Continued on page 218 
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sample 
with calee ba*!ing 
is awinne ! 


L YOUR PRODUCT is suitable, the surest way The formula for ampling is simple: 


to increase sales is by sampling. We can state 1. The product : 

ti quite categorically that the increase in sales 2. The size of t! st be adequate. 

= obtained by this method far exceeds those ° 3. The area in pling occurs must 
. arising from any other form of advertising. It is possess a ri ercentage of retail 
7 easy to understand why sampling is so successful. distribution. 

"3 Advertising usually takes the form of trying to 4. It is advisab\: ‘vertiser’s sales force 
Bi persuade people to try your product once and, make a sales ¢ '» ares before sampling 
7 if they like it, to continue buying it. Giving them takes place. 

a sample to try is a direct and simple way of The distributior can be carried out 
doing this. quite cheaply by ynwide distribution 
service in any | he country. Small 

‘ We have many clients who sample their pro- samples are deli ugh the letterbox; 
4 ducts. In every case they report very substantial large samples can ai ded over to house- 
= increases in sales. holders personally 


If you are interested in sampling, consult 


Circular Distributors Limited 


GLENISLAND, MAIDENHEAD BERKSHIRE. PHONE: MAIDENHEAD 1120 
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ADVERTISING 
MANAGERS 


Check your results 
with this better system 
of analysis 
from copy to costing 
Speedy, Simple, 

i fficient 


Are you getting results from your advertising ? Can you 
tell instantly 


(a) Which journal! has the greatest “pull’’. 


(b) The t of ea nsertion. 
(c) Which copy shows the most profit. 
(d) Which offer has produced most enquiries 


The answer to all these queries and many others may be 
found between the covers of a stream-lined compact 
binder containing the full history of your advertising 
expenditure 


This method has been specially designed for advertisers 


secking direct replies and will prove invaluable to Mail 
Order Houses 


The records—visibly edged for speedy reference—show 
name of product, key number, description of copy, cost, 
number of insertions, enquiries received and sales result- 
ing from enquiries. All the facts and figures needed to 
give you: 


(1) Cost per enquiry ; 
(2) Cost per sale ; 
(3) Final profit or loss on insertions ; 


and all other relevant details 


Additionally, the binders house the vouchers in alpha- 
betical order of journal. If filed by key number any one 
of thousands may bh red to instantly. Thus your 
picture is complete trom copy to costing 


This method means speed, simplicity and efficiency. It 
may be handled with ease by the most junior member of 
your staff—yet its value is unquestionable 


If you are interested just jot “Advertising Records" on 
your letter-heading for full information by return. 


(Shannon Systems 


VISIBLY BETTER RECORDS 


The Shannon Ltd. 20, Shannon Corner, New Malden Surrey 


10 
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Direct Mail in Action 


How to ensure the shot 


hits the right man 


“eG 
Cngite 


oeertom ouener - 
This re f the orem #214 et 2ae ERY OA Fe ee «tue 
vv 
ty 
it 
Che 
Suc 7 
ent ; 
youl! . 
men = 
fre 
kind of e.no amount country. But if you want t 
of dire \ other kind blood bank recording ti 
of Iv e of lasting meters to hospitals, it Is ar 
benefit desire may matter to discover which hos; 
be know! eady, or its have blood banks—and the 
existence e discovered rect title of the medical of! 
ifter ‘haustive re- reponsible for them. Once t 
search, Once d sales pro- facts have been discovered, 
position evolved, the ever, it is merely a matte 
next stey cover who to presenting the information cle 
approact yne of the and concisely, and if the prop 
decisive f >on which the tion is reasonably sound, 
choice of s an adver- inquiries will come in 
using 1 1s 


Size of cate cories 


If it as f » segregate 
likely buyers lefinite cate- 
gory or ¢ then there is 


a primary case for the use of 
direct mail. 

Categories he large or 
small—mot macaroni 
manufactur e categories 
become | imerous, however, 
and the ma egins to in- 
tk lice of the 
general public t is time to 
stop and ¢ hether press 
advertising etter method 


} ro 
eiuae 


of reaching the market. 

Once having established a re- 
hable mailing e next step 
is to decide t best means of 
ensuring that t! t reaches the 
ight man ir ¥ particular 


organisation 

If you are s mining plant 
to colliery engineers, the job is 
easy the NCB Register gives 
you the name s and quali- 
fications of every one in the 


Yet another factor must be 
considered before the act 
direct mail shots are desig: 
What language does your p 
pect speak? Does he want t 
ing to in blunt words of one 
syllable and not very many 
them? Or will he prefer the c 
to be presented in scientific text 
book language”? 


Absorbing the data 


How much technical data can 
he absorb? If you want to se 
lighting plant to farmers, you ™ 
quickly destroy a great deal of 
their interest if you plunge to« 
deeply into the kilowatts, arc 
control devices and other techn 
calities—whereas if you tell him 
how many milking machines can 
be driven, and how cheap the 
plant is to run, interest will be 
held and replies will come in. 


When selling specialised 
goods, however, the reverse is 
often true. It does not matter 
how soon you get down to the 


@ Continued on page 220 
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BS 
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One Bradma Machine in your office saves ' labour and costs. Invoicing, State- 
‘ ments, Dividends, Wages and Salary ts, Pay Envelopes and Addressing, can all 
e be handled with amazing rapidity, by a e, economical Bradma. 

= 


Britioh ADDRESSING MACHINES AND BUSINESS SYSTEMS 


Manufactured in Great Britain for the markets of the World by 


ADREMA LIMITED, Telford Way, London, W.3. Tel: SHEpherds Bush 2091 
BRANCHES AND AGENCIES THROUGHOUT THE WORLD 


te Ma ities ae 


— 
. —_ 
mm |< -- “@ 
; ¥ mel Me. a ‘ 

Te 
i fy. . 4 SS 
eee 
ee 
¥ 


ADVERTISER'S WEEKLY 


tools for the 
Job. 


Successful direct mail campaigning 
demands a shrewd knowledge of human nature, 
and an almost inspired sense of timing. 
Thus directed, it can often do what no other 
publicity technique could possibly 
achieve. There is, however, one other proviso— 

based on common sense and experience. 
. all are 


impotent without the tools for the job. 


Knowledge . . . ability . . . inspiration . . . 


GESTETNER . 


perfect process for direct mail 


production. It ts sim fast, efficient, versatile. It 
ensures the quick execution our schemes. It guarantees 
ag od reception for r material. 


GESTETNER . 


/ 


alt hens ieetetsh. Armee 

ry concewable requirement ; 

r the production of simple or 
num cost. 


= PROCESS enables you to 


m drawn, printed or written 
riginals for reprod n your Gestetner duplicator. 
It cuts both time ar n the use of pictorial matter. 


od ee 


_— equips you with an 
versatile copying process — 
luplicator and capable of 
nel of practically anything 
nple to operate in your own 

it as a part of the 


duplicators cover 
complementary equ 


n.bitious art-t 


— OFFIC 


marke your in 


entirely net 

geared to your G 
producing a photograf 
in seven minutes 
ofice—or you can utilise 
Gestetner service 


Remember — Gestetner are duplicator specialists who 
know the production side of direct mail publicity from 
Ato Z. They offer you « completely self-contained pro- 
cess—the most efficient in the world—and a range of 
equipment that includes the finest tools for your job. 
Write for full particulars today to 


ALDWYCH HOUSE, LONDON, W.C.2 


get busy, det business... 


get 
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Direct Mail in Action 


Special stunts are not 


essential for success 


A nh 
shown 
sent « 
Advert 
to 
schoo 
intere 
“use 
for n 
A 
wood 
to th 
abou 
are 

most abst _hnicalities— 
provided e clearly 
express copywriter 
himsel{ ‘ what he is 
talking in fact che 
sooner ) he technical 
sales poin er. 

There neral rule 
dictating t be short 
or long t is If you 
can preser mn a post 
card do 5 s. But if 
if require f text and 
detailed w igs to put 
the stor t send the 
SIX pages < still, write a 
short letter recipient 
is interest send a 
proper bro ose who 
reply 

A usefu writing a 
direct ma signing a 
shot, is t recipient 
of your lette vidual (a 
typical repre the mail- 
ing list) and w you were 
speaking dire m. Busi- 
ness is done eople and 
a person w read and, 
Est. 1908 Phone: Hol. 6641/2 


ALERT 


Circularising Co. Ltd. 


87 93 LAMBS CONDUIT ST., W.C.I 


Orrecturs 


P. Millworc, F. Halls 


House to House distribution of 
circulars etc. by men under efficient 


supervision. Envelope Addressing, 
Folding. Enclosing, etc. Sandwich 
Boardmen, Street Paper Selling. 


you hope, reply. to your ma! 

Once the sales message 
list, the means of reaching 
right person, and the style 
approach have been arrived 
the shots very nearly design tt 
selves 

A clear and _ straightforw 
presentation of the story, wit! 
illustration or sample if possi! 
is usually right. Some of 
most successful shots in 
experience have been qu 
unremarkable in layout ar 
design. No special stunts, fanc 
ful presentations or “hind 
gimmicks” were employed 
“hind leg gimmick” may 
defined as an attention-gett 
device, which although ingen 
has no connection whatever w 
the subject of the letter, and 
dragged in by the hind leg for it 
own sake alone. Such devices 
get attention but they do not gc 
action). 


Necessity of research 


If the shot presents the sales 
story clearly and concisely, and 
includes all the mecessary in 
formation, it will bring good 
results always provided the pr 
liminary research has been pro 
perly carried out, so that the 
message reaches, and is read by 
the right people. 

People are more likely to 
answer a direct mail letter if you 
ask them to do so. 

Accordingly, an exhortation to 
reply was included in the copy 
of all the shots listed in the 
tabulation of results on page 
216 This, in my view, un 
doubtedly helped to increase the 
response. Business reply cards 
were used in every possible case 
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| Good Mailing Lists 


| —like Rome— 


are not built in a day 


om 
| INCE 1926 we have been learning the intrica building, 
| of producing the names of makers of sealin rowers of 
cabbages, providers for kings, or the more arth lists 
. | of the butcher, baker and candlestick maker 
We have earned, deservedly we believe, nm tor the 
F excellence of our medical lists, notably | pecialists, 
of Dentists, Chemists, Hospitals, Nurses, Mid o on. But 
these are only parts of our ways. In the 29 y: existence 
we have been called upon to produce lists « variety. 
A list of the right people is so essential to | of your 
. Direct Mail Advertising that we invite you to « the wisdom 
3 of consulting a firm which has so vast a store! xperience 
b in the compiling of lists 
7 In short, consult:— 
? THE ADDRESSING COMPANY LIMITED 
ONE OF THE DIRECT MAIL GROUP OF COMPANIES 
94 TOOLEY STREET - LONDON E+: 
Telephone: HOP 0913 (3 |! } 


ee - ae 


Builders of Good Mailing Lists 
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Retail methods 


undergoing rapid chan 


PIENTION has een 
focused in recent weeks 
upon the spread of self-service 


techniques on the Continent 
as well as in the United King- 
dom. The same thing is hap 


pening in Canada writes 
D. ©. Smyth of the London 
tfice of the Southam News- 
papers of Canada 

s taking place from 
fashioned independent 


r fishmonger to 


ty food chain store 
I I fe proudly pasts 
t it the most up to date in 
country, and that it has pion 
d many practices which are 
w in general use in other indus 
That is indeed 5s ind it 
$ this reason that nany 
tour Irom across the Atlantic 
h when they s tk way 
handled in t! UK 
However, Canada is basica 
A id, it has < ] 
generat 
2 it levelopment c ‘ 4 
ing as lar as populat 
cerned, has taken place wit he 
ast 15 years It natura 
therefore that a the ate 
nethods should be utilised 
devek Pp nent The change 
grocery merchandising 
attributed directly to ti 
“Xpansion taking place 1 
a major and minor Cana 
cities The suburbs have grow 
spectacularly, and mar areas 
ire incapable of coping w 
trafic which they are called 
to Dea shopping has bec 
najyor problem. It is the more 
because more than in Br 


Canada is a car-minded natior 


Iwo-car families 


It is the rule rather than the 
exception for a family to “ 
two cars and the housewif 
naturally wants to take her car 
m shopping expeditions. Park 
ng facilitics are totally } 
quate ind major depart 
stores have scheduled new ck 


velopments for the suburbs rath 
than lose trade 
lo cope with the situat 


ist cain supermark 
come into being 

These chains are intensely « 
petitive: for example, in Ft 
cote, eight miles from. ce i 
Toronto, there are no fewer thar 
five within a radius of just over 

nile, while in a newly de 
veloped district of Ottawa two 
huge examples exist within a 
stone’s throw of each other 

The small independent shop 
keeper is not able, because of the 
capital that must be tied up there 
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CANADA 


in, to stock the wide range 
products carried by the super 
market Often his rice is 
slightly higher because he must 
go through middle men rather 
than buy direct. Furthermore, he 
does not have the storage facil 
ties to keep large stocks fresh, he 
s forced to buy in case load 
ather than car load. 


Role of papers 
Newspaper publicity plays a 


ir larger part in merchandising 
n Canada than it does this side 
t the Atlantic. Daily papers are 
il! local in character (there are 
no nationals), and the large or 
ganisations take large spaces in 
the newspapers. The Canadian 


in Canada are 


y 
se 


housew accustomed to buy 
»y ad and the large 
chair cut prices 
la d i on one line 
(what t ja “loss leader”) 
n de ract people to the 
Stores. H this is some- 
thing w 1!| man with 
niy i if ver cannot 
afford 

An ad t is that few 
1 ; equipped 
to } y t irozen and 
perist t which are 
to-day a idian living 

witl . possessing 
th 

The fware stores 
ure a unch” in 
this bat rmarkets 
are ceria ng them 
selves t vodstuffs 
In the \ ire also to 
he { i 


pecialising 
1aceutical 
tobacco, 


es king 

yu ery, and 

n ga er-backed 
roves 

It is only vical for the 

housewife to bu all her goods 

under one roof she can do 


Comprehensive guide to 
UK products in Canada 


CABMA Register 1955-56 of British 
Products and Canadian Distributors, 
published jcintly by Kelly's Directories 
Ltd.. and Iliffe and Sons Ltd.. price 42s 


N his foreword to this 
volume, Sir William Rootes, 
chairman of the Dollar Exports 
Council, declares : “This is the 
third edition listing a 
greater number of entries than 
its two predecessors, which 
alone is evidence of the 
Register's increasing useful- 
ness and its acceptance as a 
standard work of reference.” 
The object of the Canadian 
Association of British Manufac 
turers and Agencies, for whom the 
Register is published, is to de 
velop an ever greater market for 
British goods in Canada, and so 
stimulate the two-way flow of 
trade between the two countries 
It was to aid in this vitally im- 
portant development that the 
book was first published in 1953 
The third edition incorporates 
all the new information which has 
become available since the second 
edition was compiled, and many 


of the sugges 


it forward by 


its users improve- 
nents since iblication 

Once aga rs’ guide” 
provides ar al list of 
some 4,000 B icts avail 
able to the ¢ arket with 
their supplic nder each 
heading. TI juivalents 
of these headin set out in 
alphabetical o i separate 
glossary 4 of over 
4,500 British f s details of 
their distribut gements in 
Canada—and "rangements 
involve abou Canadian 
companies, some »m supply 
further inform 1 another 


section 


Sources of supply 


Finally, spec 


ns enable 


the Canadian identify 
products and yurces of 
supply when on fr proprie- 
tary mames or trade marks are 
known The X sections are 
divided for easy ference by 
index cards, w forced tabs 
and containing ictions in 
French as we s English 
| ; 


so, and that is precisely what 

is happening. 

[he advantages seem to lic 
largely with the supermarkets in 
this battle and this belief is con- 
firmed by recent statistics, which 
show their total percentage of 
Canadian grocery trade to be 
gradually increasing. 

The self-service supermarket 
has developed in the major 
populated centres first, bat it is 
now spreading rapidly into 
secondary centres 

Perhaps the most astounding 
proof of the effect of this revolu 
tion in Canada can be appre 
ciated from the fact that between 
1944 and 1953 total grocery sales 
increased from $567 million t 
$2,100 million—a leap of just 
over 235 per cent, although tt 
number of outlets increased 
only 22 per cent, which mean 
that the average food store ha 
sales in 1953 190 per cent high 
than in 194] 


UK display 
at big fair 


HERE will be 565 exhib: 

on the “Modern Uk 
stand at the 1955 Canadi 
National Exhibition wh 
opens in Toronto on August - 
(closing September 10) 

The exhibits have been select 
by the Council of Industrial | 
sign from 245 suppliers all 
the United Kingdom ; their 
lection for shipment was ma 
despite many difficulties caused 
the railway strike 

The Board of Trade, at wt 
request the CoID made 
selection of well-designed go 
gave valuable help. In seve 
cases, where no alternative cou 
be found, the Board arranged f 
its local offices to pick up 
receive the suppliers’ exhibits an 
find a means of sending them ' 
London. This happened in the 
Sheffield, Birmingham, Bristol an? 
Edinburgh districts 


Choosing the goods 


The selectors have made specia 
efforts to ensure the suitability of 
the chosen goods for the needs of 
the Canadian market. The 
opinions of London representa 
tives of Canadian buying houses 
were sought at a preview held in 
London earlier this year. Expen 
ence gained from the 1953 and 
1954 displays (the last of which 
was seen by 250,000 visitors) na 
been taken into account Tt 
selection is intended to supple 
ment the existing demand for fine 
traditional products by encourag 
ing a new demand for fine modern 
products 

Canadians are still surprised tc 
discover that many of the best 
British products in the modern 
manner are comparable in design 
and quality with their Scandina 
vian or American counterparts 
It is the job of displays like 
“Modern UK™ to turn surprise 
into general acceptance 
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‘ 
e Sept. 2 BRITISH AIRCRAFT INDUSIRY No. 
‘ Press Date ordinary advertisements, ‘ugust 9 
F Sept. 9 FIRST S.B.A.C. SHOW REPORT No. 
+ Press Date ordinary advertisements, August 23 
Sept. 16 SECOND S.B.A.C. SHOW REPORT No. 
Press Date ordinary advertisements, \ugust 30 


TEMPLE PRESS LIMITED, Bowling Green Lane, London, | .C.1. TERMINUS 36 36 
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NG PORTRAIT GALLERY 
M CASIONAL SERIES 


T. C. RUSHTON 


Media Executive 
Dorland Advertising Ltd. 


sonal pres 


IS highly regarded locally by rional attention if their sales targets 


r alike the strong provincial news 
isset to the National Advertiser. 
aring schemes of a concentrated 


d and maintained at the general 
is is merely one aspect. There are 
umerous to detail here. 

however, the provincial newspaper 


a campaign to encourage the 
1 held its important role because 


cal press becomes indispensable, 


r individual groups of advertising 


t, it is equally influential whe: 
nething vital which the advertiser 


the framework of a genet 

vhere 
il new spapers provide one exce ink many of the present day rates 
it | mean shed provincial newspapers are 
they do in some of our mo: ealthily competitive, when all the 
justrial centres they give added 1 allocating an appropriation are 


as which frequently demand ; areful d. 


mn bought 


hed in Wales, 
Scotland. 


These are the Dorland ac 


a 
during the last six months in tl 
as well as in other Kemsley nen spape thror and 


BOOTH’S DRY GIN) BYRON BUSINESS MACHINES CARI SBERG LAGER CASTROL 


CHLORO-YEAST COI— COALMINING RECRUITING COOLTAN COSSOR EARLYWARM BLANKETS 


ESSO BLUE PARAFFIN HARVEY'S SHERRIES & PORTS INTIERNATIONAL WOOL SECRETARIAT 
LAWLEYS LYONS’ FROOD MITCHELLS & BUTLERS PIRELII RALEIGH, HUMBER & RUDGE BICYCLES 
REVO ELECTRIC CO. RIBENA WHITEWAYS' WINES & CYDER 


Western Mail + South Wales Echo 
Cardiff & South Wales Times 
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The ‘Advertiser’s Weekly’ Market Resea 


surveying the Welsh region, report tha: 


New industries have 


strong feeling of ¢ 


URING last year Wales 
enjoyed a period of indus- 
prosperity, and those who 

w the conditions that pre- 

ed in its industrial centres 
the South a generation ago, 
en W. H. Auden once saw 

(. |amorgan hiding “a life grim 

a tidal rock pool's in its 

ve-shaped valleys,” would 
nd an outlook which has be- 
ome bright and possessing a 
rising tide of confidence in 
what appears to be a firmly 
based prosperity. 

In the early years of economic 
rebirth, sites and facilities in 
Wales had to be “sold” to indus- 
trialists. To say that it is now no 
longer necessary would scarcely 
be true, but at least there is not 
he same degree of urgency, and 
he experiences and proved record 
f those industries already estab- 
shed can speak for themselves. 


ty 


Satisfactory progress made 


During a statement of the posi- 
tion at the end of 1954, Mr 
Lloyd George, now Secretary of 
State for the Home Department 
ind Minister for Welsh Affairs, 
speaking in the House of Com- 
mons, said that industry was 
making satisfactory progress and 
that the Government's policy for 


‘HE healthy state of Wales and the Border ( 
glimpsed by reference to the figures for 


which have fallen considerably since 1947. 


Fur 


ment plans which have been announced by the « 
and coal organisations ensure that existing hig! 
levels will be maintained. There has also bee 
in the number of applications for new and big, 


increasing the narrow margin of 


prosperity would eventually see 
Wales in a far stronger position 
than ever before. In North-West 
Wales a survey of the industrial 


prospects was being made, and 
he promised that the government 
would make a statement as soon 


as possible 
The growth in_ industrial 
activity probably derives both 


from a high entry of new indus- 


tri 
in 
ha 
ac 


es into Sout! 
the readine 
ve moved ther 
tivities 

The overall p: 
and there is a 


for factory space tr 


trialists in Engla: 
can be persuaded | 
West Wales. 
However, Mr. | 


@ Continued on pig 


Factory Building 
(Total for Period January 1, 1945, to June ™), |! 


Appro 
Ne 
Wale 713 
S. Wales Development Arca $72 
Wrexham Development Area 37 


ved 


Building under 
Constructior 
at end 


Source: Board of Trade Journal 


4 
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ought a 


, idenee 


) be 
. 7 7 . 
vt} Rising graphs 
lop- / 
™, of output 
nent 
rise “TTIHE achievements in 1954 
ries. were fully on terms with 
: the standards reached in prac 
AsO tically all spheres of British 
who industry. Matching high-level 
their output with increased produc- 
tivity and purposeful market- 
good ing at home and abroad, credit 
‘mand for the year's successes may be 
4 equally shared by the basic 
mney undertakings and the multipli 
sgh few city of light industries, which 
tar into between them provide encour- 
aging prospects of a perma- 
orge nent and prosperous partner- 


226 ship in the task of stabilising 
the industrial status of Wales. 


Expansion of trade 


“The respective contributions 
from each side were seen 
od throughout the year in the 
rising graphs of output for 
steel, tinplate, non-ferrous 
metals, chemicals, plastic 
— materials and other ‘ basics’ 
and in a comparably wide ex- 
pansion of trade by the gen- 


eral manufacturing groups.” 

M4) 
18 989 Fetract from Righth Asnual 
"181 Report of the Industrial Association 


of Wales and Monmouthshire 
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GLAMORGAN 
GAZETTE 


OLDEST WEEKLY NEWSPAPER IN 
CENTRAL GLAMORGAN, HAS THE 
LARGEST CIRCULATION IN THIS 
IMPORTANT AREA OF SOUTH WALES 


Established 1866, the Gazette radiates from 
the following towns as centres of its 


FOUR MAIN EDITIONS 
BRIDGEND MAESTEG 


Central and Market Town Largest Mining Town. 
of Mid-Glamorgan 


PORT TALBOT PORTHCAWL 


Home of Europe's Greatest Leading Welsh Seaside 
Steelworks Resort. 


Figures Certified by Audit Bureau 
of Cireulations Show an Amazing 
Record of Progress 
AVERAGE WEEKLY NET SALES : 


Half Year to December, 1951... 15,932 
June, 1952 = 16.699 
December, 1952... 17,002 


June, 1953... ... 17,222 
» December, 1953... 17,693 


stam ist 18,353 
5 Doonte 8. 18,960 
- sams 20,021 


ON THIS BASIS OUR CIRCULATION IS 


WELL OVER A MILLION 
COPIES A YEAR 


Head Office : 
PURIDAY, 34. QUEEN STREET, BRIDGEND. 


Telephone: 119. 


Jury 28, 1955 


Wales and the 
Border Counties 


New industries and works 
extensions are under way 


was able to announce inthe Com- extra production capacity to fulfil 
mons last March that the Lloyd heavy orders of the improved 
Comn e, set up two years ago’ business of the hosiery company 
to deal wu long-term economic which in October last year had to 
proble West South Wales, discharge workers, but which has 
was t ved on the under- now been able to re-engage them 
stand t the government The result is that overtime is 
would to rely onthe help _ being worked and is likely to con 
of its 1 r of the whole _ tinue until the winter. 
committ should prove The firm of Scotts Engineering 
necessa! constitute it im (Newport), after failing to obtain 
future. | M r stated that permission to extend its present 
the decis \ ! be seen 
as pe eins hy = Big events for 1958} 
area he govern- HE British Empire and 
ment’s future Commonwealth Games 
will be held in Cardiff in 
New industries wanted 1958. This event will provide i 
ca: opportunities for demonstra- 2 
I} ne labour ting, in addition to athletic 
redut slate mills abilities, outstanding achieve-, 
and B ficials are ments in the industrial pro-; 
makir o encourage gress of Wales and the Border ¢ 
new Lianelly Counties. A huge influx of) 
area use of the tourists from overseas is ex-?/ 
work t ; resent the pected, and special advertising ' 
level of ¢ n Lianelly campaigns are being planned. , 
s re rood, and A 
Seve uding air factory, plans to rent a fact 
craft ufacturers, from the Monmouth C« 
are short of which, it is hoped, will be | 
labs ntroduced, and be in_ production 
f basis, an autumn. At Cwmbran expans 
¢ ed women is planned at the works of Gir 
As rega ; of exist- Brakes, and additional fac 


ing ta iples are space is being taken by 
numer wide range Saunders Valve Company w 
Sage Dress the estimated expenditure on 


Compa end trading extra machine shop and rub 
estate ha proval for manufacturing equipment 
Nn exter will provide reported to be £100,000 


see eeu 


Valley secne in Caernarvonshire 


¢ 
¢ 
‘ 
‘ 
, 


The scenic hi ' Wales together with the great industrial richness 
# the revion » he allowed to obscure its farming importance 
In the nort ) ehshire, bounded by the sea to the north and 
the borders of ¢ rnarvonshire to the west, there is the vatiey Of 
the Ciwvd a f ipper Conw wllev, where the land is especiali 


fertile 
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ADVERTISER'S WEFKLY 


Unemployment is at 
its lowest peace-time 
figure in the Valleys 


of South Wales and 
Monmouthshire. 


What better evidence can be provided 
of the prosperity of “Merthyr Tydfil, Ebbw 
Vale, Bargoed, Caerph'!ly, Pontypridd, 
Porth, Tonypandy an a host of other 
South Wales and /.cnmouthshire towns 
whose weekly news reaches the people 
through one of |. capers in the 


Merthyr Express 
Poutypridd Olserurr oo 
Rimmdda Leader 


Sprivs 


4.B.C. Certified Net Sale 


61.002 


Combined Rate 27/6 per s.c. inc 


Glebeland Street, Merthyr Tydfil. 50 Taff Street, Pontypridd. 
Tel. 995 Tel. 2453 


London Representative 


E. J. WILLS, 118 Fleet Street, London, E.C.4 Tel. FLEet Street 2715 & 4571 
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Wales and the Border Counties 


The growth of Development Areas and the introduction 
of new industries have produced— 


An economy with strength enough 


to grow and develop naturally 


N the South W in 
Monmouthshi develop 


ment Area, co ng 
Glamorgan, and ¢ f 
mouth, Carmart 
nock, and th f 
Pembroke, the B le 
now have near!' 
employing over 

In other parts 
ment Area, but m 
the western part 
there are opening 
and it is reported 
good reserve of gir 
several parts of the 


New employme: 

In the Wrexhan 
Area, a compact 
English border in D 
flourishing indust: 
been = established 
nucleus of the 
Ordnance Factory 
Marchwicel, where 
employment has | 
nearly 3,000 people 
manufacturing 
employs about 10,0 
unemployment has f 
siderably 

The “blood transfu 
artificial stimulants 


-~ -* 


have restored the patient to health 
and the economy now seems to 
have strength enough to grow and 
develop naturally. The figures for 
factory building in Wales and in 
the development areas are given 
im an accompanying table. 

The healthy state of the region 
is reflected in the figures for un- 
employment, which show that 
numbers have fallen considerably 
since 1947. Details are given in 
the following table: 


Registered Unemployed 


. 
in Wales 

Monthly Averages "000" s 
139 (duly 10) 1063 
47 $2-1 
+48 411 
49 % 4 
150 “44 
$1 25.0 
$2 26-6 
1953 27.8 
1954 22-9 


The number unemployed on 
April 18, 1955, represented 1.9 
per cent of the estimated total 
number of employees. This 1s, 


Hosiery produce, 


ELOW is an inter 
Dowlais. In 1938 
Baldock and the ques 
that point John Goode 


. . . 
ion in Dowlais 
the Kayser Bondor factory at 
id outgrown its establishment at 
ere to open a new factory. At 
an of the company, met the late 
Lord Portal—then 
chairman of the 
South Wales De 
velopment Area 
Board—who _ ad- 
vised consideration 
of Dowlais. At 
the time, Dowlais 
was one of the in- 
dustrially worst hit 
parts of Merthyr 
T vdfil The Site 
seemed unpromis- 
ing at first but 
eventually the de- 
cision was taken to 
open ae Kayser 
Bondor factory 
there The decision 
has been proved 


correct Advertis 

ing agents are 

Erwin Wasey ©& 
Co . Ltd. 


eee 


Welsh wire ropes circle world 


A view 
fon / 

rope 

press 

heen 

the " ) 
Morear 

Sons Li 

churc! 

The pict 

a 4} 

wire r 

being 

tis pre 

1931 

heen ex 

one wa 

some e€iRit 

times i; 


Seni time 


proportior 
total Ou 
be ime €rxATL 


sets and domestic appliance 


the figure 
of 1.2 per c wreat Britain 
as a whole 


of course, in 

@ Increased German compet 
tion. 

. . - On the latter point, manufac 

Some difficul(ics | main turers of car accessories 

chemicals and fire-sprinkle 


In South W there is systems in_ particular report 
a stronger feelin fidence in strong German compctition 
the future to w marked Moreover, according to reports 


recovery of the ustries— in the coal industry, although 


coal, iron, stee’ tinplate, Welsh coal is finding plenty of 
which employ 200,000 customers on the Continent, it is 
workers—has ed, to- meeting keen competition from 
gether with th t of the Poland in South American 
newer industr ch show’ markets. 
great variety—w “levision, ? . 
textiles, elect juipment. . In view of the recent masnve 
furniture, to mer me increase in the price of coal it is 
pertinent to recall the response 
However, w! e overall of the Minister of Fuel and 
picture is good are, nOt- Power when, last year, the coun- 
withstanding, one o: two diffi  ¢j} of the Industrial Association 
culties. The thre iin problems of Wales and Monmouthshire 


of Welsh industr 
time are reported 


contended at that time that 


t the present 
a increases would have damaging 


. aid : repercussions on the industrial 

ee “I strip and egort of the Principality. Welsh 

: coals, said the Minister, were 

@ The new hire purchase regu- among the best in the world— 

lations which have tended te consequently, when the general 

halt the h« iemand for level of prices is raised, they 
some consu! goods, par- 


suffer proportionately higher 
ticularly furniture, wireless average increases. 
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‘ The Liverpool Daily Post i mouud of 
its high reputation in \« ©: Wales 
A special Welsh Edition ere. 

4 has been welcomed in th: 

; many, many years and ue 

r the reasons for the newspo. 

advertising influence: 
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Your first thought 
when considering campaigns 
for the Welsh Market 
must be 

; SWANSEA 


SOLTH WALES 


' EVENING POST 


tHUbbbbbba if 


TOT A ALT LLL A LL 


which culates throughout South-West Wales, with 

a concentrated yn within a radius of 20 miles of 
Swansea ( ed Aversge Daily Net Sale in excess 
3 75,000. 
3 
F and 
E ’ \ J 
3 4 j 4 4 
3 = 
2 " : . = 
3 i! lustrated Weekly Newspaper = 
= \ " , yut the entire Principality FS 
| Certified A ge Weekly Net Sale in excess of 25,000 = 
: z 
; H PENNEY E 

ent Director = 

3 = 
4 = 
2 = 
3 NORTHCLIFFE NEWSPAPERS GROUP LIMITED : 
| 163 Queen \ LonDON, E.C.4 FL Eet Street 6000 = 
“i ANN HN RTA 


Largest Circulation in 


MID-GLAMORGAN 


* * 


NEATH GUARDIAN 
GROUP 


ABC MEMBER 


NEWSPAPERS 
BLOCK serving a population 
ACCOUNT of over 200,000 


NEATH — PORT TALBOT — BRIDGEND 
MAESTEG — PORTHCAWL 


* FLAT RATE IO]= PER S.C.1. 


E. J. WILLS 
118 FLEET STREET, EC4 = Tel.: FlEet St. 2715 and 457] 


ORDER 


Wales and the 


JuLty 28, 1955 


Border Counties 


More at work than ever 
before—in peace or war 


Tp SrLoree in the 


Borough of Merthyr 
Tydfil, which includes the im- 
portant industrial area of 
Dowlais, was in June of this 


had ever been 
peace or 


year lower than 
recorded 


war 

At the i register on 
June 13 1 aS tal of 515 
unemployed rough. The 
previ tt as during 
the war 1944, un- 
employn tal of 645. 
Employment among women, ac- 
cording , A. EF. Laming, 
manager Mert Employ- 
ment Exc wn a par- 
ticularly evelopment, 
and more than 
three tin men work- 
ing thar r. Those 
registered d totalled 
only 90 example, 
360 in 1938 al of S15 
unemployed erthyr repre- 
sents a { inemploy- 
ment for t sh of 2.7, a 
figure be t er cent of 
unemp Sir William 
Beveridge ght be re- 
garded a ment. 


Population 
is rising 
By J. Hl. SALTER, 


of the Free Press of 
Monmouthshire 


UBLISHED vpool, the 


Free Pri Vfonmouth- 
shire (on the Ea ge of the 
South Wales area) cir 
culates among :; ilation of 
about 80,000 w cludes a 
rich agricultural a ound the 
mid-county tow ‘k as well 
as in the thickly ted indus- 
trial Monmouths eastern 
valleys 

Within its circulation area is 
the new town ( bran, the 
only new town ¢ set up in 


Wales, in whic 
tion of 11,000 
towards the tare 
35,000. This n 
made necessary by 


d popula- 
¥ growing 
pulation of 
1 has been 

ntroduc- 


tion of many new light industries 
to supplement the old-established 
heavy industries—-mining. iron 
and steel, tinplate ! galvanised 
sheets 

The latest returns of the Minis- 
try of Labour show that the 
register of unemploved in the 
Pontypool area is the lowest 


since the war 


By D. RHYS DAVIEs, 
editor, Merthyr Express 


There are unfilled vacancies in 
all the major industries, and the 
district has never been so pros 
perous. 


Caernarvon 
By J. O. GRIFFITH, 
of the Caernarvon Herald series 


Tt is generally supposed that 

North - West Wales (the 
three counties of the Province 
of Gwynedd, ranged around 
Caernarvon is a purely 
agricultural district, but the 
fact is that Caernarvonshire 1: 
particular has a long industria 
tradition. 


Light industries are als 
springing up in Anglesey an 
Merioneth. 


Caernarvonshire’s main an 
most important industry is s|! 
quarrying, and the Dinor 
quarries in Llanberis and 
Penrhyn quarries at Bethesda 
world-famous for their slat 
To-day, at the Dinorwic quarric 
a new industry has appeared 
manufacture of slate bricks, whic 
are finding a popular market 
the building trade. 

Serving this area is the Hera! 
group of newspapers at Caerna 
von, the nodal point of ti 
Province of Gwynedd. One 
these celebrated its centenary 
193] and another last June 


The North 


By W. W. HARRIS, 
advertisement manager, North Wales 
Weekly News Ltd. 


HE holiday and _ tourist 
interests of the North 
Wales coast and countryside 


are well known. 

Of equal importance-——perhaps 
even more so in relation to publi 
city through newspaper circulation 

is the continuing demand for 
good-class residential property 
This applies to the premier resorts 
of Llandudno (Caernarvonshire) 
and Colwyn Bay (Denbighshire 
and to many other places on or 
within easy reach of the attractive 
coast 


The proprietors of the Weekly 
News recently installed a Crab- 
tree 10-50 rotary press The 


Cossar, which had done excellent 
service through years of growing 
circulation, has gone to East 


Africa 
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SHROPSHIRE—STAFFORDSHIRE 
AND MID-WALES 


The “Chronicle” Group 


FOUR TIMES THE SALE OF ‘ny 
OTHER WEEKLY NEWSPA \ SHREWSBURY 


THE ONLY MID-WALES N! 
WITH AN A.B.C, CERTIFIC’ 


CIRCULATES THROUGHO 
FARMING COMMUNITY |\ 


> 
— 
< 
Lil 
Lid 
> 
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— 
oO 
Oo 
O 


|THE ONLY REALLY COUNTY \ APER 
CIRCULATING IN MID-STAFFOR05HiRE 


NET SALES EXCEED 


ESTABLISHED IN 1954, IS THE ONLY 
NEWSPAPER PUBLISHED IN THE TOWN 


FLAT RATE 3Q/- PER S.C. INCH 


HEAD OFFICE: Northern Representatives: 


CASTLE FOREGATE, ARNOLD ELLIS & 
H;Phebeimnares ig ay AR acta 
, 7 ROMFORD HOUSE, 
LONDON, E.C.4. rhaae: Sheeuabery MARKET STREET, 
Phone: CENtral 7955 Advertisement Manager: MANCHESTER 4. 
G. A. EASTHAM ‘Phone: BLA 6987 


London Representative: 
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Wales and the Border Counties 


The decline of coal exports since the war 


has presented a serious problem for 
port industries. 


Now... 


Publicity drive aims to bring 
more traffic to Welsh docks 


( NE of the particular, rather 

than general, problem 
which confronts South Wales 
today arises from the failure of 
the ports to find an alternative 
for the former export trade in 
coal. 


At its peak in 191] the coal 
export trade of South Wales 


shipped 30 million tons of coal 
to overseas destinations, apart 
trom coastal trade and ships 


bunkers In 1953 total! overseas 
shipments f coa cluding 
bunkers) were only 16.9 m yn 
tons from the United Kingdom, 
ind while there ha been 
creases in other kind cargoe 
which have brought benefit 
Swansea, Newport and =6: Port 
Talbot, both Cardiff and Bar 


have suffered 


Featured at BIF 


It is perhaps significant 
both at this year’s and last 
British Industries Fa ut ¢ 
Bromwich, the port of New 
had a stand. Greater 
being given to the s ‘ 
vided by the docks e - 
ploy much of Newport's la 
and which are an outlet 
developing industries) and 
ways in which they could 
for a larger share of the ex; 
ot the industrial Midlands ) 


n 
, 
c 


~~ ~ 


Shipping Movements at Some Welsh Ports 
(000 Tons Net 


Cardiff firm's many extensions 
<a 


Cardiff H Swansea 
Arrived 
With cargo 
1954 
Quarterly average 316 631 
Fourth quarter 336 $33 
1955 :-— 
First quarter 444 585 
With cargo and in ballast 
1954 
Quarterly average 427 890 
Fourth quarter 465 x41 
1955 
First quarter S02 862 
Departed 
With cargo 
1954 
Quarterly average 246 710 
Fourth quarter 260 67 
1955 
First quarter 240 620 
With cargo and in ballast 
1954 
Quarterly average $33 1,078 
Fourth quarter 564 999 
1955 
First quarter 594 ‘ 1,024 
Source: Board of Trade Jou 
of course, is playing an increas- Finally, ne associ- 
ing part in the foreign trade of ates Wales iron and 
Welsh ports, but these exports do steel and and despite 
not compensate for lost coal ex- the popula the book We 
ports Figures for shipping Bought a e import 
movements at Welsh ports are ance of ot so fre- 
given in an accompanying table quently me 
There were 1 in Welsh 
agriculture c to Agri- 
cultural Stat {SO, 1954), 
some 35,000 ind female 
regular worke r 31,000 
SSeS eee eeeeeeeee  Seeeeeeeeeee s 
Clear eviden of the expan- 


A view of the D. Morgan Rees & Sons Lid. establishment at Cardiff 


Wire ropes are made here for sale 


made by S. C. Harris, president 


j 


all round the world—one instance 
of the Welsh concern with the export 


trade. The suggestion has been 


of the Industrial Association of 
Wales and Monmouthshire, that “a shop window 


for Welsh products 


should be established in New York 


sion and prosperity of Welsh 
industry can hb cen in the 
vastly increased demand for 
power—from 766 «. ilion units 
in 1938 to some 45.500 million 


units to-day. 
male), and 1.000 casual 
workers (9,04 n 1951, and 
it is unlikely that the numbers 
have changed significantly. 


Another table 
picture of the 


gives a broad 
of farming 


which is followed and provides 
a comparison wit e figures for 
England. As regards the size of 


holdings, furthe 
from Agric uil 
the number and 


figures, extracted 
‘tatistics, show 
acreage. 


Welsh wire rope 
manufacture 


HE first wire rope manu 

facturers in the Britis 
Isles to instal a 1,000- to) 
“Talurit” hydraulic press fo 
the splicing of wire ropes a 
D. Morgan Rees & Sons Ltd 
of Whitchurch, Cardiff. T! 
is an important lead for We 
industry. 


Since 1931 the company 
been extended in one form 
another some eight or nine tin 
the latest addition to the rop 
department being completed 
year. Last year, the main ro; 
department was completely 
organised and a number of 
latest type of rope mak 
machines were installed. The » 
drawing plant was also 
organised and the most m« 
gas-fired furnaces installed 

From the beginning of the c: 
pany’s activities, the factory 
worked night and day produc 
steel wire ropes of all sizes 
constructions With the rece 
extensions, however, there 
plenty of capacity available 
the ever-increasing production 


Export trade bid 


After the last war it was n 
difficult to obtain business eith« 
at home or abroad, and ever 
effort was made to extend th 
export trade and regain tha 
export business which the com 
pany had before the war. 


At the present time a large pro 
portion of total output is being 
exported to the principal rope 
using countries throughout the 
world: fishing ropes to France 
and Spain, ladder lines and side 
lines to Malaya for tin mining 
dredges, ropes for excavating and 
earth-moving purposes to Aus 
tralia. The bulk of the home 
trade is with the National Coa 
Board—by far the largest single 
user of wire ropes in the country 
The remainder is spread over all 
classes of industry, Le., stec! 
works, shipping, fishing 
Admiralty requirements, public 
works contractors, and so on 


. | 232 Juty 28. 1955 
ee 1 
. —EEETETETETET___——————— 
a 
& 
- + 
. ‘4 
. 4 
jeP 
| Ls 
« = : : a - 
ne ee : fe 
s¢ . B 
mmr. ' 4 
i ¥ 
aa —<— a ——— sai ; ’ 
| ee 


Jucy 28, 1955 


233 


ADVERTISER'S WEEKI 


You should advertise in the 
COUNTY NEWSPAPER 
of Pembrokeshire 


| The 
Pembroke County and 
West Wales Guardian 


(The Farmer’s Paper) 


Also covers 
South Cardiganshire and 


West Carmarthenshire 


: 
Te e 


Head Office : 


anch Offices at MILFORD HAVEN, PEMBROKE 
DOCK, etc. 


8 MARKET ST., HAVERFORDWEST :... sy 


SWANSEA 
THE 
SOUTH WALES VOICE 


POLICY : Independent, Non-Party. 

ESTABLISHED : /|898. 

NET SALES : |3.457 (A.B.C.) 
January to June 1955. 


PRESENT NET SALES 
EXCEED 15,500 (A.B.C.) 


CIRCULATION AREA: Swansea's in- 
dustrial —The Swansea Valley, 
Dulais \ d Amman Valley. 

The e circulation is 
concentrated within a 
radus of fourteen miles 


The 
7 Mereford 


The Great County and 
% Agricultural New spaper of 
¥ Herefordshire, 
Hi ; 
a the Counties of the Welsh 
* Marches and the West 
‘ Vidlands. 
; 
; 
¥ 
HEREFORD : LONDON : P. Moon 


Maylord Street 


Phone- 2551 


134 Fleet Street, E.C.4 
Phone: CENtral 3913 


Swansea. 
Office : 
Newspaper >: Mansel St., SWANSEA. 
': 4806 
Office : 
| Street, E.C.4, 

Tel. : FLE resentative : E. J. Wills 
When _planni: campaign for NORTH 
WALES you rlook the dominant posi- 
tion of The 


NORTH WALES 
WEEKLY NEWS 


Circulating in four counties, it embraces flour- 


ishing health resorts, busy fishing ports, 
prosperous slate and stone quarries and fertile 
valleys, peopled by thriving agricultural com- 


munities. 


Nationally rep. by 
NETT SALES WILL KITCHEN JR. LTD. 


31, FLEET STREET 
2\ 350 Specimen copy and rate card 
j from— 
COPIES WEEKLY 
(A.B.C.) 


Advertisement Manager, 
The Quay, Conway. 
Tel: 2212 
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ADVERTISER'S WEEKLY 


Wales and the 
Border Counties 


Family farms the basis 
of agriculture 


To give a detailed account of ~- 
the farming conditions in { Cony evor system ; 
the w : of Wales ts clearly , ; : ; 


imf review of this 
lengt! However, the main 
physic | feature of Wales—the 
m t ng which stretch 
thi t the country pro- 
vid ts to the nature of the 


ite of affairs is 


refi t re number of 
sheet t . which totalled 
nea of those in 


England total for fallow 
nd the order of 


j — size of farms 
——— : | Denbighshire, 
———S==E Licttding 106.000 4::Wecly ‘ to the north 
of Caerne on- ; 

: OFFICES . , th ws Ee de Conveyors aid large scal: ; 
| WREXHAM, DENBIGHSHIRE, PRINCIPALITY PRESS [TEL 2262/3) | ‘ i all oe duction of washing 1 . 
OSWESTRY, SHROPSHIRE, CAXTON PRESS - ++ (TE: 571) || 1... ev. where the 07%, the Merthyr Tydfil f ; 
§ LONDON, £. GREENWOOD LID. 231/2 STRAND. WC-2 [TEL.2994cenr) || a depart mig ces f Hoover (Washing Ha ' 
I, a 7) - i} st of the area Ltd 4vents are Erw ’ 
vst W Y Cup Vf s a sf acter of the & Co., Ltd The genera ’ 
a iT th imecreasing perity of the United Kir 
he Hi 05 aud Wi, “nid, (Gumlibs I ops has kepe this branch of Welsh’ 
reins Bae h industry working har ’ 
fa th - ‘ e the war } 


ve THE ; : aie llyeting Most farms have an ¢ 
rez i a al , a! fam farms on cattle and sheep, the 
WELLINGTON JOURNAL « Sai “cuseate = 


7s. 


----* 


~se' 


Great strides in electrification 


SHREWSBURY NEWS 


O.21> 
NeT saces @DEPe oD weekty (asc) 


London Representative 


DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 (Fleet St. 2626) 


= ae dj 


is bea al pots of Wale The 
Velsh ¢ 


ie tts ‘ral a , intainous charm of the } ountryside is being give? 
Unrivalled in the pax ty . uddit through a large scale electrification programm 
oe ss Gece on rae le 10 give people living in ti ; 


g mad 


the jan 


Two Counties 118, FLEET ST.,E.C.4 modern civilisation. Some £5.5 m 


FLEET ST 2715/4571 spent iasi 2 the South Wales Electricity Board on impr 
services 
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Wales and the Border THE PEOPLE OF 
ns Washing machine factory MONMOUTHSHIRE 

=~ ae ARE SO WELL 
ical vo rie INFORMED 


ver (Washing 
nes) Ltd., at “4 
Y Tydfil "s A - because, like you, they are of 
parity __ ale ‘ ’ ~ J Ae = 4 ~ intelligent dilaton 
the order ; 


ties today is : wi quirin mind (otherwise you 
t only to the ; . - 

i. ae ~ , Y. idnt be reading _ this) 

industries but - . Cal Lit FF . 

i ‘ek anata = ae? cate i snd because they have 3 
ewer = . . 


lable sources of information, 


vhiter units 


you, with an obvious eye to 


should also take advantage 


SOUTH ALES ARGUS 
WEEKLY ARGUS SERIES 
THE FOO124.L ARGUS 


Head Office : 
{GH STREET, NEWPORT, Mon 
Tel. 62248 


London Office : 
eet Street. Tel Fleet Street 3336 


earing and the lower ts « iirying in low lying 


g 
tlanced between milk pro- areas her also a consider 
and rearing I h 


grazing, and 


ig 


ring the ir a large mber o 
\ trend towards a reduction . 4 large number o! 


} = - ye 
in arable crops has been notice- ““'S>. ~ were deep and ~ e 183] 
ible recently, but the change is » epg. Bhi brought into A ie 
to a crop which is more suited . nag Tie 3 jen the pee 
to the heavy rainfall eon. ner gy ior ty ae SHEP holid nd 
r than pre-war 


,4 * n » r " 
iddition. reclamation of hoon Mews alan vat | vund, in English and Welsh, 
ss land for the produc- reage is also 


etter grass is proceeding. nsiderably higher in the 
d, the prosperity of re- 
griculture depends on 


very heart of Wales, the 


‘ west area, wh ch 

uffered greatly during the agr 

. milk production and hill ultu lepr yn, a new initia . * bd 

ming and mik proc: "adem wean | Caernarven Werald 
steadily expanded and . rg Farming Act. - 


r output has been main ons for re 


vis re Y e 
ha iting | arming land, Sertes 
Radnorshire, in the South, and the Livestock Rearing 
nded by Brecon and Here- Act, w h provided that both . , 954 
shire to the east, the farm- f ng land and other live Circulation, December 1954 (ABC): 28,232 
pec cons der aDly n- t . ring n the same 
the demands of the rener as should be eligible June 0, 1955 : 29.087 
ng midland counties for npre ner trants, have 
activit I concerned mtriputec areeiy to the m irked 
production of Hereford anstorms n ’ has taken 
e and sheep, with a few | 


Wales Agricultural Sh« 


thes week (July 29) 
CAERNARVON 654-3 


LONDON : D. CLACKSON, 80 FLEET STREET 
(CENtral 2626) 


Source Agricultural Statist: 
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' Agricultural Holdings in Wales, 1951 
‘ ‘ ; 
Number dcreag 
as 
a 
= I <5 402 2,563,056 
> ‘ 5 ‘ tw) 21.319 
a 4 1) 566 112.347 
»} Sis 60.070 
a } $397 130.635 
me 49} 8.272 322,121 
De f 9) 1 T7¢ 4} 
ry ” 4y) 4.476 S6.116 
797 2, 59€ $06,823 
‘ 499) 233 82,232 
699) ! 9.719 : 
2 = pe 
i i over 
eo . — 
‘ | 
e 
es 
rs 
ow ta 
= r 
or 
Fatt 
s : fl 
. I 
“ “A 
2 stor 
t i B | 
ie ab ; 
a5 4 > ‘ 
j a J . 
; Crops, Grass and Livestock, 1951 ; 
3 f Pes a 
>» ’ 
si England Wale dn ey 
: See our North EES. 
= Total crops and fallow (acres) > 379,000 *70.000 29.000 * 
Wheat 2,029,000 mo 500 Supt 
R Barley 1,700,000 wn 000 
3 Oa 4 mn) 2 mo 17.000 
B Permanent grass 424 ne 1.545.000 80.000 
ie Roug grazings 4.616.000 #26 000 23.000 
Ds Cattle and calves 6,951,000 161.000 43000 
Sheep and lambs 8.617.000 835 000 6 000 
ne Pigs 2'806,000 61,000 11000 
ms Poultry 61,274,000 s moO 114. 000 
= 
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TO COVER AGRICULTURAL AND 
INDUSTRIAL WALES Se -. 


~ 


118, FLEET ST.,E.C.4 


FLEET STREET 2715/4571 


FREE PRESS 


of MONMOUTHSHIRE 


of over 16,000 weekly 
offers the best 
is growing Industrial 
and Rich Agricultural Area. 


96th year Member of A.B.C. 


—withasa! 
im on edaition 


cover for 


Head Office: 
FREE PRESS OFFICE PONTYPOOL 


London Office: 
(ISFLEETST. - FLEet St. 2715/4571 


Phone 10 


E. J. WILLS 


i 


The BIG THREE of the North Wales Press Co. Ltd., 


Head Office: Russell Road, Rhyl. Tel: 41 


DENBIGHSHIRE RHYL PRESTATYN 
FREE PRESS JOURNAL WEEKLY 


(Thursday) (Wednesday) (Friday) 
The Dominant 
Family Newspapers & Advertising Mediums 


in the popular seaside resorts of RHYL and PRESTATYN 
and in all the villages and important towns in the 
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circulation. 
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Wales and the 
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Border Counties 


Full employment comes 


with post-war boom 


By G. H. RADFORD, 


news editor, Guardian Press (Neath), Ltd. 


i W areas. «6s of_~——sd Britain 
evolved so quickly from 


depres sperity dur- 
ing the st-War years, 
as did Mid- norgan. Where 
once agt e and coal 
provide nly major 
employment avenues, the post- 
war | n br ht light and 
heavy st ht manufac- 
turing nd millions 
in pr t 
And m came full 
I Guardian 
t i¢ Vale of 
Neat , and Dulais 
\ extensive 
N nN ery Works, 
S \ t aluminium 
plant ring of all 
kir try on a tre- 
n the area of 
the month's 
ires from 
Janu 5, were only 
182 46 and 142, 
clud vomen and 
Infitux of workers 
The {70 million 
t S ame to the 
Port 1 iardian’s area 
with emf r 11,000 men. 
I ACC the new 
“A K s increasing 
b Tr i ises a year from 
ts 1954 f 12.529 houses 
Unemy t mever €x- 
ds double res 
Neighbou developments 
als rought t pulation of 
Porthcaw é the Porth- 
awl Guardian \ well over 
10,000, a fig which is trebled 


during the summer _ season. 
Porthcaw! has become South 
Wales's finest seaside resort. 

In the Afan and Llynfi valleys, 
covered by the Glamorgan 
Advertiser, coal is still the main 
industry, but so great has been 
the incidence of light manufac- 
turing concerns that even the 
National Coa! Board is unable to 
find enough men to maintain its 
normal complements in the area 

One of the few remaining areas 
in which agriculture is still pre 
dominent is covered by the 
Bridgend Advertiser. 


Export trade 
progress 


By G. E. WALTERS. 
managing editor, North Wales 
Chronicle Co., Ltd. 


OCAI authorities 

North Wales have adop! 
an increasingly progressi\ 
attitude in recent years and 
have been anxious to attrac 
new industries of the right 
kind. 

The result of this has been tt 
growth of a number of 
stantial industries with a cor 
siderable export trade, ranging 
from plastics and pottery to toys 
and confectionery Agriculture 
S progressive—proof of this can 
be seen at any time in the market 
towns—and the tourist and h 
day industry develops yearly 

As to labour troubles, North 

|@ Continued on page 237 
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Wales and the 


Border Counties 


ise 
4 group of con- 
testants for the title & 
of “Beauty Queen @ 
the Bristol 
Channel” aboard 
one J the White 
Funnel Fleet stea- 
mers. Photographs 
ri uccessful en- 
are published 
Welsh and 
Wes editions of 
Empire News.” 
competition 
was ar- 
1 between the 
hip company 
newspaper 
it bid to lift 
ind circula- 
tion 


; notably free from them 
is rapidly linking up 

most remote farms. 

s recently issued by the 
Trade showed that in 
nshire average shop 

sunted to £121 per head 
population, compared 
verage for the whole of 

ind Monmouthshire of 

Denbighshire the figure 

) per head 
pulation of Denbigh- 
ncreased from 157,000 
171,000 in 1954, while 
s population has in- 
ym 122,000 to 145,000 
s population has in 
rom 46,000 to 51,000 
iirly clear that the for 
king attitude of local 

es, Organisations con 

with tourism, and in- 
ts alike is making North 

area which must be 
ed seriously by adver 

It is an area of prosperity 

ntentment. 


‘Newspaper ties 
up with steamers 
for contest 


AN unusual and effective 
4% publicity tie-up between a 
newspaper, the Welsh and 
West editions of the Empire 


- ae 


News, and a pleasure-steamer 
company, P. & A. Campbell's 
White Funnel Fleet, was 
arranged recently in conjunc- 
tion with John Hurd Asso- 
ciates Ltd., public relations 
consultants. 
This venture, the “Beauty 
f the Bristol Channel” 
was inspired by two main 
the thousands of pretty 
sing the Bristol Channel 
imer during the summer, 
Empire News’ desire to 
the much-acclaimed 
of Welsh and West 
girls 


Three for publication 


Saturday a photographer 

one of the steamers 

iphs the most beautiful 

rs These shots are 

to the Empire News 

ose of the three prettiest 

selected for publication 

wing day. Every fourth 

a semi-final heat is 

which all girls whose pic 

ve been published so far, 

t in a swimsuit parade on 

From these, the three most 

are chosen to appear in 

the grand final, to be held aboard 

late next month 

So far the quest has aroused 

considerable interest on both 

sides of the Bristol Channel, and 

shows promise of helping to 

boost sales both of the paper and 
of steamer tickets 


The WEEKLY PAPER 
for Monmouthshire, South 
Herefordshire and the 


Head Office 


E. J. WILLS, 118 FLEET STREET, 


THE 


MONMOUTHSHIRE BEACON 


ESTABLISHED 1837 


Local Advertisers Know Its Pulling Power 


PRIORY ST., MONMOUTH. Proprietor D. LEWIS. jP 
Phone : 12. 


London Office 


Forest of Dean, Published 
on Thursday afternoon, 
Price 2d 


E.C.4. Phone : CENeral 2715/4571 


ADVERTISER'S WEEKLY 


ONE HUNDRED AND ONE YEARS AGO 


When Butter was 10d. a Ib. 


The Western Telegraph was read by the people of Pembrokeshire 
They absorbed its new i views, they accepted it as their true 
friend and couns y hamlet and in every town the 
‘Telegraph’ was r« ed 

Today, the of the Western Telegraph has 
spread to tt 

bought by the 


counties The paper is being 
generation of readers. it i ina 


class apart fr petitors 


The Westerr 
West Wales 
and its advertis 


e than just another Newspaper in 

d and an institution The paper 
4 into the homes of the pensioners 
and newly wed ts news ; for its sport, for its 


views and most S$ advertisements 


THE WES: ERN TELEGRAPH 
& 
ric TIMES 


Head Office 
4, Bridge Street 
Haverfordwest 


Pembroke, 
Cardigan 
Carmarthen 


av 
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a symbol of 


pers 


Progressive paper 
agricultural t 
catering for hx 
world-fan 


Thriving tf s 


to a 
playground is- 
trial areas are lev ping 


rapidly 


From Flintshire to Anglesey 
these papers form an ideal 


group 
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ADVERTISER'S WEEKLY 


Exhibition World 


Radio industry 2 


Wea. two new broadcast- 
ing systems looming-up 
mmercial televisior ind 

VHI ound—the salesme ind 

demonstrators on the sta | 

the 40 manufacturers of re 
ceivers who are exhibiting at 
this year’s British National 

Radio Show at Earls Court, 

August 23-September 3, are 


zoing to have a very 
Ihe general public, 
if 1 the trade, are 


attend in 


busy time 
apart 
certain to 


quite 


greater numbers and 


with more active technical 


interest than usual 


As commerc television from 
tk nder pende Telev 
Aut! ty s station at Croydon 
niy 19 days after the 
the Rad Show, | am 
irprised that although 
the n commercia 
| i I are bet own | 
- 1 its 
t de to giv 
i p t f sceing 
i . Lid teic 
produ ) 
Yet the BBC sound and 


vision studios at Earls Court 
are broadcasting six light enter- 
tainment shows on television 


and 16 sound radio _pro- 
grammes, in addition to re- 
hearsals and run - throughs 


occupying most of the day. 


A va Oo pPula;® featur ¢ 
I . ym Avenue” they w be 
i : 100 of the latest 


dels working sick 


de, both on the BBC and con 
television equencies 


nereia 


Advice about aerials 


Among the other 81 exhibit 


at the event, the acria anul 
turers are certain to be busy 

iuse the public w be wanting 
1dvice on the type of acrial the 


t the new 
vices (in so far as signa engtn 
and local conditions are known) 
and what they will cost 


ed in order to ge 


In connection with the exhib: 
tion, the Radio Industry Counc! 
have published an attractive 18 


page coloured lustrated bro 
chure, British Radio Leads the 
Vorld, which has been sent to 
prospective visitors from overseas 
Printed in English, French and 
Spanish throughout, the brochure 
makes the point that in the period 
from August 23-September 15 
there are three great exhibitions, 
ill of radio and electronic inter 
est in or near London, the others 
being the Farnborough Flying 


Display and Exhibition and the 


srt T 


gels ready for 
a busy time at Earls Court 


By OUR EXHIBITIONS CORRESPONDENT 


Engineering and Marine Exhit 
tion 
a ” ~ 

THE OPENING ceremony at the 
1955 Motor Show will be 
ved by Admiral Earl Mount 
he event will take place 
surt from October 19 to 
3. I learn that about 300 of the 
latest cars of seven nations wil 
Apart from 
there will be 
United State 
Canada, France, Germany, Italy 
ind ¢ zechoslov ikia 


+ +) 
} 


be on show this year 
Great Britain 


models from the 


* * * 
Ine Paris Motor show (the 
42nd) is being held October 6-1¢ 


[his is the oldest (first being held 
in the open air in the Tuileries 
Gardens 1895) as well as 

largest Motor Show in the world 
C ombin nz motor Cars commer: 
cial vehicles, motor cycles and 


cycles, there will be 2,000 exhib 
tors, including 150 from Britain 
Cars from the USSR will be or 
show for the first time 
Also taking place 
the winter is the 
tional Hotel and ¢ 
tion. Porte de 
ber 10-21 
This year, the 200th anniver- 
sary of the death of the famous 
chef, Brillat-Savarin, will be 
commemorated. In his honour 


in Paris in 
Paris Interna 
atering Exhib 
Versailles, Noven 


solemn High Mass at Notre 
Dame will open the proceed- 
ings. followed by a banquet of 
15 courses 
i { he hotelier and 
on show at 
to chip 
slers. and 
tooth 
pick () itures of the 


Carving con- 


x pota 


* 

Tt Stauonery Trade 

I ] } Blackpool, 
Fet 46, and once 
iL nised by the 
Stat tron of Great 
B It is taking 
cc | n and at the 

s and Fancy 

Cs I $s to have a 


and glass 

This will mean that three im- 
portant allicd trades will be 
presenting a wide display of 
merchandise to visitors from 


home and ove ‘s at a central 

spot. 

I ary of the 
S \ yn, Leonard 
ra it the Fair 
“ be Kroom princi 
p \ for personal 

] greeting 


card able , diaries and 


és RES 8 


EGUIPEMENT HOTELIER 


On the 200th anniversar t 
arvine @ duck The scene show 


years ” , ’ 


Ipex result 


‘ 
EPORTS from exhibitors $ 

at IPEX all show that { 
business, both with Br.tish and, 
overseas buyers, was succes | 
ful. 

Exhibitors described the re- ; 
sults as “excellent,” some even ¢ 
as “colossal.” It is expected) 
that business totalling man) 
millions of pounds will result. ¢ 
There were exhibitors from 
nine different countries, and; 
they were particularly pleased ¢ 
with the business done. By 


the end of the show the 
majority of the exhibits bor: 
“sold” labels. 


In addition to over 150,000 
visitors from the United King 
dom there were about 15,000 
from overseas, coming from 55 
different countries out of 
possible 97. A feature of th: 
attendance was the very [: 
members of the general pubi 

most visitors being connecte: 
with printing in one form 
another. 

The question when the ni 
Printing Machinery Exhibitions 
will be held in London i 
under discussion, and an an 
nouncement may be expected 
soon. 


Se ee ee 


‘ 


Forthcoming Events 
(to September 17) 


Aug. 2-6, Dublin Horse S§ 
Bridge, Dublin ; Aug 
Liverpool Ideal Home Exi 
St. George’s Hall, Liverpe 
Aug. 6-20, Bristol Ideal He ” 
and Trades Exhibition, Vic 
Rooms, Bristol ; Aug l 
Evening News” Country Si 
Olympia Aug. 17-27, “M 
Engineer’ Exhibition, New H 
cultural Hall; Aug. 24-26, Sout! 
wt Flower Show, Victoria Park 
Southport Aug 24-Sept 
Coventry Ideal Homes and Trad 
Exhibition, Drill Hall, € 


z= 


mt 
oven 


Court; Aug. 24-Sept 3 Cor 
Ideal Homes Exhibition. Cit 
Ha Cork ; Aug 27-Sept 10 


b) ulthampton Ideal Home ana 
Trade Exhibition, \ce Rink 
Southampton ; Aug. 31-Sept. 17, 
Ulster's Ow n Ideal Home Exhibi- 
tion, King’s Hall, Belfast 
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For full information about 


TELEVISUALS 


(Trade Mark) 
THE NEW TECHNIQUE 
IN T.V. ADVERTISING 
FOR THE 
SMALLER ADVERTISER 


Send today for your copy of 


THE TELEVISUALS PLAN 


(Copyright ) 


to 


TELEVISUALS LTD. 


15 BERKELEY ST., LONDON, W.1 MAKE A CTAND- 
(Mayfair 2712) , tl cndis€ OWL 


The words “ Televisual™ and “ Televisuals ” 


are the Trade Marks of Televisuals Ltd 


a group of nine 
influential newspapers 
A.B.C. NET SALES Whatever th urever the display, 


wherever it 1s, | ‘tar Hardboard is the 


ideal material tor f onstruction. It’ 
with ordinary wood- 

lecorated Use wt for 

rs and cut-out and 

for hosts of other ll find, too, there is 
absolutely no wasta ( x Five-Star Hardboard 


comes in knot ul sheets. Also available 


Associated Kent Newspapers Ltd. 


in perforated sheet juired. Write for full 
LONDON: E.W. PLAYER LTD., 30, FLEET ST, EC4 


details and samples of t British-made product. 


peor car : CrLoTreX 
Widely read by engineers ~~ FIVE-STAR HARDBOARD 


and executives PA 


* Exceptional strength 
* Large sized sheets for economy 
* Attractive, rich brown colour 
* Ideal for all applied finishes 
* Easily, quickly handled and fixed 
Viade in Great Britain with all-British mate rials by 
Es CELOTEX LIMITED 
ECcC4 North Circular Road, Stonebridge Park, London, N.W.1! 
Mwig Telephone: ELGar §717 (10 lines 
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Review of Advertising Films 


Cat food to get sales boost 


from one-minute cartoons 


[* rapid succession the Kit- 


E-Kat pe 
through number 


four of their pre 


series of Eastm 


ople frolic 
s three and 
sent “capers” 


ancolor one- 


By PAUL NUGA1 


pretty girl, who expresses the 


While 


Jury 28, 1955 


, ad tha mare right mood for the drink. D Catling 
— — coon ah pe A one-minute film for Cad sh { at 
distribution is as intense ast bury’s Chocolate Drink titled ast 
production schedule “Invitation To Pleasure” has the n 
Tt soaring Kit-E Kat sales true appeal of novelty, and 1s, In Ne 1- 
wal, | oked to reach a new peak, fact, linked up with Francis Mar sf 
not a little of which will be trace shall drawings. The maze of 
able to the impact of these films squiggly lines, which first cover ; ’ 
which have been produced by the screen, has all the elements An the sequence “A Story of Enterprise.” At last 
Semues al s ted They have ‘© intrigue an audience. The wher fe displays to her we are given a frank story of a 
heen varied sufficiently to avoid gents, Colman, Prentis & Varley {ric cquisition (the gamble which became a tremen 
notonous renetition, vet they fe also responsible for a 22-foot 48! c refrigerator) dous success. The film tells the 
ge f , nted series filmlet, which is as amusing as !5 ece of natural story of the discovery of latex 
th ne ca acters and @nything that has ever been con .. Jn the other foam rubber 
t same feminine commentator, Jured out of this length. Pre Pie bend = The actual discovery is shown 
varying the monee en * * 7 0 sors pa fle to have been a piece of imagina 
sure a It gents are — o TIMELY, AND as it happens, in ing zg interest rather tive luck E pccecny _ found 
ie gr d Ral harmony with the season this seve story, indeed. Pate «oe * ay oe eee 
teggge ed nl “Baby. Year, is the Pressed Steel Co's but long to the same sae 2 perme tap wah I 
ts, “es P cesg aa “- “The Prestcold Story.” Here is filo ; ction was by ae bed: obhaccrieniae i cro Thei 
‘ cBam “s0es “ss the kind of consumer-drive film Merlis + astmancolor. Se ee ee 4 
7 Here, the Baby n tri rk which, accompanied by the spon * ’ * to try and find new uses For liquid 
s the round {f wine eS sor’s propensity to throw first A TELLY for the public latex. They nearly failed iu 
put the ping | class parties for his audiences, is relations f been struck by ‘Stead of taking the air bubble 
forms a pieasant build 1¢ bound to have a strong pull Di ” o. Ltd. with @ Continued on page 24! 
| PICTURE YOUR PRODUCT THROUGH 
IPDELCDIERVC 
4 
Ab d 
CINEMA ADVERTISING FILMS AND TELEVISION COMMERCIALS 
; Presburys are fully equipped for the production Our charges are economic for the production of the 
S of cinema advertising films and television com- finest quality black and white and colour films. The 
i mercials in live action, cartoon and puppetry. prices for Il-minute and 2-minute cinema advertising 
‘ Every facility for live action productions is films range from £750 to a maximum of £2,500. Our 


available at Twickenham Studios and our own 
animation unit, staffed by experts in this field, 
is in Operation at our West End Studio. 

In the real 


charges for television commercial productions range 
from £250 upward; per single film and from £50 upwards 
for each of « series. 
puppetry we have secured the 
; exclusive services of Ivo Caprino, the famous 
producer of puppet films, who received a major 
award at the 1953 Venice Film Festival. 


We have made civema and television films for many 
leading advertising agents and national advertisers 


and are renowned for the high quality of our 
productions. 


We are always pleased to discuss your Production requirements in both media and 
your Distribution needs in Independent Cinemas. 


consuLT PRESBURYS fo; preference 


Member of the Screen Advertising Association and of the A 4 of Special 
S. PRESBURY & CO., LTD., GLOUCESTER HOUSE, 19 CHARING CROSS ROAD, LONDON W.C.2 


d Film Producers. 
Telepbooe: WHitehall 3661. 
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REVIEW 
OF AD 
FILMS 


—contd. 
A scene from the 
film made by Film 
Surveys Lid., for 
Berlei (UK) Ltd., 

aid the training 
f Berlei sales- 

wormeri 
latex they tried adding 


and the result—latex foam 
gave rise to the Dunlo- 
range of products. 

pillo was no immediate 
Hospitals, furniture 
and others, are cautious 
The sales figures for the 
‘ irs are given in the com- 
and they show that 
in be a long time coming 
points about the film 
1 fine musical score by 
i Williams and a bright 
tary in which the many 
pronunciations of Dunlo- 
more to register the 
nal success of this pro- 

1 any straight telling. 
by the Pathé Documen- 
the running time is 33 


* * * 


AMOUS French undersea 
and film-maker Com- 
Cousteau, was com- 
the British Petro- 
mpany te carry out a 
| survey on the sea bed 
Persian Gulf In Cous 
wo words, “Station 307” 
w this systematic and ex 
work was conducted 
up, the “Calypso,” is a 
laboratory and his crew 
gists and expert aqua 
who traverse the sea 
wielding hammers and 
with unhurried facility 
[he film adds up to 19 fascina- 
g nutes of exploration. It 
will hold any audience 
In “Down A Long Way,” the 
sar sponsor gives a new angle 
to the much-filmed theme of oil 


1 by 


vers 


production The producers, 
Halas & Batchelor Cartoon 
Films, never miss a trick when it 


nes to inserting a little humour 
in essentially non-humorous 
filrn 
The purpose of the film is to 
show how the geologist. in col 
aboration with the geophysicist, 
has taken much of the hit-and 
miss out of the detection of oil 
This is a 174-minute film in East- 
mancolor. 
* * * 
A VERY inspiring careers film 
s “The Inquiring Mind.” from 
the Institution of Electrical 
Engineers 
To the bright young man with 
a mathematical and scientific 
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flair and the kind of imagination 
which extends the frontiers of 
human knowledge, the tone and 
content this film will have 
enormous appeal. The film pre- 
sents the clectrical and electronic 
field in the round, describing 
with equal brevity and clarity the 


fields of new endeavour in re- 
search, manufacture, design, in- 
Stallation, and consultancy. 

This is an Oswald Skilbeck 


production in association with the 


Film Producers Guild. The run- 
ning time is 30 minutes 
* * * 

THE DAGENHAM BoROUGH 
Council ran an open competition 
to find a script for a road safety 
film. The prizewinning result 
can now be seen, produced 
by Merlin Films under the title 
“The Magic Eye.” It is a three- 
minute affair in the form of a 
series quick impressions all 
emphasising the importance of 
sight—and the price to be paid 
for its careless use 

* * . 

THe MAN who has already 
cooked behalf of the Gas and 
Electricity Boards, Philip Har 
ben, can now be seen cooking for 
the Argentine Meat Institute 
Naturally, his choice of dishes 
are all meat—steak, kidney pud 
d ng, 3 d becf 

Diagrams have been used by 
the producers, Swift Films, to 
show carcasses from which 


each cut comes 


4 phase in the 


production of 

Mullard valves shown in Special 

Quality Valves” a film made by 
VMacqueen Films Lid 


| 


FILM UNITS 
throughout the world ! 
Scripts that call for fil 

seas hold no 
Through 


panies abroad we can s« 


problen 
our assock 

ever shots we need, wit 

from almost any terri I 
is One advantage our « ViSath 
offers to 
films. Another is 


sponsors 


low cost of colour 


16mm 


ISS 


used. 


Stanley S<)ofild 

Productions Lic. 

6-7-8, Old F 
London, VV.I. 
MAY fa 


stock is 


“a The 
DUMFRIES 
and GALLOWA’ 


STANDARD” 


has the 


LARGEST 

CIRCULATION 

of any Newspaper 
in the 


SOUTH OF 
SCOTLAND 
and the LOWEST race 
per inch per 1000 copies. 
It is the only Newspaper 
printed and published in 
DUMFRIES. 
Ask for Specimen Copy, Rate 


Card, and Map showing where 
the “Standard” circulates 


ABC Weekly Circulation 
35,128 


HEAD OFFICE : 

133 High Street, Dumfries. 
Telephone 19. 

BRANCH OFFICE: 

Castle Street, Kirkcudbright. 
Telephone 145 


LONDON OFFICE : 
E. Greenwood, Ltd., 


Strand, W.C. 
Telephone, City 5906-8 


231-2 


| 


ADVERTISER'S WEEKLY 
"We have 
advertised in 
the *Journal 
for many years, 
and consider it 
an excellent 


medium. " 


Laporte Litantum Ltd. 
PIGMENT MANUFACTURERS 


*Paint, Oil & Colour journal 


Advertising rates from the 
Paint Oil & ¢ 
R3-86 


lour Journal, 
Street 
4785 


Farringdon 


London, E.C.4. City 


Member of 
the Audit 
Bureau of 
Circulations 


EGYPT 
“HAWW'A AL GADIDA”™ 
(The New Eve) 


First published January ‘55 by 
the famous Dar Al Hilal com- 
pany of Cairo, this Arabic 
womens monthly magazine is 
already top favourite with a net 
sale of 24,000 

Of great appeal to the femi- 
nine public in upper and middle 
class families in Egypt 


Specimen copies and rates 


from the Sole Agents 


Overseas Publicity & 
Service Agency Ltd., 
29, Oxford Street, W.1. 
CERrard 0737 
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Its so easy to plan meals 


DVERTISEMENT when you use tne 
vne UU 


‘r & Sons, Ltd 
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‘No lack of 
quality’ in 
scan-plates 


Among the most crowded 
stands at IPEX were those 
devoted to electronic engraving 
machines. 

Available on the stand of J. F. 

field Ltd. (agents for the 
airchild Scan-a-Graver) were 
of Nickeloid News, pub- 

by Nickeloid Electrotype 
Ltd., devoted mostly to the 
i-Graver and its perform- 
e journal, which was printed 
good quality 
f-tones made on the Scan 
Five were 100 screen 

ther 8S screen An 
headed “Scan-A meets 

i for quality and service” 

The big fear in nearly 
ne’s mind, namely possible 


paper, carried 


—— 


'29 screen scan plates 


iter Smith & Co., Ltd., have 
nounced that they have 
ived delivery of an Ameri- 
fine screen Fairchild Scan- 
-raver machine, with which 
can cut scan plates in 120 
on. They claim that prices 
these halftones are up to 
per cent below those of 
ventional etch metal half- 


- 


quality, has been com- 
lown sky-high.” 
nly the examples repro 
ckeloid News indicate 
iality can be obtained 
> July issue of the Process 
rs’ Monthly, W. B. Hislop 
n the French Luxographe 
engraver. He says of 
electronic engravers to 
he market this machine has 
1 least publicity How- 
as had the opportunity 
examining the machine 
ughly He writes: “] was 
y impressed with the design 
machine, with the work it 
ind with its poss?bili- 
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THE GRAPHIC ARTS 


~a weekly news survey 


CONDUCTED BY ROGER DARCY 


RUSSIAN VISIT TO PATRA 


DURING 


‘OPEN WEEK’ 


A delegation of six Russian printers visited the laboratories of the 


Printing, 
Leatherhead, Surrey. 
“Pravda,” 
During PATRA’S “Open Week” 
sre nearly 400 visitors 
laboratories, including 

from France, India, Italy, 

ind and Australia The 
delegation came from 


Open Week” has helped 

late considerable interest 
work of PATRA, say the 
tion On show in the 
division enquiry labora- 

y were a number of examples 
showing how simple tests can 
mn overcoming technical 
irious items of equip- 

n everyday work in 

ry were demonstrated, 

IGT Pick Tester 

Paper Expansion 


Colour control 


prototype apparatus for 
ling colour on a printing 
is the main exhibit in the 
cs laboratory 
> machine room, members 
ATRA'S staff explained the 
‘hich: is going on in the 
f and litho 
research Products of re- 
which are available to the 
rough the supply houses, 
n show 


| 
letterpress 


also taken round 


brary, workshop, foundry, 

ind printing down rooms 

vere shown the Fugitometer 

nstrument which simulates 

exposure 

he end of their tour visitors 

ible to put technical ques- 

tions to members of the staff dur 

ing a “question time™ session in 
the conference room 


were 


New raw material for rollers 


Liquid rubber 
nufactured by Lorival Plastics 
Little Lever. near olton, 
hire, are claimed by the 

‘rs to have proved to 

inding value as the 


for the production 
ler 


compounds, 


printing machinery 
nufacturers are now success- 
experimenting with one of 
mpounds. It is called 

and has the con- 

yndensed milk After 

he hardness is 25-30 BS 


s 


For this application, liquid 
rubber compares very favourably 
with such entional materials 
is composition and natura! 
rubber Unlike composition, a 

er made in Lorival CRP is 

iffected by humidity and tem 


cony 


ers’ rollers made from 
wrapping, 
ning tech- 
known to swell 
200 per cent 
S, it is claimed, 


Oo more than 


r ibber by the 
ig and 


heen 


mach 


Packaging and Allied Trades 
The party, which included an executive trom 
was accompanied by a member of the Russian |! miass 


Research Associstion at 


Research 
forme hei 


The Printing, P 
Allied Trades 


tron is 


carried o 


investigation on t! 
tained y chang 
height and t 
c nder dre ne 
macnines 

One of the cl 
to obtain 
evlinders sh« 
above bearer d 


suggests that tt 


machine of ar 
ent diameter 


Another session 
of ink lectures 


The Coates ink-mat 
have organ sed techr 
on printing ink ! 

These 

illustrated by c 
dealing with particu 
the manufacture, te 
cation of ink, and tt 
Scientific Manufacture 
ing Ink.” 

Bookings are now 
for the coming winter 
taries Of printing orgar 
ire asked to make early appl 
tion 

Coates Bros. Inks 
issue technical instruction leaflets 
covering a wide range of different 
products. A new edit f the 
firm's Metal Coating Wall Chart 
is now ready. It provides up-to- 

detailed ation about 
¢, application and stoving 

ions of their enamels and 

ind is a source fer 
for metal coatings machine 


Ltd. also 


inform 


rear 


Coates Bros Inks, Ltd., head- 
quarters are at Easton Street, 
Rosebery Avenue, London, 
Wc.l 
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erseas sales a 


Linotype C. 


Versatility of 
the Photon 


While examples of most of the 
world's filmsetting machines were 
on show at the recent IPEX 
at Olympia, one of the most 
revolutionary, the Photon, did not 
make an appearaace. 

There was a lars *hotograph 
and a sin chure is 
availiable, 
up for the rea 
nany enthusiasts ould 

ked ti seen 

However, the 


aiw 
make 
which 
have 
have 
descriptive 
I Cros 
Road 
give some 
remarkable 
ipparatus 
Ihe Photon, of 
type 
hine embodies, it is 


now 
‘ 


Lumitype, 
composing 
tated, 
approach to 
yperated trom 
1 standard typewriter keyboard 
it full electric typewriter speed 
It aut l produces a 


photogray 


photographic 


n entire 


pesetting It is 


iuically 
versa 


$ nd 
there 
to seven incl 
set leading from 
n steps oto9y 
families of 
available 2 
5 to 28 point ma c 
there are 80 set values 
of 1, 4 and 4 set 
I amiulies, stvies, si7ces 
widths can be mixed 
same ne without 
justification or bottom 
characters 
Lumitype is of 
has been de 
ited States at 


from 
and 


units 


and sect 
within the 
affecting 

align 


that the glass 
ens stem of 
conven 
matrices 
than 
two 


5 c ] med 
matrix disc and 
the apparatus replaces 
tional ead typesetting 
that would more 
£15.000 and about 
tons 


cost 
weigh 
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FESTIVAL OF 
BRITAIN MAN 
JOINS ITA 


WHEN Winston Churchill was 
First Lord of the Admiralty in 


1939-40, one of the assistant private 
“ecretar was a young mar ned 
B. C. Sendall, who had entered the 
Civil Service four yea pr sly 
He 1 ow the deputy d or 
zeneral of the Independ Tele 
VisiIor Authority 

M Senda » 42 id 

uchelor who hails f n M n 
ind =f gressed fron W ' 
Grammar School to Ox rd ind 


Harvard. He was principal 1 ite 


Comedian Johnny Lockwood enjoys 
ss of (real) beer at a (mack) 


il bar on the stand of Home 
Brewery ( Lid. at Nottingham’s 
/ Home Exhibition Barman 
fom Parkes, /iome Brewer) adver 
tising manager, designed the stand 


secretary to the Minister of In- 
formation from 1941 to 1945 and 
home controller of the Central 
Office of Information from 1946 to 
1949. From 1949 to 1951 he was 
controller of the Festival of Britain 
Office and deputy to the director 
general of the Festival; since then 
he has been an assistant secretary in 
the Admiralty 

His relaxations include cricket and 
squash 


Baby Austin 


ADVERTISING and __ industria! 
photographer, John Searle Austin, 
became a father last week when his 
wife, Betty, presented him with 
son. There was a double celebra 
tion aS baby Richard Searle was 
born on the same day as his 
father’s 24th birthday. Mr. Austin 
is the only son of E. Searle Austin 
(director of W H Gollings & 
Associates, Ltd.). and Mrs. Austin 

John and Betty are familia 
figures at the NAGS golf matches 
where John takes the photographs 
He holds appointments as photo 
grapher to several well-known com 
panies 

That he has lost a lot of weight 
recently is not due to worrying 
about parenthood! During the 
blazing heat of July he has been 
taking a series of dramatic photo 
graphs in a famous glassworks 
almost stripped to the waist and on 
a ration of salt pills to replace the 
salt lost through perspiration 


An increase of 1,39! net weekly when compared with the previous 
six months, and an increase of 2,261 net weekly when compared with the 


corresponding period in 1954 


The net sale of THE KERRYMAN is substantially more than one-seventh 
that of the morning newspaper with the largest sale in the Republic 


of.ireland, and substantially more 
newspaper with the second largest sale 


han one-sixth that of the morning 


In Britain the provincial 


weekly with the largest sale has not one-sixtieth the sale of 


THE DAILY MIRROR 


This difference between the outstanding 


position occupied by THE KERRYMAN in the Republic of Ireland 
and that of any provincial newspaper in Britain 

vis-a-vis the daily newspapers, points the way to successful 
national advertising in the South West of Ireland. 


The Kerryman 


Head Office 


TRALEE, IRELAND Tel. TRALEE 56 & 266 


odon Representotives 


HUSEY & CO., 92, FLEET ST., E.C.4. 


Tel. FLEet Street 8209 ~l— 


Olympics may 
be on TV 
AUSTRALIA will probably have 


commercia evision time for the 
Olympic Game ext ar, | am told 
by Harry Woolf, managing director 
of Gi f !vertising, the big 
Australa agenc Already one 
non-commercial and two commercial 


licences have 
een issued 
or both 
Sydney and 
Melbourne 
Mr. Woolf 
ho is the son- 
i-law of 
‘rank Gold- 
berg, the agen- 
y's governing 
rector, is 
ver here 
artly to 
atch the ir- 
oduction of 
ymmercial 
rew contacts 
clients. He 
g number of 
e imterested 


in setting \ustralia, owing 
to the D t restrictions 
on cor st of which 
she takes f ch are down 
to 40 _ ed with the 
* basic 

One ( about the 


vay in which 
grants from 
habits. To 
Australians 


are a ecr x eople ; but 
many of the C Ss want wine 
and ins out of the 


* 
TP Here considerable 
confusion ir past to the con 
nection betw Sells Ltd., the 
d ain { al 4 12 | in, Charles 
H. Sell, was a ced last week, 
ind Business s, Ltd., pub- 
shers of S y of Regis- 
red T Addresses, etc 


There ha no connec 


tion betwe tw ipanies for 
very ma 

Mr. Sell's Hienry Sell, the 
founder of S$ ; a popular 
figure in the 80's and 
90's of last ntur le was also 
he founder o World's Press, 
1 work which years en- 
joyed a world-wic station. In 
the 80's Henry S ited for the 
publication of grape addresses 
and =subseq y lished Sell's 
Directory, no th year. 

Alfred Sell her C. H. Sell), 
also a well-known | t Street man. 


became chairman of Sells Ltd. and 
had a long experk contracting 
for advertisem ppear in the 
National I one Directories 
later taken over Post Office 

* ° — 
ee ti dae at te 


Advertising 
Agency ( 


ercia Television 
Circle addressed by Harry Wayne 
McMahan last week. Dan Ingman, 
who presided, had this to say of 
Mr McMa! ans book The Tele 
ision Commercial (published in this 
country by Business Publications 
Ltd. at 35s. post free) 

“Many of you have read this 
book with the relief with which an 
explorer, lost in the desert, comes 
upon an AA sign!” 


JuLy 28, 1955 


John Yeoman (right), Foote, Cone 
& Belding account executive on the 


Massey - Harris - Ferguson account 
discusses plans for the coming 
Commonwealth Trans-Antarctic Fx 
pedition with U. to r.) Dr. Vivian 
Fuchs, leader of the Expedition: 
Sir Edmund Hillary, leader of thy 
New Zealand contingent; and David 
Pratt, engineer-in-charge of th 


Expedition’s machinery. Masse 
Harris-F erguson are supplying 
equipment for the Expedition 
+ * * 


Inside secret 


FP assinc the pleasant-enough ex 
terior of 56 Doughty Street (r 
the Dickens Museum) one w 
never guess at its lovely interior 
its very attractive garden, react 
through an arbour of trailing gray 
vine. No. 56 is both the home 
the office of Miss Christine Ves« 
whose organisation publishes P; 
and Needles 

I was asked to attend a 
party there by Ulric Walmsie 
formerly director and advertisen 
director of the Sunday Graphic 
Daily Graphic, and now a 
director with Miss Vesey. He 
me that there will soon be 
very notable improvements 
alterations in this magazine 
monthly sale of which is getting 
for 200,000 
* o * 


MPORE than 20 students fro: 
London Hospital, appropri 
wearing Alpine kit and armed 
ropes and  alpenstocks, inv 
Piccadilly recently to carry off 
plaster Hennessy dog which 
nearly a year has been a promir 
feature of the West End landsca; 
on the corner of Swallow St 
and Piccadilly 

The dog was then driven 
tnumph on an open lorry to 
medical college of the Lond 
Hospital at Turner Street, Wh 
chapel. where David Hennessy, 
Jas. Hennessy & Co., Cognac 
owners of the dog, formally hand 
it over to the students as a masc 
It was offered to the students 
recognition of their outstanding 
sporting and athletic record 


CONTACT 
WEEK'S WISECRACK 


~~ 


“Our client wants to know 
if we can still buy space on 
the ‘never-never’ at the 
same rates.” 
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ADVERTISER'S WEEKLY 


neers 


Sales continue to RISE 


A.B.C. FIGURE 231,911 (JAN.-JUNE 1955) 


@) An Increase of 14,562 over Corresponding Period 1954 


Area breakdown of net monthly sa 


LONDON, HOME COUNTIES AND SOUTHERN ENGLAND 66,464 


ENGLAND—N.W. 31,452 ENGLAND—N_E. 31,450 
ENGLAND—MIDLANDS 28,933 ENGLAN D—v+ EST 23,134 
EAST ANGLIA 9,280 WALES 5,68 | 
SCOTLAND 32,578 N. IRELANI 2,939 


x JUST PUBLISHED X 


SUPPLEMENT NO.I BRINGS 


WILLING’S PRESS GUIDE I955 


COMPLETELY UP TO DATE 


The First Supplement to the 81st Edition of Willing’s Press Guide is now out. In 
it you will find details of amendments made (in the Press world) over the last three 
months—to be exact 71 Alterations, 75 Additions and 7 Deletions—bringing subscribers 
right up to date. Don’t delay, order your Press Guide now, it will soon be out of print. 


WILLING’S PRESS GUIDE, Press Guide Division of Willing’s Press Service Ltd., 356-364 Gray's 
PO S T THIS Inn Road, London, W.C.1. Telephone: TERminus 1212 


PLEASE 


copies of Willing’s Press Guide at 21 10 post free »— 
% Delete if not requred 


32 4 post free 
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ADVERTISER'S WEEKLY 


cet 


Publicity for 
fashion report 


Newsweek's August | issuc 


taining pecial report on Fr 


fashions entitled “Why Paris Le id 


the Fashion World” is being 
moted by special posters, ma 
shots and press | leases and 
window displays in several le 


fashion houses and departm 


tores throughout Europ 
x * * 


In Woman, next week, Joan Pov 


writes about a young shore ho 
whose ob 
luxury cruise every year 
& « . 
Wustrated next Wednesday 
vesugates how the waste in |! 


and vegetables might be stop; 


and prices brought down 
* ” bad 
A two-part story of a fic 
but typical, English Ae Bog be 
in John Bull next week. I[t : 
Reginald Arkell, and is c¢ 
“Trumpets Over Merriford 
* * - 


Next week's Picturegoer carr 


special article on the put 
obtained by Marilyn Monro 
” = * 
First issue of a new Evang 
quarterly magazine, Vista, is d 
appear on Monday Publis! hed 
the British Youth for ¢ 
movement 
by Dr. Billy Graham 
will have 32 
Advertisement rates are £10 
page, £5 per half page and £2 
per quarter page 
* 7 * 
The August issuc 


“Nine Survivors’ 
guide roun d-up of 
Beaches 


“Beauty on 


* * - 
The 1955-56 edition of t 


week football league fixt 
articles, pictures and surveys 


each of the big six Midlands t 


Hints from ad man 


Hints to smaller firms on how 
the best value from a limi! 
ivertising budget are being give 
n a series of articles in to 
Journal of Management in Industry 


The author is Don A. Tibbenh 


managing director, Tibbenham Pu 


icity, Ltd... and his first ar 
ippears in the August issue 
After stressing the importar 
using tl 
gencies, Mr 


Tibbenham wil 


with the various media available 


and the detailed work involved 
* 

The August issue of 
Housekeeping, published yeste 
(Wednesday) contains an 

We are working for you” dev 
© photographs and brief desc 

on of the work of the 
poset ‘man Institute 

* * 


Print ss for the August issuc 


of Trout & Salmon has been 
creased The 


in Britain and Ireland 
* * * 


The August issue of Harper's 
Bazaar, published to-day (Thursday) 
reviews clothes for Scotland and 


North of the Tweed 


includes a two-we 


ponsored in this count 
the magaz 
pages and cover 


of Span c 
tinues the serialisation of the book 


and has a pict 


c¢ Sports 
Argus Football Annual is now or 
sale. The annual contains week-by 


the know-how of advertisir 
1 


Good 


journal will contain 
cles dealing with trout and 
non fishing in a number of areas 


Po) 

sot 
t 

be 
r 


4 


r = pee 


7 


a 

- 
: 

’ 
& 


The Vanity Fair, 
pu riday), con 
tair \uick-to-Knit 
* * 7 
Printing ‘News new n 
he pris 
first issu 
Thursday 
Ser ng out a 
campaign 
I Ca n 
leta g pot ' 
{ s with a 
ig ) 
iger i 
i More than 
| being dis 
ments will 
spec d 
late of put 
* + 
S ! {ulton Press 
! rest summer 
Fagle, Girl, 
Swift Rom Ihe schem 
{ 4 will T 
ind 
I cial co 
j ich 
S 'oliday Play 
\ 1 of ow 

i i hot nd 

dito 
* ‘ x 

The Warwickshire and Worcester- 
shire Magzezine published 

ynthiy nthly as z 

i.) Agents 
red to 15 
per c r wr cen 
* . * 

M y G he soccer 
ret ynho 1 at he end of 

ty is rticles in 
Sporting Record. | will appe 
n h Su August 20 
August 27 Ss r 3. Billy 
W ] Eng j Wolv cap 

I = t | if 
“ k im $su vf 
Augu 27 

= » * 

On Sep Aeroplane 
will publis ber on th 
Britigh ry Th 
following S% ber 9 and 
16 will j 4 por to 
he Society of B Aircraft ¢ 
structors 

7 * 7 

In the Tail Wagger Magazine for 

Auge St. 18 a t rust im prif 
t xperts canine 


pane ae Aung with questions fron 


dog-owners 


Jury 28, 1955 


We Hear 


Southend Corporation was un- 
able to place advertisements worth 
£340 as a result of the recent news- 
paper strike. 

. * + 

Press photographers from the 
United Kingdom, the Common 
wealth and Ireland re to be invited 

o enter for the “Bri ush Press Pic 
tures of the Year” competition orga 
nised by Encyclopaedia Britannica 
and the Institute of British Photo 


graphers Categor e ve san 
as last year cash award 
amount to 600 guineas 

* _ * 


The Dunlop Rubber Co. has p 
duced a booklet of photographs 
an exhibition specially assembled f 
the Duke of Edinburgh's visit 
Fort Dunlop last year. The exhib 
tion showed the range of the con 
pany’s activities. 


Colour advice 


Charnos Ltd., manufacturers o 
nylon stockings. have formed tt 
Charnos Colour Council, to giv 
advice on colouring of the seaso 
ranges of Charnos stockings. 

* * * 

Bakelite Ltd. have concluded 
agreement with Union Carbide | 
under which they will market p 
ethylene plastics produced 
United Kingdom by Union Cart 
Ltd 


. * + 

Mike Joyce, an account exec 
at Erwoods Lid., won first prize 
week in a NATO Slogan Con 
tion held during the “Partne 


Freedon Exhibition at the 1 
Centre. He won the £15 prize 
the slogan “Pool and 


together 
* 7 * 
The Midl ands staff of G. Stre 
Lt with their w 


en ni 
week at the ‘Fox and H¢ 
Hotel,”’ Ske ffington 
Eric Brown and Mrs. Brown 


Winning float 


The winning float in the S 


Fair was for the Hong K 
Restaurant. The float was produced 
by Frost & Ward, of Chiltern Str 

* * * 


The name of Bemrose Pub 
Co Lid., has been a d 
Bemrose Advertising Ltd 

. * * 

The Imperial Paper Mills, whose 
newsprint factory is at Gravesend 
are embarking on a big expansior 
programme 

* * * 

Motherwell (Lanarkshire) Tow: 
Council have issued a new edition of 
their official guide 

* * * 

1ap of London—claimed t 
specially designed to hel 
derstand and u 
sport's new "sana 

s on sale for 6d a a 
Mobilgas service stations. The new 
map is No. 10 in Vacuum Oil Co.'s 
series of Mobil road maps of the 
British Isles 

7 * * 

Changes of address: Radiovision 
(Westminster) Ltd. to 91 Moorgate 
London, E( W. S. Crawford 
Led. (financial advertising division) 
to 4 Copthall Buildings, E-.C.2 
(from August |); Dewynters Ltd. 
to 9 Down Street, Piccadilly 
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Poster 


industry 


protest at 


° - 9 : 

ugly suburbs’ campaign 

MINISTER’S REMARKS ‘MISLEADING’ 
TP\HE British Poster Advertising Association has sent a protest to 


the “Daily Mail” against references to advertisement hoardings in 
2 campaign against “the ugliness of suburbs.” 


e¢ protest followed a report 
week of statements made by 
Minister of Housing and 
Government at the Royal 

ite of Architects 
Duncan Sandys 

ed to have said 
he British people are the 
te heirs of a great inherit- 
historic monuments, 
and landscapes. 
progress and con- 
these irreplaceable 
are everywhere being 

d or obscured.” 

ry fresh intrusion, whether 
rro-concrete lamp-post, an 
tsement hoarding, a ‘bus 
or a traffic sign must be 
') scrutinised to see that it 
ned and located in a way 
will not needlessly intrude 
clutter up its surround- 


was 


cities 


ime of 


was alleged by the 
gave a very misleading 
as far as advertise 
irdings are concerned 
Vail said this sup 
eir plea that British 
iid not be spoiled by 
amp-posts and hoard 


BPAA’s letter of protest, 
by the secretary H 
said the Minister 
urely know that pro 
r advertisement hoard 
ritically scrutinised by 
ng authorities and, in 
es by his Ministry, be 
are allowed to be put 
ter added 
$ never any question of 
ng. obscuring or clutter 
the ‘irreplaceable trea 
entioned by him 
campaign which _ the 
Mail’ is apparently sup- 
mainly directed against 
furniture 
that 
have 


ss of street 
adver 


been 


unfortunate 
noardinegs 
i in this category 
BPAA advised the Daily 
» “attack the ugliness of 
rniture,” but not the out 
vertisements, as they were 
rigorously controlled” 


by nolat administered by 
Ministry 

the Daily 

suburbs which 

“Sub 


us ssues 
Mail 
the 
topia 
One cartoon showed an 
impress of the results 
“the a of Subtopia dump 
their w on a corner site.” 
“No beauty, no charm, just ugli- 
ness,” caption read 


cked ugly 


paper described as 


artist's 
when 


Ads—and no ads 
Whe the 


conference of 


second marketing 
the Furniture De- 
velopment Council is held at 
Ashrid College, Hertfordshire, 
in October, two case studies will 
be considered ; one from a firm 
using national advertising and the 
other om a firm marketing 
spec y furniture which is too 
smal] to advertise 


NEWS FROM FRANCE 


STEEL FOLLOWS OIL 


Shell 
Publicis 
put the 
reading public 
wise to the role of petroleum in 
ife, the French iron and 


Following the successful 


camp launched by 
in rece mor 


th which 
Frenc ewspap 


everyd 
decided to 
series of ad 
national 
lines 


steel has 
follow su ith a 
vertis 
dailie 
4 recent public opinion survey 
revealed that the average French 
man is deplorably ignorant of the 
m ure and uses of steel and 
the part it plays in the nationa 
econon ind it is hoped that the 
current ¢ ign. coinciding with 
the se m m newspaper 
cir hich invariably 
July on account 
1ona! interest in 
the annual 


slong similar 


race), 
this vital 
economy 


industries 


New packaging body to he set up 


An association of packaging con- 
tractors who are approved by 
the Ministry of Supply is in 
process of formation. An in- 
terim committee is working out 
details, and an inaugural meet- 
ing will be held in September. 


At present, membership is con- 
fined to firms working to 


Government specifications and 
engaged largely in packing 
equipment for the services. It 
is understood that 73 such firms 
have been approached. 

Boyes, Turner and Burrows, of 
Staines, are the solicitors in 
charge of the legal aspects 
during the formative period. 


ADVERTISER'S WEEKLY 


ted around a car 


park in C hur 


Interim injunction over ‘Ideal Home’ 


Mr Justice H 
Chancery Div 
granted to Assoc | 
Ltd Organisers of the 
Ideal Home Exh 
interim myuncts 
Lew Barclay Exhibit 
Rodney Road. Ct 
represeniing Ut 
organised by 
ticular, the 
Military I 


Leeds, is 


th nr ntill 
ine plaintills 


tion 


WE? 


Yet another inter 
gress is announced 
this year in Paris 
national Congress o! 
tives is to be held fr 
to 7, concurrently 
gress of the Interns 
tion of Advertising 
congress will, if is sta 
sessions devoted to 
discussions on t! 
sales department wit! 
and its co-ordination 
departments, the train 
personnel, point-of-sale te 
long- and short-term custome 
vice, transportation 
credit terms and numerous 
allied topics. 

Full details can ln ined 
from the Fédération Nativuale 
des Directeurs Commerciaux de 
France, 122 Rue de Provence, 


Paris 8e. 
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UIP torlAt nclud Vi 
Switzerland d ‘ "la 


and Bastide ne presi 


ee of the 


4{ithaus 


Guy Aldous for 
Newspapers Ltd 
week they were 
parte injunction 

The judge said that it 


Associate 
said that is 


granted an e4 


seemed 
that there was just enough 
the plaintiffs’ case to make 
ht to grant interlocutary relic! 
He would continue the injun 
tion granted last weck 
judgment in the ac! 
the parties Thes 
the defendants a littl 
would not hamp 
r business 


By Our Paris Correspondent 
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the 


dia da ( 
enerai secreta 
France). Belgiun 
hy M. Bouche 
VW. Baudouin 

t iP Sers ce 
rom 27 bis, A 
Paris \7Te 


and 
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* 
hundred m 
£1.500.000) 
MmMmount spent anr 
on advert ng hare 
cluding impor 
home perms, hair dyes and 
a 
Leading French 
field ire Vitap mn e 
Oréa Bioréne ind Kole 
Annual turnover of the ind 
9000 m 
million) compet 
! fierce, and more so nce 
American firms (eg, Helen Curt 
and Dutch firms, too (Indola) 
I made their appearance on 
the French market A compre 
} ind authoritative survey 
i the subject ippears in the latest 
of Entreprise 


something like 
francs (49 


ensive 


. . . 


Statistics just published reveal 
that there are 183,992 tele 
vision receivers (officially 

‘ lare f) nm / rance ompared 
with 125.088 art the end of 
December 1954 S9Y.971 at 
the end of 1953 

113.310 of these sets are 
by viewers in the Paris area 
of the rest are concentrated in 
North and North-East France 
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ADVERTISER'S WEEKLY 


Electrolux 


LAUNDRY 
EQUIPMENT 


Brit 


d manufacturers 


to tell 


‘ 


iin’s leading 
of its 


many unusuai acvantages. 


Stratford House 


= Street, London, N.W.1 


FOOD MANUFACTURE 


FOOD MANUFACTURE is one of 
LEONARD HILL TECHNICAL GROUP 


nonthly 
g uith all 


ng in which 


earth-mor ng and earth- 
moving equipment are wu 
volved -open-cast coal and 


iron hydro 


land re- 


ore, electric 
det elopments, 
clamation, harbours and 


docks, coast defence works, 


river widening, canal con- 


struction, etc 


MUCK SHIFTER 
and Public Works 
is another publicat 


gest 


nm of the 


CHANICAL 


GRO 


CORROSION TECHNOLOGY 
MANUFACTURING CHEMIST 


the 


FIBRES (NATURAL AND SYNTHETIC) 


PAINT MANUFACTURE 
WORLD ChOPS—aTOMIcs 
FOOD MANUFACTURE 
POTTERY AND GCLase 
BUILDING MATERIALS 
MUCK SHIFTER 
PETROLEUM 
CHEMICAL 4ND PROCESS 
ENGINEERING 


All published as 
Stratford House, 
Eden St., London, N.W.) 
Specimen copies on request 


New Bear Brand drive to launch 
‘Big 4 Nylon Features’ in autumn 


Part of a large-scale promotion 
this autumn for Bear Brand stock 
ings will be a full page in the Dail) 


Mail. It is claimed that Bear Brand 
stockings took the first full-pag: 
advertisement ever offered by th 
Daily Mail, on April 23, 1925 

The scheme will be using larg 
spaces in national dailies and Sun 
days, magazines and the trade press 
to introduce Bear Brand stockings 
which incorporate four new nylon 


features, in addition to the norma! 
range 

Among the other large spaces 
being taken are a half-page in the 
Daily Express and a very larg 
space in the Daily Mirror. Trad 


press advertising 1s telling retailers 


to look out for Bear Brand's “Big 
our Nylon features.” 
An experimental TV spot for Bear 


Brand stockings was one of several! 
films shown by Radiovision on 
Monday to representatives of adver 
tising agencies and the press 
demonstrate the variety of styles and 
techniques covered by the organisa 
tion. Agents are Alfred Pemberton 
Ltd. 


Two new brandies 
to be marketed 


Two new brandies are shortly to 
be introduced simultaneously on the 
British market They are Lorel 
Pure Grape Brandy and Normandin 
Tradition Liquer Brandy which ar 
both being marketed by Brandie 
France Lid., a newly formed com 
pany 

Lorel advertising will be carried 
in national dailies and Sundays and 
probably some provincial papers 
Normandin will be launched in class 
magazines 

Brandies of France have ap 
pointed the Clifton Advertising 
Agency to handle their advertising 
and Public Relations Associates 
Ltd. for their public relations 


New Rael-Brook 
shirt launched 


spaces in national daily 
papers, London evenings and th 
trade press are being used by Rac! 
Brook Lid. to launch the Toplin 
shirt 

The copy states: “Arriving Sep 
tember—the shirt you don’t iron.’ 
During November and Decembe: 
the campaign will be enlarged to 


s of 


Large 


take in women's magazines which 
will carry half-pages. Agents are 
Lucien Productions Ltd. 


‘Larger than ever’ 
Readicut drive 


The Readicut Wool Co., Ltd., are 
to launch their largest autumn and 
winter campaign Time will also 
be taken on commercial television 

Starting with a full-page in the 
Radio Times on August 5, the cam 


paign will include large spaces in 
national dailies and Sundays, colour 
spaces in magazines and spaces in 
other publications. Agents: S. C. 
Peacock Ltd. 


Norvie to promote 


shoes 


Wh is cl aimed by Norvic Ltd 
' tuff” in children’s 
range of women’s 

iunched by con 
sid campaigns this 


boy s” 


nd the Major are 
two ¢t from the Kiltie 
nge I featured in a 
ck-t promotion in 

r ind Sundays 

re I razines and the 
t j 1ign for the 
shoes will 
pr types. Agents 


Colman, Prentis & Varley Ltd. 


Juty 28, 


1955 


Sunday 
torial a 


included 
Greenlys Ltd. 


Clark’s to use 
peak time TV 


C. & J. Clark Ltd. are to take 


time during peak viewing hours 
on commercial television. They 


State that because it is not 
possible in the initial pro- 
grammes to cover the whole 


range of Clark’s shoes, they will 


promote their children’s 


foot 


wear with emphasis on fitting. 


Agents : 
tising Ltd. 


Cecil D. Notley Adver- 


‘ 


Large spaces for 


‘Little Chip’ 


A new campaign for Keiller | 


E press 


nd the trade 


tle 


th 


and Sunda) 
press, Dut 


the year provincial papers w 


in the drive. 


Agen 


Chip Marmalade is running 
national press. Advertisemen 
feature a new slogan: “A jar 
Keiller Littlh Chip is a ja 
energy.” 

Spaces being taken at preser 
in the Daily Express, Daily M 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


BRANDIES OF FRANCE LTD. 
for h fion Advertsing 
Agency I yunt for Public 
Relations utes Ltd. Cam- 
m n nal dailies and 
Su magazines 

= ARLES OF THE RITZ for 


Associates Lid 


CORVETTI /OILET PREPARA. 


TIONS n Wasey Lid 
( [ nal dailies and 
nday | lers Digest 
BRITISH PNEUMATIC TOOLS 
LTD. f I ild Macdonald 
(A i 
ACHESON COLLOIDS LTD. 
(Dispersed Pigments Division) 
for ( News Lid 
( paig je and technical 
pres 
H. & L. EPSTEIN (LONDON & 
MANCHESTER) LTD., furniture 
ma EXCLUSIVE 
Ft RNITU RE I rD., campaign 
in 1 motoring press 
STUARTS 
(KNIG HTSBRIDG E) LTD., fur 
<4 Cavendish 
Dat > \ Ss 
THE LIG HITE OOT REF RIGERA- 
TION a LTD. for Roles & 
Parker < 
PRESSE D STEEI co. LTD. 
(Prestco gerators) PR 
sccount f Press & Public Rela 
ti s I 
SMOOTH DG FE LTD., American 
firm o ret fitters for 


Allan Lid 


Campaigns 


-& 4. CLARK LTD. 


oper & ¢ 


using com 


merci n for their toot 
ear (Cecil D. Notley Advertising 
itd) 
J. LYONS & CO. LTD. g large 
spaces in Lond ven ne “pape rs 
for Lyons Oran Maid “Drink 


a Suck’ (C. Vernon & Sons 
Ltd.) 

DOME —_ FLECTRIC REN. 
TALS LTD. using national dailies 
and Londor venings (Robert 
Brandon & Partners Ltd.) 


READICUT WOOL CO. LTD. 
using large spaces in national 


BEAR 


NORVIC 


BROWN’'S 


JOHN WEST'S 


dailies and Sundays, colour 
in women’s magazines, 
page in Radio Times 
mercial television for ca 
Starting August (S. C. P 
Ltd.) 


RAEL-BROOK LTD. using « 


dailies, London evenings 
press and half-pages in w 
magazines for the Top 
(Lucien Productions Ltd.) 


JAMES KEILLER & SON 


using large spaces in 

dailies and Sundays, and | 
cial press later in the y« 
“Little Chip” marn 


(Greenlys Ltd.) 


using large spaces in gem 


terest magazines, Radio Tin 
colour spaces in womens 
zines for Viota dessicated 


nut (Auld & Tilbury Ltd.) 
BRAND 
using full-page in the Dail) 
half-page in the Daily 


large space in the Daily 


and 


er 


STOCKIN< 


M 


Expr 
Mir 


and large spaces in other nat 


dailies and Sundays, 
and 
ton Ltd.) 

SHOE CO. LTD. 
national dailies 
general interest 
trade press for 


or boys shoes New 


magaZit 


trade press (Alfred Pember 


u 


and Sunda 
magazines 
Toughster 


of women’s shoes to be promot 


n national dailies 
women s magazines 
evenings 
Prentis 


& Varley Ltd.) 


DERBYSHIRE 


and Sund 
Londor 
ind trade press (Colmar 


LEY KERNELS using wom 


magazines 


Advertising Ltd.) 


roM 


BRITISH CELANESE LTD. 


women's periodicals and 
press for new range of 
underwear 
vincial and trade 
to be used for 
Celanese men's 


Royds Ltd.) 


papers 
a new 
wear 


and trade press (Be 


STODDART & HANSFORD Lit 


BAR. 


using 
national dailies, provincial papers 


trad 


pre 


als 


Ss 


MIDDLE-CUT 


TUNA using national and pro 


women 5 

National dailies 
are 

range 
(G 


of 


Times and 


vincial papers, Radio 
trade press for new campaign 
(‘S.H nson Ltd.) 
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ADVERTISER'S WEEKLY 


counted just as much as beauty 


In a national contest where personality and intelligence 


y, 17-year old Patricia 
Barclay of Harrogate was chosen by film star 
Richard Todd as the HEIRESS Girl of t9¢5 


Smart, attractive young women like this all read 
HEIRESS, Britain's top magazine catering 


« i i y 
exclusively for the teen-age girl. 


@ . 
Advertisement Manager cor ge 
4 Bouverie Street 


George H. Phipp 
LUTTERWORTH PERIODICALS LIMITED 


london, EF. 


4. Phone 


Central 1732 


, 
) 
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HERTS 


ADVERTISER'S WEEKLY 


\ callie 
aa Rolie 4 


The 1,000 square miles 

covered throughout 

Beds, Herts & Bucks 
py the Home Counties 
ewspapers Group of 
eleven individual flocc! 
newspapers is a proved 
testing area. All test 
campaigns have shown 
that the area is one of 

the richest and most 

fruitful in the country. 


“ASS. 


Pepresested in London 
by VVill Micehen ir Led 
1}) Fleet Street, £.C.4 
Phone CENers! 1960 


suond 


Head Office : Luto: 
Phone 505 
Advert. Mavager : C. W. Gilder 


21,883 


Weekly 


Yes, that’s the latest 
record figure! 
+ 


Guaranteed by far 
the largest net 
sale circulation 


Send for details and rate card 
National Newsagent 
Bookseller, Stationer 


149 FLEET STREET, E.C4 
Tel.; CITy 2604 (5 lines) 


$3 years of continuous Publishing 


Most of the t2elly — 


goorl EMARGEMENTS 
mada by 


AUTOTYPE 


AUTOTYPE COMPANY LTD., | 
Brownlow Rd., London, W.13. Ealing 269! 


250 
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AND GAZETTE 


Agency’s liabilities were £28,000: 
Negotiations for sale ‘broke down’ 


Epwarp Martin Harvey Apver- 
TISING Service Lirp., 40 Sackville 
Street, London, W.1, advertising 
agents. 

Under Section 293 of the Com- 
panies Act, 1948, a meeting of 
creditors of the above was held last 
Friday at the Connaught Rooms, 
Great Queen Street, with Allen 
Martin Harvey, a director, presiding, 
when a statement of affairs was 
submitted showing liabilities 
amounting to £28,612 43s. 6d., of 
which £27,232 17s. 6d. was due to 
trade creditors and £1,379 6s. in 
respect of bank overdraft. 

Assets of a book value of 
£27,601 Ils. 11d. were estimated to 
produce £25,527 12s. 7d., less 
£302 7s. for preferential claims, thus 
leaving net assets of £25,225 5s. 7d., 
or a deficiency of £3,386 17s. 11d. 

The chairman reported that it was 
a very old-established business, the 
present company being registered 
at the end of 1937, but his father 
and himself had been trading with 
creditors for a very long time. 

Answering a question, he said that 
trading accounts for the year to 
September 30, 1953, showed a turn 
over of £120,000, a gross prof of 
£16,700, and a net profit of £688, 
but for the year to September 30, 
1954, although the turnover was just 
over £127,000, on which there was 
a gross profit of £19,115, a net loss 
of £368 was incurred. 

The present difficulties became 
apparent when the accounts to Sep- 
tember 30, 1954, were presented 
Attempts were made to institute 
various economies, with the result 
that some senior members of the 
staff felt they should leave and it 
later became obvious to. clients 


" Ulster’s leading farming publication 


The 
“FARMERS JOURNAL” 


(Official Organ of Ulster Farmers’ 


Union) 


A.B.C. figures 
Jan to June 1955 


27,949 


Belfast Office : 
18 Donegall Square, East. Tel. Belfast 24397 


“emsen OF THE 
avoir e@VAgAU 
OF CAC ULATIO 


London Office : 
69 Fleet Street, E.C.4. Tel. Cantral $453 


An experienced 
space-buyer 
wanted 


a technical and trade journal to give ful! 
coverage amongst plumbing, sanitary and 
heating engineers throughout the country, 
so he naturally included “The Plumber & 
Journal of Heating on the schedule. You 
should have a specimen copy and rates to 
hand. These will be supplied with pleasure 
on request to DALE REYNOLDS & CO 
LTD., 32 Finsbury Square, E.C.2. Telephone 
MONarch [54!. 


that the mpany v 
position. At 
the largest c reluctantly gave 
not to ter ‘ heir business 


not in a sound 
it a month or two ago 


aw } pany 

Mr. Harvey added that steps were 
taker » Save the situation 
and uj; day before the meet- 
ing ¢t < nad heen negotiat- 
ing f irchaser of the 
busine 1 going concern, but 
thes tions had all broken 
dowr 

T d also been 
idv cts of future 
radir at’ creditors’ 
expel ec it had been 
found s a resolution 
to wind sany on the 
grour 

Af liscussion a resolu- 
tion w ditors for the 
appoir .. W. Hunter, 
acc m & Co., 
418-4 n, W.C.2, as 
liquid ee of inspec- 
tion -d consisting 
of Sw Chamberlain 
Studio F. Sedgwick 
Ltd 


Copyright 


fringed 


4 ing of an 
applica Commercial 
G 1 Key Publicity 
and Key Dir relating to 
alleged t copyright by 
the ication was 
settled or y the defen- 
fants (a y use of the 
preset n of Kemp's 
U xbr al Directory 
n mr " ry (b) to 
destr ‘ of the 1955 
editior b ty Uxbridge 
Blue B n their pos- 
sessic , agreed sum 
in settlemer damages 

Mr. Skone chalf of the 
plaintuffs, K ‘rcial Guides 
Ltd, ma Statement in 

our 
The ony having 

wholly ) its’ directory, 
b admit stantial part 
of the ¢ ectory and admit 
that a copyright has 
been comr the circum- 
stan gt ¢ settlement 
referre 

It is under e defendants 
have called y 400 unsold 
copies from t | print of 700 

NOTICE OF DIVIDEND 

Doanorny Case & Co Lip, & 
Lansdowne R keley Square, 
London, W.1 mers and publishers 
No. 00137 of 1948 t and final of 
34. im the £ payabk iItspur Street, 
London, E ( 

St. Francis Puss Co. Lrp., 
$1 Tothill Street, Lond publishers 
No. 00574 ! and final of 
716d. in th t the office of 
the Official R Liquidator 
Inveresk Hous %. Strand, London 

( 

Lewis Grorce Sroakes, lately carry- 
ing on business w another as Lewis 
George Laboratories, 225.227 Hammer- 
smith Road, | jon. W.6. technical 
publishers and witl nother as 


Electronic Publications. 45 Py uth Audley 
Street, Londor wi tec hnical pub- 
lishers Ne 1S f ? First and 
final of 10d. in the £. payable August § 
at Bankruptcy Buildings, Carey Street, 
London, W.C.2 


WINDING-UP ORDER 
Cowvoy Pumiicarions Lrp., 6 and 7 
Crown Passage. Pall Mall, London, 

S.W.1.—Winding-up Order June 13 


NEW COMPANIES 


Bay Tree Press at Stevenage Lid., 34 
Gt. Titchfield Street, W.1 Nonunal 
capital: £100. Directors to be appointed 
Subscribers’ Samson Clark & Co., Ltd 
H. C. Tuck, 14 Manor Drive, Wembiey 
Park 

Current News Service Ltd., 243 Elgin 
Avenue, Maida Vale, W.9. To carry on 
business of journalists, agents, designers 
of brochures, booklets. Nominal capital 
£100. Directors: J. W. Hendry, DF 
Murphy 


Showcard Advertising Ltd., 10 Queen 
Street, Cheapside, E.C.4 Nomina! 
capital: £500. Directors: S. E. Stevens 
and Mary B. Stevens 


Trafalgar Holdings Lid. To acquire 
the whole of the issued share capita 
of Trafalgar Advertising Co., Ltd, and 
all the issued. ordinary shares of Norman 
Kark Publications, Ltd., and to carr 
on the business of newspaper and maga 
zine proprietors Nominal capita! 
£50,000 Directors not named Sut 
scribers: D. Frankel and J. L. Lane 


Hit Parade Publications Ltd., 5 1 
mark Street, W.C.2. Nominal cap 
£1,000. Directors: M. I. Kinn 2a 
Berenice Kinn 


Award Advertising Service Lid., 
licity House, Wilton Road, Salis 
To create, establish and maintain « 
cuit management organisation for 
Dorset Poster Advertising Co 
Hawkins and Son, Ltd., Salisbury 
Advertising Service, Ltd., and the 
don Poster Advertising Co, Lid 
others Nominal capital: £100 
manent director’ H. Albany-Ward 

Award Daily News Service Lid. 
licity House, Wilton Road, Sa 
To carry on business of adve 
agents and consultants, and contr 
for advertising space in newspape: 
other publications, and in a 
trams, omnibuses, etc. Nominal 
£100. Director: H. Albany-Ward 


Halifax Publicity Services (Cam! 
Ltd., 12 Victoria Avenue, Car 
To publish books, magazines 
tion sheets, directories, and t 
vertising space. Nominal capits 
Directors: J. Crossiey and S. B 


Howard S. Cotton Ltd., 88-92) | 
ter Row, SW.1. To carry on + 
of public relations and publicity 
and specialists, etc Nomina! 
£100. Directors: S. Cotton and M 
Cotton 


K. E. Public Relations Incorpo 
Ltd. To carry on business of adv: 
agents and public relations consu 
producers of radio, television and + 
programmes, ctc Nominal 
£100. Director D. K. Edwards 


(The above-mentioned particular: 
new companies recently registered 
taken from the Daily Register com, 
by Jordan and Sens Ltd Com: 
Registration Agents, 116 ancery la 
London, WC2.) 


WILLS 


Joun Sypney Simmons, of Wellinet 
Salop, formerly advertising manager 
W. T. Henley’s Telegraph Works ‘ 
Ltd., left £2,902 7s 9d gre 
£2.821 19s. 3d. met value 


Tuomas Hattam Forpnam, of Lan 
caster Park, Richmond, export adver 
ing manager, Yardley & Co.. left « 

n Great Britain valued at £9,551 ‘%s 
gross, £8,346 17s. Id. net value. (Dut 
paid £332.) 

Cot. Epwarp Jou~ Warp, retired 


Stoke-on-Trent, a director of Service 
and Co., Plymouth, and the Lidstone 
Billing Co. Ltd., left £12,311 14s. tid 
gross, £11,757 6s. 10d. net value. (Duty 
paid £709) 

Fraxk Epwunp Huones, of Griffiths 
town, Monmouthshire. managing direc 
tor of Henry Hughes Newspapers Ltd 


(proprietor Free Press of Monmouth 
shire) left £13,608 16s Rd er 
£13,547 8s. 24. met value. (Duty paid 
£1,360.) 


Faxest Wureip Kinp, of Stokesley 
Yorks, chairman of Kidds Advertising 
Ltd.. and Kidds Business Service Ltd 
left £2,100 Ss. 34. gross, £1,040 15s. 5d 
net value 
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®@ Continued from page 192 


Agreement on 
actors in TV 


basic studio fee; or alter- 
natively for single transmis- 
sions, a sum equal to not less 
than 10 per cent of the basic 
tudio fee If the advertiser 
exercises this option he may 
it any time after payment to 
the performer of 50 per cent 
»f the performer's basic studio 
ee acquire the rights to 
further transmissions in accor- 
lance with the provisions of 

2 and 3 below. 
Stage 2 : On completion of 
Stage 1, for subsequent addi- 
nal transmissions not 
xceeding 20, a sum of not less 
£3 10s. for each block of 
transmissions or _ part 

of 

rage 3: On completion of 
for subsequent addi- 
transmissions subject to 
remaining life of the 
nercial as defined below 
Life of Commercials) 


izes 


In respect of each block 
n transmissions or part 

of a sum of not less 
£3 10s.; or 
In respect of an un- 
i number of transmis- 
a sum of not less than 

for each six months or 
thereof 


SLOGANS, ETC. 


« ithstanding the provisions 
clause Fees above, the 

er may pay to the per- 
ise fees in respect of time 
trade marks and slogans, 

the recurring identifying 
an advertiser*, or a pro- 
service of a duration not 
jing seven seconds transmis- 
time, at an_ inclusive 
cing not less than £10 10s., 
each period of six months’ use 
ach station group of any 
of such slogans, trade 

ks and time signals made in 
rmal working day or night 

n the same contract for 
ye product or service or 
idvertiser® . provided that at 


Member 
Berk 


captain 


of the Newspaper and Advertisers 
shire Club where they held their summer meeting recentl, 
is standing in the centre of the front row with George Dunbar, 

honorary treasurer, on hi 


terms for 
ad films 


of filming the said 
trade marks and time 
signals were performances 
distinct from any longer per- 
formances to which the provi- 
sions of sub-clause Fees apply. 

* Advertiser in these two 
cases nly shall not include 
“ advertising agency.” 


LIFE OF COMMERCIALS 


Subject only to any specific 
agreemen: to the contrary made 
between the advertiser, the per 
former vd British Equity, no 
commercial may be transmitted: 

(i) From any station group 
after the expiry of three years 
from the date of its first trans- 
mission from that group ; or 

(ii) From any of the station 
groups after the expiry of five 
years from the date of its first 
transmission from any station ; 
or 

(ui) After the expiry of seven 
years from the date of its 
completion ; 

whichever is the earliest 


DISPUTES 


In the event of a dispute be- 
tween the performer and the pro 
ducer or the advertiser, the matter 
shall be referred to the ap- 
propr representative bodies, 
namely, British Equity, and the 
ASFP, or the IPA for concili- 
ation. If a party is unwilling to 
accept the recommendation of 
the representative bodies, or 
in the absence of such recom- 
mendation, the matter in dispute 
shal] be referred to two arbitra- 
tors, one to be appointed by each 
party to the dispute in accordance 
with and subject to the provisions 
of the Arbitration Act, 1950, or 
any Statutory modification thereof 
for the time being in force 

Other clauses in the agreement 
cover barring periods, times of 
payment, presentation, provision 
for dangerous work, costumes, 
illness, transport, overseas trans 
mission, and the hours an actor 
may work 


the time 
slogans 


Golfing Society seen at the 


Mel.” the 


left 


This dinner was gi 

Hotel, Hull, by the ¢ 
meeting in Hull 

(Hull), A. Robertson Ma 
(Glasgow). Others 

club, and Mrs. Kir 

J. Winford (Coventry) 
(Newcastle), H. Boul 
ci2 


London 
Officers elected 


The following me 
Publicity Club of Lor 
elected as offic« 
the various sub-c 
purposes and dey 
Harris; programn 
finance, §S I 
Reg Fielder; mx 
Ensor. 

Reception, lain 
Allan Edney 


Brown, former 


Betts; education 
public speaking 
little journeys, Reg 
Tony Wilson 

Cups and comp 
Fairley - honor 
Harold Butler 
Harding AA 
commitice deleg 
Martin Pick; NABS 
Goodman; intert 
Horace Martin 
secretary, Margaret M 
rary photographer, Ph 


Regent 
Gift to NABS «a 


memorial 
The Regent Advert 


sent a special donatn 
memory of Phihp Er 
the news of his ck 
reached them too la 
be able to send fi 
would have wished 


ing © jut 


Aldwych 
——E Ee 


New press 
Atar 
the Aldwych Club, Peter Eastwood 
G. S. Royds Ltd w apr “d 


honorary press officer 


officer 


cent comn ee g of 


Wolverhampton 


The president 
R. Wilkins, joint Managing 
ctor, Wilkins & Mitch Lid 
has accepted the presidency of the 
Publicity Club of Wolverhampton 


ADVERTISER'S WEEKLY 


‘S 

Hull Daily Mai photograph 
utes and guests at the Royal Station 
Lid. on the occasion of the CDC 
past chairmen, J. W. Hallowell! 
ndon), and W. H. Hamp-Hamilton 
neron \Kirby, president of the Hull 
Hull delegate, and Mrs. Brown 
nan of the CDC, Miss Edith Gou 
A. Luscott Evans (Birmingham) 
Hull club, and H. Cave (Leicester) 


hree 


Philip Emanuel 
memorial 
service 


A memorial 
i manuel 


service for 
formerly idvertisement 
director, Odhams Press Lid... was 
held last Thursday at the Liberal 
Jewish Synagogue, St. John’s Wood 
London The Rev. Philip Cohen 
officiated 


Philip 


The large congregation 
Mrs Emanuel (widow) John 
Emanuel (son), and other relatives 

W. Surrey Dane (chair Daily 
Herald, and joint managing director 
Odhams Press), H. Kamlish (adver 
tisement director, Odhams Press) 
J. Rosswick (advertisement manager 
Daily Herald), and Mrs. Rosswick 
C. Bronkhurst (advertisement direc 
tor, John Bull), and Mrs. Bronk 
hurst, P. R. Zimmerman (Business 
Publications Lid.) 

J. M. Judd (general 
sales promotion depa 
Odhams Press) Paul Ro 
Roger Rosswick, R. J. Flee 
and Road Construction) 
Isaacs and Mrs. Isaacs, L. Tempk 
Rosswick Mrs Max Bern 
H. G. Saward, Paul Jenners (Tempk 
Press), Sydney Coyne (World's Press 
News) 

Glanvill 


included 


nan 


manager 
tment 
swick 
(Roads 
H. B 


Benn (trustee, National 
Advertising Benevolent Society 
and = president Thirty Clut of 
London) Hi Oughton (W Ss 
Crawford Ltd.) l I Room 
(director-general Advertising Asso 
ciation), E. O. Norton (Periodical 
Proprictors’ Association), Miss J. A 
Reynolds (Samson Clark & Co 
Lid.), Stuart Mander 
Newnes Ltd.) 

A. W Burnett (Amalgamated 
Press), B. W. C. Cooke (Tothill 
Press), G. L. McLellan (Boro Bill 
posting) A Solomons (Daily 
Heraid), H. SN. Priaulx (liffe & Sons 
Lid.), J. Arnold Jackson (Osborne 
Peacock Co Lid.), R. A. fF 
Williams (Condé Nast Publications) 

Ww Ww J Studd) = (llustrated 
London News and Sketch), G 
Lindley Sparkes (chairman, National 
Adverusing Benevolent Society) 
Maurice Cowan (Chiltern § Films), 
H. Frankyl (Paramount Plastics), 
Gordon Boggin (Mather & Crow 
ther Lid.), G. J. Royds (G. S. Royds 
L1d.), Charles Lytle (C. J. Lytle 
Advertising Lid.) 


(George 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


ADVERTISEMENT 


SENIOR 
COPYWRITER 


Glaxo Laboratories Ltd. offer a 
permanent progressive post to 
He will 
head a team of writers in a busy 
advertising Department engaged 
on the production of 


a mature Copywriter. 


lively 
advertising for medical, 
food 
products 


veter- 


inary, and agric iltural 


The post is pension- 
able and carries participation in 
the Incentive 
Apply to Personnel 

Glaxo Labora- 
tories Ltd., Greenford, 


Middlesex. 


Company's 
Scheme. 


Manager, 


Re PRESENTA.- 


Jury 28, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT, 3s. 64. per lime, 4s. per display panel inch 
APPOINTMENTS WANTED, 3s. per line, 35s. per display panel inch. All other 
ations, 4s. per line, 45s. per dispiay panel inch. Minimam, 3 limes. Box No. 


charge, one lime plus is. covering postage, etc. Series rates on application: all 
advertisements under seven insertions MUST BE PREPAID. Address “ Advertiser's 
Weekly,”’ 180 Fleet Street, London, E.C.4 CHAacery 8844 (Ex. 25). 


APPOINTMENTS VACANT ~*~ 


Situations Vacant : * The en ment of persons answering these advertisements mast 

be made through « Local of the Ministry of Labour or « Schedaled Employment 

Agency if the applicant is men ~4- 18-64 inclosive or 2 woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from _the provisions of the 
Notification of Vacancies Order 1952.’ 


DAVID JUDD ASSOCIATES 
LTD. 
are still looking for o 
TOP-TOP-TOP-Clas 
Lettering Artist 


Apply by letter to 


3 Albemarle Street, VV.!, or 


"phone MAYFAIR. 5560 


AN 
OPPORTUNITY 


exists in a progressive 
Advertising Agency for a 
young man who believes 
he knows most things 
about mechanical produc 
tion and a lot about 
reproduction and who 
seeks an opportunity to 
develop a_ Production 
Department along 
different lines to those in 
which he has worked 
Write in confidence to 
Managing Director 


onsideration 


area of £4,000 a 
scheme its of} ed, 
ment are good 
apply. Replies, 


strictest confidence, 


Managing Director, 
Box 1485 
Advertiser's Weekly 180 Fleet Street EC4 


Starting salary will be in the 
year, 
and prospects of advahce- 
Rolling stones need not 
which 
should be addressed to : 


Box 1434 
Advertiser's Weekly 180 Fleet St EC4 
SECRETARY wanted for Pub 

anager of Chemical Manufactur 
in Holborn area. Some know 
advertising or publicity adva 
S-day week Send details 
ence. age and salary required 


GA 219, 4/7 Salisbury Cour 
Street, F.C.4 


SPACE SALESMAN 


of experience, prepared to work 
on money-making media This 
carries with it a genuine opport 
of advancement to 


manage” 


Phone GER 2437. 


JUNIOR DRAUGHTSMAN + 


Manchester area tO assist 
with preparation of plans 
trons and display units M 
eaperience m this work 
Commencing salary up to £4 
me to age and experience ‘ 
tions n writing to the P 
Officer Coal Utilisation 

3} Upper Belgrave Street I 
Swi 


mvt We nonthly trade 
ech Rer e with 
mung ————— 
aan a Excellent OPENING for young man or woma SECRETARY -SHOPIUAND TYPIST, 
e ol panie (18-23) of good education with inters we “od business ex- 
rT Af in writing who wishes to start career perie for interesting 
/ he kq nm in advertising with multiple reta r »ndition 9.30 
A Ke Hig reet organisation in Ealing. Five-day week ; Please apply, 
w 5 Canteen Holiday arrangements re ta , experience, 
TECHNICAL ILLUSTRATOR quired spected Box ‘ 180 Fleet St BC4 
e ele é m Box 1514 Ad Weekly 180 Fleet St EC4 = 
wi 
‘ O r ARTISTS REQUIRED by manufac 
F a turine Jewellers. for work similar t ASSISTANT 
i im the Painting of Miniatures A TING 
nn opportunity for designing Excellent iin ‘ 1On MANAGER 
Wr K af pay and opportunities 
BK Box 1523 Ad. Weekly 140 Fleet St FC 4 if you want vility and the 
ns opport velop your 
talent in expanding London 
Agency—-this ‘ our chance. 
Working knowleoge of process 
and typograr ntial. Agency 
experience des e, but the will 
to work anc is more im- 
portant Age 3-25. Com- 
: mencing salary 5 day week. 
Ma ’ r of a well-established and M you believe this is you—send 
- ae : full details to Crossley & Co. Led., 
lly distributed product seeks an iideey Seccre fauien, flees 
\dvert Department Head. The success- Street, E.C.4 
i! candidate must have not only good copy CAN YOU SELL iracsport Advertising 
' - Spa t h with us. Big 
sense but both management and marketing n a earned. Only 
exper me -auired Howards 
experience. The product having proved to ve Ltd Market Street, 
anchester 
lend itself particularly to direct mail adver- EXPERIENCED SPACE SALESMEN, 
. ma r temaie t od connection 
tising, experience of, or at least interest in, with Ad eA Sdenulesbasers 
and Reta j ! by well-estab- 
this medium will taken into special hed hig ’ publications 
Bos 1SO4 A Week 180 Pleet St BC4 


enerous pension 
e Marks & Spencer Limited 
have vacancies 
for first class, fully qualified 


OISPLAVINERN 


will be treated in 


Intending 


applicar preferably not 
more than 35 years of age, should have 
sound experience of the Departmental 
Store type, in handling a wide variety 


of merchandise, and be fully conver- 
sant with modern technique 

Commencing salaries, which are 
Progressive, are between £550 and £650 
per annum, but a higher salary will 
be paid for exceptional qualifications 
There is also a comprehensive Pension 
scheme 

Apply by letter 


hy giving full —_ 
story to 


Appointments 


YOUNG 
MAN 
REQUIRED 


National Service completed 


to assist in Advertising 
Department of large National 
North - West 


London. Main duties will be 


Advertiser in 


to supervise distribution of 
display material and literature 
Must be keen and intelligent 
Write 


Stating age, experi 


ence and salary required to 


Box 1490 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Jury 28, 1955 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
Production | << Layout. 


Assistant VISUALISER 


An important 
turers in the Midlands require 
required to handle interest- services of an scematiied all-round 
visualiser for thew Public Depart 
ng National and Technical ment. The field of activit ie 
ACCOUNTS In a rapidly-expand- the production of catalogu caflets 
& agency. He should have posters and printed matte 
ad about 2 years’ produc- . 
on experience and be able 
to work on his own. 


Advertising Manager requires assistant in firm of car manufac 


marketing nationally advertised 


the 


Company con- 


wil 
sumer goods. Layout and typography essential : 
generally 
under the direct it 
Publicity Manager 
only be considered ft 
with « proved 
experience who 
submit examples of 
m the first 
No. giving the most comple 
of career to date DO NOT 
ANY SPECIMENS. No 
will be ¢ 
Pia 


apt 


experience in packaging, some finished artwork rth 
This is a real capa 


recy f 


and lettering useful but not essential. 
jay week, pension scheme, 
cheon vouchers, holiday 


angements honoured. 


van called 


past work Ay 


opportunity for a keen man. Write or phone for 


nstance | wing Bos 
details 


SEND 


1 


appointment to the Advertising Manager, Hale, 
Highams Park, E.4. Tel.: Larkswood 2345. 


O j. BOWLER 
ALLARDYCE PALMER 
LTD. 

09 Kingsway, W.C.2. 


HOL. 9281. 


nsidered that does 


) State the an mt 


cam wishes car 


Box 1526 
Advertiser's Weekly 180 Fleet St &C4 


TARIAL 


academic 


required 
Accurate 
Print back 
£400-£500 
8965. ¢/« te t j prepare 
31 Budge > t k and 
EC4 experience lrawings in perspe 
Box 1513 orbru r 

ADVERTISEMEN 

TIVE or Age f 


EDITORIAL ive 
ASSISTANT Comme 


fet ails 
o Bem: 
Wellington St 


PRODUCTION 
“ 


SECRE ASSISTANT A GOOD 
by stitution { for 


tsei 


OPPORTUNI 


OFFICER. 
1 for the post 
Officer for the 
United Kingdom 
t qualifications 
ovided if neces 
apphicauons. pre 
T age 
cations 


sent to 


ARTIST 
Nortt 


sectioned 


mtial 
Salary 

Box Ne 
& Sons Lid 


RELATIONS 


are ivite 


TECHNICAL 
my near 
Barker 


white U 


Ad W 


hing 


asaiaee s AW. 695 

qual La Wo 
‘ 

sid be 


wt two referees t 
wsor Esq Secretary 
Jut Trade Federal 


Bank Street, Dundee 


SLCYRUS LTD., 


ncolr 


required for monthly magazine covering on : 
the manufacturing industries. A wide 
engineering background, writing ability 
and sub-editing experience desirable 
Write giving full details of qualifications 
age and previous experience to 


Box 1511 
Advertiser's Weekly 180 Fleet St EC4 


CAT 19 ASSISTANT required | 
vil I HS rimer ot Wes Agency 
< F good icdy f Agency 
Phone 7464 or write 
experience and = salary 


Excavator 

require a Publicity 
Personne! Manager 
rence and required 


RLS 


salary 


Production 


\panding 


LONDON OFFICE of GEE’S 


king for a 


CREATIVE LAYOUT MAN 


lair tor fashion 


sue 


ulre a 
!RAFFIC CONTROL 
ASSISTANT 


Box S$ Ad Weekly 180 Pleet St EC4 


JOHNSON’S WAX 
require a 
MARKET RESEARCH 
MANAGER 


Applications 
from men with sound ex- 
perience in the following 
branches of research in the 
nationally advertised con- 
sumer packaged goods 
tield 


i ee) 


r F, aged about 
work on interesting 


up of accounts are invited 


»plicants must have a The wonderful chance 


od working knowledge here for man with enough 


f Pro q 
Production procedure RE me aven perience behind him 

Shop Audits 

Consumer Diary Panels 
Market Potentials 


New Product Potentials 


and agency routine 


and a real enthusiasm 


Phone, or write, stating 


Write or phone for an appointment 


rperience, age and salary 


This ts a new position which 


equired, to offers excellent Art Director 


Traffic Control Manager, 


SMITHS’ 


Advertising Agency Ltd. 


100 Fleet Street, EC 4. FLE $371 


prospects 
pension 
sharing 


Comprehensive 
plan and profit 
scheme 


Write in confidence, with 
concise details of experi- 
ence, present salary and 
salary required to 
MANAGING DIRECTOR, 
JOHNSON'S WAX PRODUCTS, 
WEST DRAYTON, MIDOLESEX 


Gee Advertising Ltd 
109 New Bond Street, W.! 


MAYtfair 8617/% 


@ We'll accommodate holiday arrangements 


‘Phone your classifieds 


CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


WOOD 
are looking 


for a 
CREATIVE 


LAYOUT 
ARTIST 


Please send an 
outline of your experience 
to the Creative Director. 

Then we will arrange 


an interview. 


25 SAVILE ROW, W.1 
REGENT 7080 


PRITCHARD, 


JuLty 28, 1955 


‘CLASSIFIED ADVERTISEMENTS 


} APPOINTMENTS VACANT 


Situations Vacant The engagement of persons answering these advertisements must 

be made through « Local Office of the Ministry of Labour or a Scheduled Employment 

Agency i the epplcant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


FIRST-CLASS LAYOUT ARTIST 


o take charge ofadepartment. Must have experience 
of designing Catalogue Covers, Brochures, etc. This 


-paid position could lead to executive appointment. 


1 confidence to 
Box 1538 } 
ser’s Weekly 180 Fleet Street EC4 


PRESS RELA s. Progressive LARGE NATIONAL ADVERTISE 
Axe stive for PR situated in N.W London 
Dey istic background capable Female Assistant in tt 


f Industrial P.R 
is permancnt 
attractive future 


for and enthusiasm 
Wr 


door Publicity Department. Apr 
age about 25, should be cap 
keeping routine department 
on billposting and be able t 


Jetails of past her own A reasonat 
exe ledge of shorthand typing is : 
Be ; \ 180 Fleet St EC4 Excellent canteen. Social ar 

Club Non-contributory 
ADVERTISING Cepable Assistant, scheme. Write, stating age ar 
ac é Tr required, with full details of previous experi 
exe v 2 sound = selling Box 1530 Ad. Weekly 180 Fice 

prepare layouts 

G ractive prospects ARTIST required for Studic 
Pe joliday arrange packaging firm High star 
rT rite, giving details work required in lettering and 

f onnel Manager Apply, with recent specimens 

B B 1. Manningham to Personnel Office Hunt 


Limited, Theydon Road, Clapt 


F. C. PRITCHARD, WOOD & PARTNERS LTD. 


Junior 
Account Executive | 


An exceptional opportunity is now open in a London 


Adverusing Agency of first-class standing for a young 

man aged 22/27 years, with University degree and two | 
to four years’ experience in production and “ traffic ” 
departments of a substantial Agency. 

ONLY plicants within the above brackets of age 


anu experience will be considered. 


Applicant 


are invited to write stating 
Length of service in : 


1. Agency Production Department dealing with 
Mechanical Production 


* Traffic’ or Progress Department 
if separate from (1). 


2. Agency 


3. Agency as Assistant Account Executive. 


Any other Agency Department 


1529 Advertiser's Weekly 180 Fieet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Juty 28, 1955 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
Po APPONTMENTS VACANT 


APPOINTMENTS VACANT 


YOUNG 


VISUALISER/LAYOUT MAN | Graham & 


required to work with busy creative group. Ability 
to produce fresh ideas, and to finish layouts to pre- 


’ + . 
sentation standard. Excellent working conditions. ™ 
Luncheon voucher scheme in operation. | 1¢ S 
Write, giving details of career and salary required t) :-— 


Personnet Manager. 


Clifford Martin Ltd., 33 Regent Sireet, $.W.1. WISH !? APPOINT 


DVERTISEMENT REPRESENTA.- MAIL ORDER ADVERTISING SALES 
TIVE. Reliable man able to take MANAGER required in London by 
rol of a group of small periodicals well-known firm of jewellers. Apph- \ f ) T H E R 

ble of development Must be cants aged 30-35 should have f » J 
i correspondent and know what thorough knowledge of mail order 
t representation means. Salary selling by press and post and be able 
500, commission and expenses to take complete charge of mail order 
539 Ad. Weekly 180 Fleet St EC4 department, co-operate with adver- 
YPOGRAPHER required by medium- tising agents and maintain efficient 


— . 
{ London Agency well-known for records Knowledge of the jewellery 
sality work on nduntrial trade would be an advantage This 
. —y Must have at least 5 years’ is a new appointment with unlimited 
‘exneaienee Write full details opportunities Please send full par- - 

xperience and salary required ne aye age, experience and salary 

< required to 

aoe _— ji 1. Box 1544 Ad. Weekly 180 Fleet St EC4 

YOUT A ST required by estab- - > , ecp , 

1 West End Registered Practi- MARKETING EXECUTIVE wanted to T O b R E SPO NSIBLE 
in Advertising Must have Strengthen expert team in international 
ideas and capable of doing branded consumer products group 

finished artwork and lettering Age 25-32. Wide experience including 
prospects and congenial advertising. Energy and vision. These 
g conditions Write staung nd something more will carn a high 


required and giving full par- lary and ultimate senior responsi- . ) 
rs of experience, to ty Write Managing Director ; | i< 
S37 Ad. Weekly 180 Fleet St BC4 Box 1515S Ad. Weekly 180 Fleet St BC4 “ 
OF 


Creative Impvriant Accounts 
Visualiser /Ideas Man 


(OR WOMAN !) 


He mus: be a First-Class 
Ability to write copy would be an asset &T ' 

but even more important is experience in V , aliser and a 
producing outstanding consumer cam- (Good Administrator 
paigns—not individual advertisements 
eS ee oe ee ee ae THIS IS A HIGH LEVEL APPOINTMENT 
work covers an interesting range of national 
accounts—some with a feminine appeal. Please write or telephone (in confidence) 


Write or ‘phone for an appointment if 


THE MANAGING DIRECTOR, 
you can produce evidence of successful 
campaigns. GRAHAM & GILLIES LTD. 


37 GOLDEN SQUARE, W.1 
CRANE PUBLICITY LIMITED ‘PHONE: 


1 Fitzroy Square, London, W.1 GERRARD 9121 


Telephone:—EUSTON 806] 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


FOR 


The Publicity Manager 
C. ©, Wakefield & Co, I 


46, (Crosvener Street 


CASTROL HAVE 
IMMEDIATE VACANCY 


JUNIOR ARTIST 


"The successful applica 
XH) and will have he 
a a eee aS oe able to produce Slick Creative 
sien eh Gel come ~ va Layouts for client presentation 
‘ F d some finished work. Excellent 
“ y -_ prospects and working con 
ee ditions. Write giving full par- 
i ee acanape <Q ticulars, or phone : 
bs Pree oes S. CORTHINE 
- : me Austin Knight Led., 


London, W.1 


APPOINTMENTS VACANT, 


Situations Vacant : “ The engagement of persons answering these edvertisements must 
be made through « Local Office of the Ministry of Labour or » Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 
wnless be or she, or the —- “s — 


inclusive 


from the provisions of the 


1952."" 


Experienced 


«| | LAYOUT MAN 


212a, Shaftesbury Ave.,W.C.2. 
TEMple Bar 7801. 


GREENLYS 


require an experienced 


PRODUCTION 
MAN 


Pt 2 A Pielder 


nent 


AUSERTISEMIENT 


MAKE.-1 


td 
SECRETARY ASSISTANT Put 
Manager ft leading industria r 
pany Pre iS CAPerienc a F 
» CLERK a Geasmeal of Adve 
. Trade Agen : advantage hn 


VIE DIL MESIZE AGENCY 


The Technic 


closely with 


ling import 


advertising 


nical quality 


“outot tl 


salary 


1 Fitzroy 


Tele 


requires ane 


required 


and genera! p “ ru 
ay the department There wi " 
opportunities to heip im the ff 
J tion of publicity maternal, film 
exhibition § displa and phot 
If you are looking for a jot 
. sponsibilit ind = s var write 
Secretary Foundry Servic I 
Long Acre. Birmingham 
SPACE SALESMAN for specialised 
well-sponsored media Some ray 
Experience selling direct Scope 
earn above £1,000 pa Tel CRO 
ECA 2631 


Opportunity for 
TECHNICAL 
COPYWRITER 


al Division of Crane Publicity 
xperienced copywriter to work 
the Account Executives hand- 
technical and 
More important than tech- 
ms is the ability to produce 
advertisements with copy 


ant industrial 


rut 


that sparkles 


Please write stating age, experience and 


or ‘phone for 


appointment 


CRANE PUBLICITY LIMITED 


Square, London, W.1 


phone EUSTON 806! 


ALL-ROUND ART! required by 
4 


bus gency Good 
gua id slick Visuals 
TEMre 

ADVERTISEMEN) REPRESENTA- 
TIVE North Wales 


40 Fleet St EC4 


POSTER SITE 
NEGOTIATOR 


or PAP. sites 
Write full 


ete. Se t 2 
Advertiser's W ) Fleet St EC4 


ed for Speci 


missior Car 


SPACE SALESME 


tters only 
I liford 


POINT OF SALE 
DESIGNER 


required 


tment studio. 
t all types of 


sign depar 
Able t vy 


display rom roughs 
o finishe duction drawings. 
No specimens this stage. 
Details of experience and salary 


required to Acme Showcard 
& Sign Company Ltd., Para- 
gon Works, Enfield, Middx. 


PRINTING Representative 
e w he Liass 
r i con 
tEacell t pros 
ge 21-2 Must 
. N nal Service 
Ww 
Box 15 ‘ Ww Fieet St EC 4 


GREETING CARD 
ARTIST 


Greeting Card Manufacturers 
have vacancy for first-class 
full-time Artist. Experience of 
the popular style of Greeting 
Card design is an advantage 
Must be able to produce a 
high standard of finished 
artwork. Good salarv to the 
right man. A. Mason & Co.. 
Ltd St James's Works. 
Croydon 


Jury 28, 1955 


APPOINTMENTS VACANT 


POTTS 


have room for another 


PRODUCTION 
MAN 


Able and willing to work 


directly with Accounts 
Executive and to co- 
operate with an experi- 


enced production team 


A man with a good agency 
background and an intel 
type 
Here is an opening for 

man 


ligent interest in 


young who sees his 
future with a growing ands} 
zo Write 
or ring General Manager 


ahead agency 


RICHARD POTTS & PARTNERS LTO 
34-35 HIGH HOLBORN W.C.| 
CHAncery 4974 


COPY CLERK 


required immed 


trade periodical publishers. Ex 
hand @ advertiser 

and make-up desirat but k 
tcelligent tra cc . | I 
week Forbes Publicatior I 

Kensing High Street, W 5 

Western 985€ 


BIRMINGHAM 


Young man 20-25 requ 
as assistant handling 
advertising for a comp 
manufacturing Agricult 


Machinery Advertis 
experience an adval 
but not essential. Ple 
of scope for right mar 
Commencing salary £40 
p.a 5 day week, ¢ 


tributory Pension Scheme 
Canteen facilities 
Please yio 


Box 1512 
Advertiser's Weekly 180 Fleet St EC4 


apt 


THE KNIGHTON STUDIOS 


another ettering Arti Ss 
bility H 
S15 am 
Write or pn 
153 Chea je, EA 


Monarch 2299 


COPY DETAIL MAN reguired tor W 
nd Ax y Phor Prod 
Manager, MAYfair 903 


SENIOR 
IDEAS MAN 
and 
VISUALISER 


wanted by London 
Must be capable of 
national campaigns 
paring finished layouts For 
a preliminary interview -— 


Telephone GROsvenor 8228 


Agency— 
initiating 
and pre- 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Juty 28, 1955 


POI 


AMBITIOUS ? 


if you are well qualified, young 
(25-30), energetic, won't mind 
doing anything from talking to 
Directors to Proof reading— 
you can join us in a rapidly 
expanding programme as account 
Executive, good starting salary 
—Profit sharing and opportunity 
to join Board in three years. 


SALES PROMOTION LTD. 
243, Elgin Avenue, 
Maida Vale, W.9. 


MENTS VACANT 


KEEN PERSON as Advertisement Man- 
ager, Psychic weekly. Excellent pros- 
pect Experience not essential but 

referred 


P 
Box 1519 Ad. Weekly 180 Fleet St EC4 


VISUALISER 


Above to produce slick pencil 
layouts for print and press, and 
handle own production details. 


Good salary for agency-experi- 

enced man. Phone TEM 0046 

or write 

GILBERT ADVERTISING 
SERVICES LTD., 


10 Norfolk St. London, W.C.2 


HIGH WAGES PAID for top-quality 
ettering Men by old-established West 
End Studio with delightful working 

ns H & A Dix Ltd., 


TEMple Bar 1396 


A POST OF 
FASCINATING 
INTEREST 


Managing Director of high-class 
fashion retailing and manufacturing 
business, requres SECRETARY 
PERSONAL ASSISTANT, preferably 
knowledge of, or interest in, 
n advertising. Delightful work- 
ing conditi and opportunities for 
advancement. Please apply in writing 
giving full particulars, including present 
salary, to: The Managing Director, 
Cresta, 152 New Bond Street, W.1. 


ms, 


LADY ASSISTANT, Shorthand Typing 
for Art/Production Section 

Street Office of National 
Organisation All details of applica- 


tion to 
Box 1534 Ad. Weekly 180 Fleet St BC4 


ARTIST 


FOR 
SHOWCARDS 
& CUT-OUTS 


required by London’Company special- 
ising in quantity-produced showcards, 
cut-outs, etc Must be capable of 
producing slick modern presentation 
and subsequent finished work 
Good lettering essential figure work 
or kr constructional 
displays an 

« 


State fully experience and salary 
required 
Box 1609 
Advertiser's Weekly 180 Fleet St €C4 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT & 


ADVERTISEMENT 
MANAGER 


Engineering publication with large 
circulation requires at once fully- 
qualified gentleman on part-time basis 
to manage advertising activities Re- 
cently retired but active executive, 
preferably with extensive connections 
and expert acquaintance with all aspects 
of advertising. Reply in confidence, 
giving full details to 


Box 1542 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG LADY required for all-round 
routine in small but busy Advertising 
Agency (R.P.A Fleet Street area 
Shorthand typing essential. 9.30 to 
5.30, no Saturdays. State age, experi- 
ence, salary, etc., & 

Box 1547 Ad. Weekly 180 Fleet St EC4 

PUBLICITY MANAGER in large firm 
of West End Manufacturers and Mer- 
chants requires Assistant familiar with 
routine of catalogue, brochure, leaflet 
press advertising work. Knowledge of 
preparatory work for Rotaprint 
machines essential Write full details 
age, experience and salary required, to 
Box 1546 Ad. Weekly 180 Pleet St EC4 

LAYOUT CREATIVE required 
preferably with Agency experience 
sound permanent position suitable for 
a versatile man who will most prob 
ably be over 40 Apply by letter 
stating age, experience and expected 
salary. Henbest Publicity Service, Lid 
Digby Chambers, Post Office Road 
Bournemouth 

LARGE NATIONAL 
‘quires Traffic Controller in Adver- 

ing Department. Duties will include 
ng and progressing of Print and 
terial through all stages, 
ng. and general assist- 
{ department. Five-day 
nm vouchers. West End 
tating age, experience 
ind salary required, to 


Box 1545 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


ADVERTISING MANAGER 


of nationally known manufac- 
turer of consumer products now 
seeks the wider opportunities 
of a new connection. Fully 
conversant all forms of media, 
at home and overseas. Practical 
creative ability, media planning, 
campaign initiation, organisa- 
tion and administration. Pre- 
vious experience includes 4 
years with two London agencies. 
Moderate salary requirement. 
Box 1510 
Advertiser's Weekly 180 Fleet St €64 


mar 


ADVERTISER 


EXPERIENCED SPACE SALESMAN, 
age 35, available; also experienced in 
radio, film ——— and seiling 
Box 1540 Ad feckly 180 Fleet St BC4 

JUNTOR COPYWRITER, knowledge of 

currently with Public 

unmatched experience 
Market, seeks suitabiec 


duction, 


Box 1522 Ad. Weekly 180 Fleet St BC4 
HAND-PICKED “ SECRETARIES 
available.—The Wigmore Agency, 67 
Wigmore St., W.1 HUNter 9951/2/3 


ADVERTISING MANAGER 


round adver- 
ty and somenes- 


re on of advertising 
Provinces preferred 


Box 1528 
Advertiser's Weekly 180 Fleet Sc EC4 


materia! 


’Phone 


your classifieds 


APPOINTMENTS WANTED 


PUBLICITY AND 


PUBLIC RELATIONS 
A MAN OF 25 


Wants a responsible job where he 
can make the opportunity, as an 
assistant to Company Director 
Publicity or P.R. executives. Edu 
cated. Tri-lingual. Experience in 
Commercial Radio. Press media 
Sales and distribution. Knowledge 
of type. Organising ability and a 
flair for publicity Specialised 
knowledge in the Far East. Highest 
references. Gumption and initia 
tive. Only those genuinely inter- 
ested need reply. Knowledge of 
Company accounts, law and 
personnel management. Very 
widely travelled. Competent 
journalist. 


Box 1543 
Advertiser's Weekly 180 Fleet St EC4 


SENIOR PRODUCTION MAN, age 24 
secks position with prospects 
Agency Exce experience f 
tion and typograph Present 
£625 p.a. Tel. LIV 6402 or writ 
Box 1520 Ad. Weekly 180 Fleet St FC4 


lent 


CATALOGUE PRODUCTION 
PERT with wide mail order back 
ground offers skilled services Pirst- 
class copy and layouts Experienced 
buyer of print, blocks, artwork and 
photography Good organiser and 
advertising manager of standing 
Box 1406 Ad. Weekly 180 Pieet Si PC4 


STUDIO MANAGER 


at present with busy technical agency, 
seeks change. Accustomed to handling 
both creative and finished drawing 
With a sound knowledge of print and 
repro. processes 


Box 1§3? 
Advertiser's Weekly 180 Fleet St EC4 


FREE LANCE SERVICES 


CREATIVE 
TYPOGRAPHER 


over 14 years’ versotile advertising 
experience, offers 


|. Visuals, 
Roughs ; 


EX. 


Presentation 

sing 

2. Accurate Mark-ups — distinctive 
typography with sense of colour 
balance and design 


Layouts 
all forms of advert 


3. Adaptations—intelligently and in 
dividually designed 


Fast and reliable service 
Box 1533 
Advertiser's Weekly 180 Fleet St EC4 


footwear 
general art work 
George Street 
commisucns 


DESIGNER wanted, 
and silk screen work 


MAIL ORDER, 
toys, still life 
The Studio, 63 
Leeds, 1, secks 


FREELANCE 
used to displa 
Apply 
Box 1525 Ad 


COPYWRITER, 
travelled radio 
Agency references 


Box 1500 Ad. Weekly 180 Pleet St BC4 


FIGURE AND FASHION ARTIST 
men's women's and 6s children’s 
Pecorini, 6 Macdonald Rosd, N11 
Tel.. ENTerprise 1017 


illustrations 
and 
Great 


Weekly 180 Pleet St PC4 


widely 
Best 


origina 
experiecn © 


ADVERTISER'S WEEKLY 


ACCOMMODATION 


DELIGHTFUL QUEEN ANNE BUILD. 
ING close to Regent Street becoming 
available (approximately 4,500 sq. ft.) 
at £2,250 p.a. on long lease. Central 
heating. Ideal for Agency or Studio 
Box 1521 Ad. Weekly 180 Fieet St BC4 

TO LET IN LONDON : Scenic Studio, 
two frames, each 50 ft. x 30 ft. with 
every facility. Apply 
Box 1443 Ad. Weekly 180 Fleet Sit BC4 

FREEHOLD OFFICE / SHOWROOM 
BUILDING, just close Cambridge 
Circus 4,000 sq. ft. floor ares 
Passenger Lift with plenty clear space 
and Central Heating throughout. Price 
£35,000. Apply Owner 
Box 1548 Ad. Weekly 180 Pleet St BC4 


SALES AND WANTS 


GRAPHOTYPE Address Plate 
ing Machine for sale, hand, B 
Edwards, 359 Euston Road, 
EUSton 4681 


PERSONAL 


EXCHANGE WITH SWITZERLAND. 
Advertising Manager, 35 years, wants 
to come to England for § three 
months to get accustomed to English 
language Which English family is 
interested in an exchange for a stay 
of three months in Switzerland’? Please 
write to Kurt Huber, Haldenstein 
Unter-Boézberg, Switzerland 

cory — PROOFS BLOCKS - 
quickly delivered by District Messan- 
ger——-Regent 1026, 191 Piccadilly, W.1 


MISCELLANEOUS 


DISPLAYS IN TUBE AND 
( Hurrell’s Trade Meta 
SHE 5949 

STOCK FHOTOGRAPHS AND PIN. 
UPS for artists and advertising agents 
For particulars of studio facilities 
fashion photograph and enormous 
model files contact Philip Gotlop 
Photographs Limited, 24 Kensington 
Church Street, W.8 Western 4130 

FOR ORIGINAL GIRL PICTURES 
Pin-ups, Figure Studies, etc, of 
Visual Arts Club models—si or 
sels Photo-Union Picture ibrary, 
12 Soho Square, London. W.1 


THE ** BUYERS’ GUIDE TO PRINT’ 


A comprehensive Guide for all those 
that purchase printing. Price 10/6. 
Postage paid. 
The County Associations Ltd., 
6a, Bourdon St., Berkeley Square 
London, W.1 


Emboss 
lates 
Nwit 


WIRE - 
Works 


BUSINESS OPPORTUNITIES 


PRINCIPALS considering representation 


im Greece are invited to write to 
Athens resident (British) now visiting 
England 

Box 1464 Ad. Weekly 180 Pleet St BC4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho of letterpress (own 
Photo-titho process plant). 
CARILLON PRESS LTD. 
Pine Colour Printers, 
Telephone Boscombe 36835. 
Office 


4a Bloomsbury . 
wel Phone: HOLborn FF] 


ADVERTISING AGENCY (email) io 
London for sale. First-class connec- 
tions. Every investigation Write 
Box 1483 Ad. Weekly 180 Pleet Si PC4 

ADVERTISING AGENTS. Novel fold 

frame banner sign, Patent 726212 

avaiahic on royalty 


Box 1524 Ad. Weekly 180 Pleet St BC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour phote litho 


GOTHIC PRESS LIMITED 
uston 5845. Q Osnabur gh 


ing 


(Opposite Gt. Portiand St Station) 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Advertiser's 


REGISTERED 
AT G.P.O. AS A 
NEWSPAPER 


Jury 28, 1955 


S. a copy 
] 3 a year 
Post free 
5S5/- (overseas) 


For Year-long Advertising to 
the entire Furnishing Trade— 


With its famous Directory sections covering every branch of the Furnish- 
ing and Furniture Trades, its Retailers’ Who’s Who, its comprehensive 
Trade Marks Section and Buyers’ Guide, the “ F.T.E.” is a trusted 
book used in the offices of the Furnishing 
Trades’ most important buyers. 

They consult it regularly throughout the year 


and an advertisement in it for anything which 


Rates and]Data 
Full Page 


lus S 
sells to this great Industry is a year’s sales eee + one 


campaign in itself, The 1956 issue is now |  TYPe Area (Page) 
in course of preparation and space reserva- Blocks 100 screen. 
* } Id be” Le i jiately. Colour rates on request. 


PHONE YOUR SPACE ORDER TO CHANCERY 8844 NOW! 


FURNISHING TRADE ENCYCLOPEDIA 
Directory & Buyers’ Guide 
Published by TRADE CHRONICLES LTD., 180 Fleet Street, London, E,C.4 
EES A SR OT MEE RRR 2 I 


STOP PRESS 


SIR FRANK NEWNES 
MEMORIAL SERVICE 


Leading personalities in publish 
ing and advertising filled ‘St. 
Dunstan-in-the-West yesterday 
(Wednesday) for memorial service 
to Sir Frank Newnes. The Rev. 


| Frank Howson spoke of Sir Frank's 


“sound judgment in policy of firm 
and in governing of hospitals and 
charities.” He had been “marked 
out for respect, reliability and in- 
tegrity.” 


Delegates from many countries 
meeting in Zurich today (Thursday) 
for International Advertising Asso- 
ciation conference on “Advertising 
in World Markets.” Speakers in 
clude A. Burton, managing director, 
Intam Ltd.. and D. M. Saunders, 


| chairman, J. Walter Thompson Co. 


Ltd. Among delegates are Bruno 
Kiwi, director, and A. B. M. 
Taylor, sales manager, Pearl & 
Dean (Overseas) Ltd. 


ish, publicity manager. 

“Daily Salty Tetegraphe and member of 
Court of Common Council for 
/ Without, 


He and WVirs. Fish were hosts to 
members of Club and guests at 
cocktail party held in Fleet Street 
Column Club. 


“Houseproud,” recommencing 
publication with August issue; will 
be published on or about the 15th 
of month. General manager and 
advertisement director is still John 
B. Perks. 


ABC net sale figures (latest 
given last in each case): “Home & 
Country,” Jan.June, 1954, 130,950, 

1954, 133,196, Jan. June, 


38,353, 36,621, 40,497. 

shire & Bedfordshire Express,” 
13,209, 13,410, 14,132. “Coventry 
Pty g Telegraph,” 96,450, 95,720, 
100,27: 


“208 and View” 217,349, 200,414, 
239,911. “Jersey Weekly Post” 
6,408 (new member). 

Irish papers; “Irish Independent” 


| —195,588, 194,244. “Sunday In- 


dependent” —380,995, 385,861. Even- 
ing Herald” —118,844, 112,360. 


nine-page 
next newsprint rationing period. 


Independent Television Authority 
moving tomorrow (Friday) to per- 
manent headquarters at 14 Princes 
Gate, S.W.7. 


ISMA annual one-day conference 
to be held Dorchester Hotel, Loo 
don, October 26. 


Published by the proprietors, BUSINESS ee we Ltd, at their office at 180 Fleet Street, London, E.C4 (Phone. Chancery 8444) 
July 28. 1955 Printed in England Clements Press Lid., Portugal St., Kingsway. Londons, WC 2 
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